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 ABSTRACT 
Purpose: The premier self-employment program known as “Start-ups India Moment” has 
been taken up with lot of  vigour and enthusiasm by the present government giving a new 
shape and lot of  focus to connect entrepreneurs with various institutional arrangements to 
provide required boost to this program. The government also made arrangements to extend 
institutional financial assistance, guidance and other supports to encourage young and 
emerging entrepreneurs to take up this mission in true spirit. However, the efficiency and 
performance of  various schemes call for improvements. 

Design/Methodology: This study assesses the factors impacting performance of  start-ups 
and degree of  satisfaction of  the entrepreneurs in availing various benefits and supports 
extended by the government and other development agencies using primary data. The data 
is analysed using regression, multiple regression and correlation techniques.

Findings: The study suggests, easy access and simple approach for entrepreneurs, adequate 
financial support and required incentives and strong Industry-Academia Partnership and 
Incubation for the growth of  eco start-ups.
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Introduction
India, the sixth largest economy and a global engine of  

growth,	is	witnessing	development	of 	Startup	Community,	a	
strong entrepreneurial culture, especially among millennial, 
new	avenues	of 	funding	and	mentorship.	Government’s	Startup	
India flagship program and promoting entrepreneurship has 
strengthened a rapidly evolving startup culture in India.  The 
interest taken by stakeholders from Public to Private has 
further substantiated this movement coupled with many 
supporting steps, like reduction in corporate tax, promoting 
startups in smaller cities, enabling this a national mission are 
likely to accelerate development of  rural India.

With	national	agenda	on	Startups,	Youths,	Women	and	
Entrepreneurship, vision of  Honorable Prime Minister of  
India,	Shri	Narendra	Mohandas	Modi	has	been,	“I see startups, 
technology and innovation as exciting and effective instruments for 
India’s transformation”.  and to make India a US$ 10 trillion 
economies with emerging Startups, India is likely to become the 
world’s	second-largest	economy	by	2030,	next	only	to	China.	
The role of  diverse Stakeholders in addressing early failures, 
enabling unique business models that could be replicable 
would be key to success of  Startups in India.

Startup ecosystems are influenced by both external and 
internal factors, be it local people, government, opportunities, 
Market forces, practices, other stakeholders of  system, 
financial climate, big market disruptions and big companies 
transitions which in combination controls the overall structure 
of  an ecosystem. Therefore, it is important for Entrepreneurs 
to execute their business ideas systematically in a way that 
helps them to survive, brings value and merit for their success 
at	every	 stage	 till	 they	 reach	 to	growth	&	scaling	up	phase	
and	happily	 lead	 to	maturity	 -	 either	merger	&	acquisition	
or	exit.	Nevertheless,	Startups	in	India	keep	facing	common	
challenges	associated	with	Business	Model	uniqueness,	Team	
engaged,	 Funding,	 Technology	 &	 Infrastructure,	 Timing,	
Competition	and	Growth,	precisely,	like	poor	planning,	lack	
of  understanding of  the Market, lack of  Skilled hands or 
Mentor, running out of  fund, stiff  competition, low tolerance 
of  risks etc.

This study is an attempt to evaluate the performance of  
start-ups and identify the factors impacting effective growth 
of 	start-ups.	The	following	are	the	objectives	of 	the	study.			

1.  To identify the factors affecting performance of  start-ups 
in India.

2.  To evaluate the impact of  identified factors on 
performance of  sample start-ups.

3.  To assess the satisfaction from the services rendered to 
start-ups.

Hypotheses
The following are the hypotheses that have been proposed for 
this investigation.

Null	Hypothesis	–

H
01
:		Neither	 factor	 has	 an	 effect	 on	 the	 performance	 of 	 a	

start-ups.

H
02
: Services rendered to Startups are not adequate.

H
03
:	Start-ups	don’t	receive	adequate	capital	support

H
04
:	Start-ups	don’t	receive	adequate	government	support

Table 1 “Objective wise research tools summary”

Objective/s Tools

Identification of  factors 
affecting start-ups 

performance
Factor	Analysis

Measurement of  impact 
of  identified variables Regression Analysis

Assess the satisfaction 
from the services 

rendered to start-ups

Measures of  central 
tendency- Mean, median

Support factors that 
facilitate growth of  start-

ups in India

Interview of  ten 
entrepreneurs of  start-ups 
which are at infancy stage- 

Qualitative	research

“Software used for the analysis are Eviews 9., SPSS 14”.

Exploratory factor Analysis 
Factor	 analysis,	 also	 known	 as	 dimension	 reduction	

technique,	 is	 carried	 out	 in	 two	 ways:	 exploratory	 and	
confirmatory	factor	analysis	(Bajpai,	2011).

In	this	research	EFA	is	applied	which	combines	all	of 	the	
variables’	largest	common	variance	into	a	single	score.

“Principal component”

The most popular approach of  factor analysis is “principal 
component” analysis.

The	maximum	variance	is	extracted	by	PCA	and	placed	
in the first factor. After that, it subtracts the variance described 
by the first two components before beginning to extract the 
greatest variance for the second factor. This procedure leads 
to the final component.

“Factor loading” 

Factor	loading	is	the	correlation	coefficient	between	the	
variable	and	the	factor.	Factor	loading	displays	the	variance	
explained by the variable on that particular factor.
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“Eigen values”
A	 factor’s	 eigenvalues	 show	 how	 much	 of 	 the	 overall	

variance	 is	 explained	 by	 that	 factor.	 By	 looking	 at	 the	
communality column, we can see how much variance is 
explained by the first factor out of  the entire variation.

“Factor score”
This score is the sum of  all row and column scores, and 

it	may	 be	 used	 to	 index	 and	 analyse	 all	 variables.	We	 can	
standardise this score by multiplying by a common phrase.

Determining “number of factors”-
If  the “Eigenvalues” are greater than one, we should 

consider them a factor; if  they are less than one, we should 
not consider them a factor.

“Rotation method”-
The output is easier to interpret because to the rotation 

mechanism. The rotation method has no influence on the 
Eigenvalues or the percentage of  variance extracted, but it 
does affect the Eigenvalues and the percentage of  variance 
extracted.

As a rotation method, “Varimax” is used.

“Reliability test”
After the variables have been extracted, reliability 

assessments	are	performed	to	test	the	scale’s	reliability,	which	
is evaluated by the value of  “crohnbach alpha.” It must be 
greater than.6.

Regression Analysis
“A set of  statistical procedures for estimating 

relationships between a dependent variable and one or more 
independent variables is known as regression analysis”. It 
can be used to “determine the strength of  a relationship 
between variables and to predict how they will interact in 
the future”.

Multivariate Regression
With	the	exception	that	numerous	independent	variables	

are employed in the model, analysis is substantially the 
same as a simple linear model. Multiple linear regression is 
mathematically represented as

“Y	=	a	+	bX
1
	+	cX

2
	+	dX

3
	+	……...+	X

n
			+	ϵ”	…...........(1)

Here	X
1,
X2……..X

n
 are independent variables

Y-	dependent	variable

ϵ-	Residual

*Conditions to apply multivariate regression

Both	 variables	 (independent	 and	 dependent	 variables	1. 
need to be continuous.

There is low or no correlation between independent 2. 
variables (else it would lead to multicollinearity).

Data should be normally distributed3. 

Qualitative Research technique
“Qualitative	 research	 is	 gathering	 and	 analysing	 non-

numerical data in order to gain a better understanding of  
concepts, ideas, or experiences” (Santisteban,2017). “It can 
be	utilised	 to	get	 in-depth	understanding	of 	a	 subject	or	 to	
develop fresh research ideas”.

Analysis of data collected on 5-point likert scale

Descriptive Statistics

The descriptive statistics gives an idea regarding basic 
properties of  data like its mean, median, range, normality ( 
Jarque-Bera	statistics).

Table 4.i shows mean value of  all statements pointed 
on	Likert	 scale.	 Further,	 it	 includes	 the	 values	 of 	median,	
standard	deviation	and	range	(maximum	–	minimum).	The	
value	of 	Jarque	-Bera	statistics	shows	that	the	data	is	normally	
distributed.	This	is	also	confirmed	by	p	value,	as	it	is	<.05.

Table 4.i

V1 V2 V3 V4 V5 V6 V7 V8 V9 V10 V11 V12 V13 V14 V15 V16 V17 V18 V19 V20

Mean 3.91 3.38 3.98 2.37 3.59 3.77 2.55 2.80 3.60 3.98 4.10 3.66 3.92 3.29 3.84 3.24 4.40 4.21 3.27 6.66

Median 4 4 4 2 4 4 2 3 4 5 4 4 4 3 4 3 5 5 3 6.89

Maximum 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 7.60

Minimum 1 1 1 1 1 2 1 1 1 1 2 1 2 1 1 1 2 1 1 3.912

Std. Dev. 1.18 1.00 1.17 0.87 1.35 1.06 1.45 1.23 1.17 1.37 0.97 1.15 0.91 1.11 1.17 1.14 0.92 1.04 1.20 0.82

Probability 0.55 0.60 0.65 0.70 0.75 0.80 0.85 0.90 0.95 .79 0.96 0.92 0.88 0.84 0.80 0.76 0.72 0.68 0.64 0.60

Observations 228 228 228 228 228 228 228 228 228 228 228 228 228 228 228 228 228 228 228 228
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Factor Analysis•	

The •	 “Kaiser-Meyer-Olkin, a measure of  Sampling 
Adequacy” is a statistic that indicates how much of  
the variance in your variables can be explained by 
“underlying	factors.”	Factor	analysis	 is	appropriate	 for	
the	data	if 	the	value	is	greater	than.5.	Because	the	value	
of 	 the	KMO	 test	 in	 table	 4.j	 is	 greater	 than.5,	 as	 it	 is	
.672,	so	factor	analysis	can	be	applied	(Bajpai,2011.).

“•	 Bartlett test of sphericity” test checks whether the 
“correlation matrix is an identity matrix,” indicating 
that the variables are unrelated and hence “unsuitable 
for structure recognition.” If  the significance level is low, 
a factor analysis can be useful with the data (less than 
0.05).	The	data	is	eligible	for	factor	analysis	because	the	
p	value	is	less	than.05	(Bajpai,2011)	(see	table	4.j)	

Table 4. j

KMO and Bartlett’s Test

Kaiser-Meyer-Olkin	Measure	of 	Sampling	
Adequacy.

.672

Bartlett’s	
Test of  
Sphericity

Approx.	Chi-Square 5809.508

Df 210

Sig. 0.000

Communalities •	

The portion of  variance in each variable accounted for 
by the remainder of  the variable is referred to as “initial 
communalities”	 in	 correlation	 analysis	 (Bajpai,2011).	 The	
large values indicate that the variables are suitable; otherwise, 
the variable is eliminated from the studies. A value more 
than.5	 is	 significant,	 and	 all	 of 	 the	 values	 in	 table	 4.k	 are	
greater	 than.5.	 Six	 statements	were	 removed	 because	 their	
communality	values	were	less	than	.5.

Table 4.k

Communalities

Initial Extraction

V1-Start-ups are transformed as 
successful business model with 
required support from various 
stakeholders

1.000 .867

V2-Start-ups are good platforms to 
promote	 individuals	 as	 Business	
Entrepreneurs by entrepreneurial 
inputs, training and guidance.

1.000 .876

V3-Start-ups	 lack	 Business	 Plan	
&	 Model,	 guidance	 of 	 Mentor	 or	
Professional	Agency	for	Innovation	&	
Commercial	viability.

1.000 .745

V6-Majority	of 	Start-ups	are	not	taken	
up as business model and that cause 
failure	 in	 initial	 stage	 in	majority	 of 	
the cases

1.000 .818

V8-start-ups	 doesn’t	 get	 sanctions	
whenever needed 1.000 .791

V10-Getting Seed Money or fund 
either from Govt. or Market is a big 
challenge for Start-ups

1.000 .845

V11-Either	 of 	 Angel	 Fund	 or	
Venture	 Capital	 availability	 is	 very	
cumbersome and not easily available 
to Start-ups.

1.000 .907

V12-Fund	 support	 from	 Govt.	 and	
Industry reduce the incidences of  
early	closure	due	to	Financial	Crunch	
and	 face	 of 	 Start-ups	 Landscape	 in	
India.

1.000 .757

V13-a successful start-up builds 
confidence in the entrepreneur. 1.000 .872

V14-Online process for Registration 
of 	Start-up,	Self-Certification	by	Start-
ups and recognition of  Start-up by 
DPIIT is not  user friendly.

1.000 .822

V15-Availability	 of 	 latest	 low	 cost	
technology, availability of  power 
and other infrastructure support 
through institutional arrangements is 
a challenge for start ups

1.000 .627

V16-the success of  start-ups depend 
on efficiency and proficiency of  the 
entrepreneur

1.000 .905

V17-Institutional market support to 
Start-ups is very much required 1.000 .934

V18-Industrialists, Public Sector and 
Angel Investors should come forward 
and make their support easily

1.000 .933

V19-the entrepreneurs have required 
skill sets for start-ups 1.000 .834

V20-Should Mentors, business houses, 
Business	 Chambers	 and	 associations	
volunteer	 and	 	 share	 Knowledge,	
skills and business support , readily 
available with them to Start-ups  in 
the initial stage for better future of  
Start-ups?

1.000 .765

V21- Start-up Ecosystem be developed 
for technological support to Start-ups 
in selected regions

1.000 .864

V22- Start-ups get timely institutions 
support 1.000 .609

V25-Technological	 arrangements	 in	
Incubation centres could be of  great 
support and help to promote Eco 
Start-ups.

1.000 .896

Extraction	Method:	Principal	Component	Analysis.

Pramod Kumar Sinha, A M Agrawal and S P Aggarwal
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Total Variance Explained•	

The	 table’s	 leftmost	 section	 depicts	 the	 variation	
indicated	 by	 the	 first	 response.	Components	with	 an	 eigen	
value larger than 1 will be considered in the final solution 
as	 factors	 (Bajpai,2011).	 Table	 4.l	 shows	 that	 seven	 of 	 the	
nineteen components have an eigen value greater than one, 
and these factors account for 81.38 percent of  the variance in 
the original variables.

Rotated Component Matrix•	

It describes the “specific rotation applied to specific 
factor”	(Bajpai,2011).	Table	4.m	shows	that	seven	factors	are	
extracted through factor analysis from nineteen statements. 
Items (V18, V17, V12, V10, V22) are highly correlated with 
factor1,	 items	 (V11,	 V6,	 V15)	 are	 corelated	 with	 factor	 2,	
items	(V25,	V21)	are	corelated	with	factor	3,	items	(V8,	V14)	

are corelated with factor 4, items ( V2, V1 ) are corelated 
with	factor	5	and	,	items	(	V16,	V19,	V13	)	are	corelated	with	
factor 6, items (V20 , V3) are highly correlated with factor 7.

Reliability Analysis•	

Cronbach’s	alpha	is	used	to	determine	this.	Cronbach’s	
alpha tests are used to determine the reliability of  “multiple-
question	tests.”	Polls	using	a	Likert	scale	are	reliable.	These	
questions examine “latent factors,” or hidden or unobservable 
variables. If  the value is more than.6, the scale is considered 
dependable	(Bajpai,2011).

All of  the values in tables 4.n are greater than.6, 
indicating that there is no issue with scale reliability. The 
scale is accurate in assessing the construct.

Table 4.l

Total Variance Explained

Component Initial Eigenvalues
Extraction Sums of Squared 

loadings
Rotation Sums of Squared loadings

Total
% of 

Variance
Cumulative 

%
Total

% of 
Variance

Cumulative 
%

Total
% of 

Variance
Cumulative 

%

1 5.409 25.759 25.759 5.409 25.759 25.759 3.913 18.632 18.632

2 3.17 15.097 40.856 3.17 15.097 40.856 2.705 12.879 31.511

3 2.415 11.499 52.354 2.415 11.499 52.354 2.415 11.5 43.011

4 1.967 9.367 61.721 1.967 9.367 61.721 2.257 10.747 53.758

5 1.761 8.386 70.107 1.761 8.386 70.107 2.098 9.991 63.749

6 1.316 6.267 76.374 1.316 6.267 76.374 2.094 9.969 73.718

7 1.051 5.006 81.381 1.051 5.006 81.381 1.609 7.663 81.381

8 0.964 4.591 85.972

9 0.706 3.364 89.335

10 0.613 2.917 92.252

11 0.403 1.921 94.173

12 0.319 1.52 95.693

13 0.307 1.461 97.154

14 0.19 0.906 98.06

15 0.173 0.823 98.883

16 0.109 0.517 99.4

17 0.063 0.302 99.703

18 0.029 0.136 99.839

19 0.025 0.119 99.958

Extraction	Method:	Principal	Component	Analysis.

An Analysis of Start-ups Performance in India
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Table 4.m

Rotated Component Matrix

Component
1 2 3 4 5 6 7

V18 0.934       
V17 0.877       
V12 0.819       

V10 0.668       

V22 0.573       
V11  0.855      
V6  0.775      
V15  0.652      
V25   0.9     
V21   0.877     
V8    0.821    
V14    0.726    
V2     0.929   
V1     0.787   
V16      0.87  
V19      0.73  
V13      0.65  
V20       0.818
V3       0.599
Extraction	Method:	Principal	Component	Analysis.	
Rotation	Method:	Varimax	with	Kaiser	Normalization.

Table 4.n Reliability Analysis

Factors Cron Bach alpha No. of items

Factor	1 .865 5

Factor	2 .727 3

Factor	3 .835 2

Factor	4 .685 2

Factor	5 .809 2

Factor	6 .728 3

Factor	7 .673 2

Table 4.o

Factor name Variables Source 

Institutional and 
Government 
support factors

V18, V17, V12, 
V10, V22

Vekic, and 
Borocki,		(2017).

Resource 
constraints

V11,	V6,	V15 Author’s	own

Innovation V25,	V21
Dessyana et al. 

(2017)

Cumbersome	
-process

V8, V14
Author’s	own	

(after discussion 
with the experts)

External 
Motivation 

V2, V1
Author’s	own	

(after discussion 
with the experts)

Self-Efficacy V16, V19, V13
Dessyana et al. 

(2017)

Mentor Support V20 , V3
Jimmy et al. 
(2005)

Multivariate Regression
Correlation analysis 

It is undertaken to check the association between 
independent variables ( the factors extracted through factor 
analysis).

Table 4.p shows the values of  unconditional correlation 
between all the parameters. Since the value of  correlation 
coefficient is less than .80 in all cases, hence it can be inferred 
that	the	data	doesn’t	suffer	from	the	issue	of 	multicollinearity. 
There is no association between the factors extracted through 
factor analysis.

Table 4.p

 
Institutional and 

Government 
support factors

Resource 
constraints Innovation Hassle free 

process Motivation Self-
Efficacy

Mentor 
Support

Institutional and 
Government 
support factors

1       

Resource 
constraints -0.002 1      

Innovation 0.004 0.098 1     

Hassle free 
process 0.003 0.102 0.005 1    

Motivation 0.004 0.003 0.003 -0.002 1   

Self-Efficacy 0.002 0.041 0.004 0.004 0.001 1  

Mentor Support 0.005 0.072 0.002 0.003 0.12 0.078 1

Pramod Kumar Sinha, A M Agrawal and S P Aggarwal
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Results of multivariate Regression

The value of  R- square is 26.6 % which means that 
the independent variables explain 26.6 % variance in the 
dependent variable.

Regression Model-

Startup’s	 performance	 (Turnover)	 =	 constant	 +1 
Institutional	and	Government	support	factors	+	2 Resource 
constraints	+	3	 Innovation	+	4	Hassle	 free	process	+	5	
Motivation	+	6	Self-Efficacy	+	7	Mentor	Support	+	error

Proxy	 to	 calculate	 start	 up	 performance	 –	 turnover	 of 	
start-ups.

Table 4.q

Model Summary

Model R R Square
Adjusted R 

Square
Std. Error of 
the Estimate

1 0.5161 .266 .243 2.33

The	null	hypothesis	of 	F-	statistics	of 	ANOVA	table	4.r	is	
“The fit of  intercept model and test model are equal”. Since, 
the	p	value	<.05,	hence	the	null	hypothesis	is	rejected	and	it	
can be concluded that fit of  intercept and test model are not 
equal. Hence, it can be inferred that the regression model is 
fit for estimating regression.

Table 4.r

ANOVAa

Model
Sum of 
Squares df

Mean 
Square F Sig.

1

Regression 34.604 7 4.943 11.412 .000

Residual 95.298 220 .433   

Total 129.902 227    

The table 4s shows that four out of  seven factors are 
significant in explaining performance of  start-ups. The 
institutional and government support factors positively 
affect	performance	of 	start-ups.	Further	the	innovation	and	
self  -efficacy positively affects performance of  start-ups. 
Cumbersome	 process	 negatively	 affects	 performance	 of 	
start-ups. The results are in line with (Thavorn et al. (2020), 
Dessyana	 et	 al.	 (2017)	 for	 innovation	 and	 self 	 efficacy,	Le	
Trinh (2019 ) for institutional support where the authors 
concluded positive effect of  self  -efficacy, innovation and 
government	 support	 on	 performance.	 Korreck	 (2019)	
concluded that regulations and policies adversely affect start-
ups performance.

Table 4.s

Coefficients

Model

Unstandardized 
Coefficients

Standardized 
Coefficients

T Sig.

B Std. 
Error Beta

1

(Constant) 4.040 .048  84.250 .000**

Institutional 
support .152 .048 .201 3.165 .002**

Resource 
constraints .043 .048 .056 .891 .374

Innovation .179 .047 .236 3.738 .000**

Cumbersome 
process -.180 .048 .237 3.738 .000**

Motivation .012 .048 .015 .241 .810

Self-Efficacy .176 .046 .234 3.738 .000**

Mentor 
Support .054 .048 .071 1.118 .265

Qualitative Analysis
I. Analysis of Observations of Eco Startups

 There is an extra focus on the growth and development of  Eco 
Startups in India as innovations in information technology, 
environment, consumer goods etc. have received added 
importance in the recent past and many Startups have come 
up	 strengthening	 our	 Ecosystem.	 Keeping	 this	 in	 view,	 an	
exclusive analysis was made to understand and analyse various 
issues the Eco Startups have been facing. The observation of  
study	of	Eco-Startups	have	been:

a.  Government has introduced “Atal Innovation Mission” to 
promote innovations through research and development 
involving higher educational institutions. 

b.		Majority	 of 	 the	 respondents	 	 were	 of 	 the	 opinion	 that	
corporate sector could contribute significantly by supporting 
Eco Startups since they have the required expertise.

c.  Similarly, respondents felt that DPIIT can be instrumental in 
promoting and motivating the new entrepreneurs by making 
exclusive	arrangements	as	Single	Window.

d.		Again,	 respondents	 strongly	 supported	 the	 role	of 	 IITs	&	
Higher Education Institutes in promoting the innovative 
projects	through	research	and	development	initiatives.	
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e.  More than 70 per cent of  the respondents strongly opined 
that financial assistance is not available timely. 

f.  Some respondents informed about the availability of  financial 
assistance through venture capital funds. 

g.		Majority	 respondents	 strongly	 feel	 the	 need	 for	 adequate	
arrangement for training to the entrepreneurs as innovative 
ventures requires extra skills and knowledge.

h.  Most of  the respondents recommend for active involvement 
of  educational institutes in developing innovative attitude 
and	approach	towards	the	new	project	initiatives.

i.  DPIIT should coordinate and liaison with various corporate 
entities for procuring ancillary services and allied products 
from the Eco Startups. 

Profile of some of respondents of 
Case Studies:

Table 4.t

Name Name of the Entity Qualification 

A Loofre.com Entertainment

B Sunil Healthcare Healthcare

C Newdev	
Technologies	Pvt	Ltd		

Computer	Solutions	and	
Skilling

D 1Solutions Technology	Solutions	–	web	
&	digital

E Indincubate Media 
Pvt	Ltd

Networking	&	technology	
driven solutions

F Naapbooks	Limited Fintech

G Tranway 
Technologies	Limited

Software	&	Staffing	
Solutions

H Niks	Technology	
Limited IT	&	Digital	Marketing		

I Inja	Wellness	LLP Health	&	Wellness

J TechCrumb	Solution	
Pvt	Ltd	 IT Solutions, SaaS

Interview responses

The case study analysis of  selected start-ups reveals that 
in	 majority	 of 	 cases,	 the	 idea	 of 	 initiating	 a	 start-up	 was	
self- motivated and generated on account of  past experience, 
family and friends support and, in few cases, the guidance 
and support of  government and development agencies. 
The	 majority	 of 	 the	 entrepreneurs	 struggled	 in	 the	 initial	
stages and very few cases received required institutional 
financial support. It is also observed that there was hardly 
any support available either from the government agencies, 
angle investors, incubation centres or corporate entities and 
the promoters had to struggle for their survival.  The analysis 
reveals that the entrepreneurs who have their own network 
through their friends and family members could establish 
soon else they found it difficult to market their products and 
services. Availability of  required infrastructure, institutional 
support and absence of  adequate marketing arrangements 
are	the	major	problems	being	faced	by	the	start-ups.		

Figure	2	depicts	 the	responses	of 	respondents,	showing	
that support elements, which are external factors, have a 
direct impact on the growth of  start-ups. This assistance is 
both monetary and non-monetary in character (Agrawal and 
Lenka,	2016),	therefore	all	stakeholders	should	pitch	in.

Figure 2

Facilitate Growth  
of start-ups

Factors

Institutional and 
Government Support , 

Innovation and Self  -efficacy

Conclusion 
1.1	 Frequency	tables	are	used	to	analyse	the	data	acquired	

through self-administered questionnaires. The data is 
presented as percentages in tables. The investigation 
of  aspects that may affect the performance of  start-ups 
follows the factor analysis. The information was gathered 
from	twenty-five	statements	on	a	five-point	Likert	scale.	

1.2	 The	results	of 	the	KMO	and	Bartlett	tests	indicate	that	
the	 sample	 size	 is	 suitable	 for	 factor	 analysis.	 After	 a	
communality check, seven assertions were removed 
since	their	values	were	less	than.5.

1.3	 Factor	analysis	was	used	to	look	into	seven	factors	that	
explained	83	percent	of 	the	variance.	The	result	of 	Crohn	
-bach alpha during reliability analysis revealed that the 
items of  each component were perfectly linked with that 
factor.
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1.4 The investigated characteristics were then used as 
independent variables in a regression model to determine 
their impact on the dependent variable (performance 
of  start-ups). Three of  the seven criteria determined 
to be significant (institutional support, innovation, 
and self-efficacy) have a favourable impact on start-
up performance, while the cumbersome process has a 
negative impact.

1.5	 The	findings	are	consistent	with	those	of 	(Thavorn	et	al.	
(2020), Dessyana et al. (2017) for innovation and self-
efficacy,	and	Le	Trinh	 (2019)	 for	 institutional	 support,	
in which the authors found that self-efficacy, innovation, 
and government support have favourable effects on 
performance.	Regulations	and	rules,	according	to	Korreck	
(2019), have a negative impact on the performance of  
start-ups.

2. The second phase of  the analysis is qualitative, with 
entrepreneurs (of  start-ups in nascent stage) being 
interviewed to find out how support elements affect 
start-up	growth.	The	entrepreneurs’	responses	revealed	
that support variables had a significant impact on the 
number of  start-ups in India.

Findings and Recommendations
One of  the most evident phenomena in the contemporary 

economy	is	the	impact	of 	new	firms	on	innovation	trajectories	
and the economy itself. Assessment of  Performance 
of  Startups in India have been relevance of  historical 
backgrounds and frameworks in place over the decades 
that influenced not only performance of  new entities, their 
existence as well and some of  the factors like, founding of  
Startups, funding and growth pattern brings together certain 
observations. Appraisal also takes into account of  global 
perspective and helped in mapping the key areas supporting 
the	 growth	 trajectory	 of 	 Startups.	 Landmark	 changes	 that	
shaped the new era of  development have been advent of  IT, 
Telecom and dot.com sectors followed by internet creating 
many	 opportunities	 for	 Startups	 and	 joining	 the	 global	
platform in many areas which further got impetus with 
Startup	India	initiatives	and	realizing	the	need	&	impact	of 	
Business	Models	on	sustainability	of 	Startups.	

Recommendations:
1.		Understanding	of 	Market	Need	-	Product	–	Fit:	Stakeholders	

to facilitate Marketing Arrangements.

2.		“Single	 Window	 System”	 for	 easy	 access	 and	 better	
coordination on real time basis.

3.		To	 check	 incidences	 of 	 Failures	 and	 accelerate	 pace	 of 	
growth of  Startups Handholding with Stakeholders on  
multi-dimensional assistance. 

4.  Promotion of  Incubation -  To infuse confidence in 
Entrepreneurs to go for Eco Startups and adopt Technology 
driven solutions.

5.		Sector	Specific	Hub	-	For	better	sustainability	by	tapping	
potential of  untapped market.

6.		Easy	access	to	Finance	-	Creating	avenues	and	improving	
access	of 	Funding	Agencies.

7.		Culture	of 	 innovation	&	Entrepreneurship	 -	 Inclusion	 in	
regular	Course	Curriculum	9th	onwards	in	School.
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