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All manuscripts for articles, original research reports, editorials, comments, reviews, book reviews, and letters that are
submitted to the journal must be accompanied by a conflict of interest disclosure statement or a declaration by the
authors that they do not have any conflicts of interest to declare. All articles that are published in the journal must be
accompanied by this conflict of interest disclosure statement or a statement that the authors have replied that they have
no conflicts of interest to declare. If a journal prints unsigned editorials, they should not have been written by anyone with
a conflict of interest.

To facilitate this policy, all authors must privately disclose ‘ALL their potential conflicts of interest’ to the editors of the
journal at the time of submission. These include all financial and non-financial interests and relationships (see definitions
provided a little later in the text), direct employment with a private sector entity (whether full or part-time), and service
on private sector and non-profit Boards and advisory panels, whether paid or unpaid. Authors should also disclose
any conflict of interest that may have influenced either the conduct or the presentation of the research to the editors,
including but not limited to close relationships with those who might be helped or hurt by the publication, academic
interests and rivalries, and any personal, religious or political convictions relevant to the topic at hand.

In the article, the authors must include a draft statement that discloses all relevant conflicts of interest and affiliations. The
relevance of financial confhc.t&of mte-restwlth private firms is defined as a relationshipief any*value with a firm that has
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Kedar Amar Research and Academic Management Society known for it's acronym KARAM Society has been
established in the year 2009 keeping in dream the empowerment and comprehensive expansion needs of society.
The society has been established as a "Not for Profit" Company under the societies registration act, 1860 with a
Registration no. 5/65067/2009. In the present state -of-affairs, the KARAM Society engaged in the advancement
of medical knowledge and provision of assistance to medical students and professionals.

The mandate behind KARAMS is to make certain transparency, accountability and adherence to corporate
governance norms. Recently KARAM Society had put it's ware bouts in an online publishing and collaborated
with Open Magazine Inc. and Publishes two hard core empirical research magazine on information systems
(www.gjeis.org) and in medical science (www.agems.in). Both the Research magazines are now available in a
Brick-&-Mortar mode also with an ISSN and elSSN Numbers respectively. The rationale of the KARAM Society
is to promote empowerment and inclusive development with an emphasis on social, digital and financial inclusion;
strengthening of delivery S tem&.\and ,partlapatory democracy for bringing aboutya systemic change to help
meet development objectlve ette?c rtfﬁggthe past two decades foundér, meémbersiof KARAM Society have
travelled transversely thé Gountr)’?ﬁo Ie@’n%&u‘fque and encourage sogial, digital, medic Ioﬂmd financial inclusjon.

In the process, knowledge reposu:or)es g {been Created on what works-the most gk¥ellent practices:actively
engaging all stakeholders fr‘@m pohcy maker@and civil society to ordipary,citizens e KARAM will aftocatg ‘this
knowledge for progression and I)aubn bujlﬁlng all the way through e-Iearnlng(,&dules and virtuaFplatférm for
practitioners and publishing VIBe,o documenf:{rles on our portals; Recently 6§ad started new portal.http://open-
journal.com which is backed by the‘gamﬁt of‘great academician frode ent part of the world,

In the last few years KARAM Society conducted numesous healt}k&ps in azcharitablémade’in a various districts
of Haryan, Rajasthan, Utta.rpradesh, New Delhi,etc>which @ organized with&upport from corporate civic
bodies, the government, NGOs and individual velunteers %AMS has condugted,over 75 ggﬁ‘éral health camps
till date and has benefitted more than25,000 people di ‘ctly In Jibé with the policy to prow&e healthcare services
to the community around our facilities; KARAM S has\started a_Pobile Medlca}léd:)nched Mobile Medicare
Unit (MMU hereafter) to addresssthephealth ¢ rns.@f>0lder pexsongdwing in l.yzban slums. Technical aids are
provided to the poor elderly, thaticould im X'e thejrquality ofilifesaitd make ;;hgm independent. Eye camps are
organized every year fow~and, then t \)%S\ beréficiariesfor cataract. A)ga\"eness about diseases and healthy
living is an important component a hstapt@ffort by KARAM Souetm%emg made in this direction.The team
of KARAM SOCIETY India“eonsisgy of a médical doc,t\or a commumqﬁealth mobilizer, a pharmacist and a social
protection officer. The team will not only. prowde cur‘atlve medlc,al,st?f"wces but will also raise public awareness on
preventive and promotive aspects ¢hrough avy@’éness generation andmultldISC|pI|nary medical camps, etc.
KARAM Society best practices have beeh dactmentedas’information cards, video case studies, policy and white
papers that are consistently shared with group of people at great, so that it can become a wider learning process.
Having done all the above driven’by .ifdividual enthusiasm and excitement, the members now felt the need to
create an institutional Mework that not only:takes this work forward and emerges as a key expansion institution
but also helps in facilitating implementation mechanisms such that the benefits of wide-ranging development are

actually received by society.

6.M. G. Road,

Opposite Bhartiya International Ltd. (E-52)
New Delhi- 110030, India

Phone: +91-11-41431051

Email: karamsociety@gmail.com
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Allignment of Scholastic Seed with an Institution

A seed is the tiny, solid ingredient of a plant from which a new plant grows. Thus the fundamental rationale
of this entity is to broaden a scholastic orientation among the scholars which is a predominantly increasing
due to the new, digital media, and is increasingly multimodal. ‘Literacies’ present a contemporary move
towards literacy learning and teaching, developing and extending ‘Multiliteracies’ hypothesis and live out.
Scholastic Seed had created a benchmark in the digital era and its work as come boon for startup of new
periodicals by the academic institutions and universities. With a value added philosophy enabled in learning,
Scholastic Seed Inc. originated as a Think-Tank and an Out-of-the-Box service provider of periodicals, online
platform tool and had developed digital State-of-the-Art periodicals software exclusively for the magazines,
scholarly journals, newspapers, annual reports and newsletters. In the present scenario, these publications
are published at regular intervals and imbibed lots of digitization and contemporary thoughts to flourish online.
Scholarly Seed by and large is an academic consultancy business firm which-had been initiated initially
in the year 2009, a decade*‘agac}?\urkdenthe ambit of Not-for-Profit academictand fesearch management
society, which at presently is fully qunpped*WLth complete virtual processyanditakes injo consideration online
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observation that unrestricted access to investigate is wital to the
quick and efficient communication of scienge. SCHOFASTIC SEED
open access policy means that all publications are freely-and
generally accessible online, authors keep hoid 0f copyrightto their
work, and all publications are deposited in various-open access | ©  Choose your open access option
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Announcement preface from Editor’s Calligraphy Pen

EIS Strategy for Implementation of Contemporary technological thought omni present in a present State-of-Affairs

Every year, there are some technologies that are getting tons of murmur in tech industry. In past years, cloud computing, big data
or Hadoop etc have gained lot of popularity. At present, blockchain unquestionably fits in this portrayal.

Enterprise information system (EIS) tier, in J2EE architecture, provides an enterprise’s critical business information infrastructure.
This system includes enterprise resource planning systems, relational databases and transaction processing systems.

Blockchain is an ingenious invention, which is a brainchild of a person or group of people known by the pseudonym, Satoshi
Nakamoto. Many people are unaware and are raising question about what exactly is a blockchain. Blockchain technology created
the backbone of a new type of internet by allowing digital information to be distributed. It was originally devised for the digital
currency, Bitcoin. The use of blockchain technology can be viewed by rapid increase in publications, conferences and articles in
journals. The tech community has now found many other potential uses of the technology like Blockchain, Artificial intelligence,

Internet of Thing (IoT), Machine Learning etc. . .
Figure 1: Potential uses of technology

EIS is a key constituent of road and rail network which maps all data
and processes to distribute business solutions (Duan, Faker, Fesak and
Stuart, 2013) whereas , blockchain maps all sort of data and uses smart
contracts to enforce business logic and business processes.

The list of contemporary technologies used in enterprise in present
state-of-affairs. Some Omni present thcg;lghts are also presented in facts
. P > N, \\ &
and figure form below: £ 9& » x‘%
{7

. *E’}}‘ ANTe
1. Internet of Thlngs{(IQI) N KN \
In 2018, 21% of the companies,have }p\or{ [ @ybét-attacks and data
breach due to unsecured IoT dc\iicqé‘,’%]ié“n'cg,, \ias now entered in the

corporate world and most of the\gévernmsiqt organizations to secure their
% ot { 4P N

confidential data. \ ,{m\/ /,Z; R https:/ /wwwgltber@¥linigroup.com
: Q\‘w”“’ i ,l} £3 0
2. Artificial Intelligence N O

It enables machines and computer systems to do what we,assume ‘on gtities Having humaf-like%ntelligence could do. This
technology can improve world for the better, but, its implemientation invil lot of "ghallengesdike machine accountability, security
displacement of human workers etc. &o

> &
@Q .»'3\\
N

3. Machine Learning S
It is one of the branches of artificial intelligence,which eiﬁes cquiputers to pérforryfunctio &{'ff enables in processing of large

data by developing algorithms. It is also usédfor developi% tomated machines'by: executiogr}of'ﬁalgorithms and set of rules.

“

>
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0% Xl

\.I
@;‘ch uses’a neuralshetwork alg@:ﬁhm that makes mata data as an input
)

and processes data through layers o@%nlinear transfotmation of ir}p}ﬁf’data to compute output.
4 %

4. Deep Learning

It is a machine learding technigue

Al represents simulated
intelligence in machines.

¢ & P
e [ . 7. .
Table 1: Differend€ between Ak, Machme’l}%arnmg and Deep Learning
Y
S % € !
. A7 &
- L: T & 3 R
; 2 4 @
Kot Ol i b
| /'/f ;. g ¥ J_-’___
Artifietal e | ] Desp Leamning
—g . 8
Artificial inteliger: atéd uning originated Deap leaming oniginated
wound 19505 ound 19605 around 1970s.

Aachine Leaming is the
ractice of getting machines to
maike decisions without being
programimed

Desp LHrl'lﬁ:j o the process
of using Artificial Neural
Networis bo sofve comglex
problems.

Al s a subset of Data Science

Machire baamning is & subset of
Al & Data Science

deep leaming is a subset of
Machine learning, Al & Data
Soence

Aim is 1o build machines which
are capable of the '|b.|r|g |k
humans

Aam is bo make machines leam
through data so that they can
solve problems

Aam i b0 buikd nbural netwodk
that automatically discower
pattems for feature detection

Source: https://www.edureka.co/blog/interview-questions/artificial-intelligence-interview-questions/
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Figure 2: Machine learning and deep learning

e . o ) o Machine Learning
Artificial Intelligence (AI) is simulation of human intelligence

processes by computer systems and machines. Such processes | O—_70_-0
include learning, reasoning and self-correction. Al has received & 4 L%j . : - : =~ ': *
a lot of focus in recent times and there has been a boom in the el T e Claslication Outpaut
innovations based on artificial intelligence. The Internet has played
a vital role in the enabled services of artificial intelligence. Deep Lear ning

Machine learning is one of the techniques of artificial > 4 9 8
intelligence which has stirred new developments .It has created ‘h R TeTat Nt Tt | . -
new algorithm which supports human behavior and decision | S S
making abilities like Apple’s Siri, email servers etc. This latest Fiestirm sutiction s Clatiestion Betet
invention is also used in E-commerce websites which personalize Source: https://www.xenonstack.com/blog/log-analytics-deep-
the search of web experience of their customers. machine-learning

Blockchain enables an evolving set of parties to maintain a tamper-proof ledger of transactions without central authority
and opens multifarious opportunities to redesign B2B collaborations in various fields like healthcare, logistics, supplychain,
logistics and industry 4.0.

Industry 4.0 is a subset of fourth industrial revolution which encompasses areas which are not normally classifies as
industries like smart cities.

Figure 3: Phases of industrial revolution
The Rowvolution

The First
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Source: https:#boothwelsh.co.uk/defining-pillars-industry-4-0

For instance, while buying railway tickets, we use an app or use web. During transaction, the credit card company processes
the entire transaction and with the help of blockchain, processes the entire ticketing process and railway operator saves the
credit card processing fees. During the transaction between the railway company and the passenger, ticket is a block which
is added to a ticket blockchain. In recent times, Uber and AirBnB are susceptible by blockchain technology as one need to
encode the transactional information for a car ride, this cut out the fees processing middle man. One more example, we can
see from Sony, which has created a robotic dog called Aibo, which is one of its first toys that can be bought and played with; it
also, expresses emotions and recognizes its owner. By 2020, with the help of machine learning, 85% of telephonic customer’s
service jobs will be performed by computers by eliminating the human interaction. It will also be possible that all customer
digital assistant to recognize people by face and voice. It has been predicted that, the way artificial intelligence is being adopted
in various areas and fields of work; it will replace 16% of jobs over the next decade. It is also being predicted that in next few
years, 3 millions of workers will be reporting to and will be supervised by ‘ Robot-bosses’ all over the world.
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TEN YEAR CELEBRATION "Subodh Kesharwani

Editor-In-Chief GJEIS
skesharwani@ignou.ac.in

10 Year Plus Journey about GJEIS: From 2009-2018

GJEIS which was formulated in the year 2009 is one of the peer review referred journal which
had been importunate from this storm. We want to assign an extraordinarily out of the ordinary
festivity: the first 10 years of GJEiS with your support we had accredited from you and from many
other colleagues from allcover the area of expertise, this sparkle would nethave draw closer elite

of the contributors sm' Hka\qlgng This volume is signboard in plentifal ways. First, it scripts
the establishment of our 10° Yeay (}quhlication, in which we havexoretaste hoy GJEiS had full-
fledged from under;i tosapex. See n&,jware about to gon boardinto oy&rst new decade;

under the banner ofxt:)ur&\ew ubl lastic Seed Inc. (Wwaw.schol ?seed.in), Schaléstic
Seed Inc. originated asid thinksan

platform apparatus and'ha ani gge\li'gital statesof-arthpetiodicaiSoftware exclusively £t the

d an Out-of-Box sexviec centri r of periodicals Onlifie

magazines, scholarly jour ' , NEwspapers, annualyreports, and, sletters. In the>present state
of affairs these publications aré available at usual intervals required lots qf>digitization and
contemporary thought to burgeon online.. &

o

I'would like in person thank KARAM Societz(fégé'ving the visiontOback our young periodical
and see it through to teenage yeass. I’vebeen fort to pldg away withgome spls.\gfdid population,
who helped an inexperienced editer\as w nizeéa bulletin“with’a ver@;ﬁf?\'/ergent gaze and
undergo to most others in thejgeography. 4% we gg'into theshext segmer»gff&,'our escalation, I'm
looking forward to working with S%@s ic .Seed Inc. grigigated a E;ﬁ’ublishing Aggregator &
Periodical Mentor awwi.gjeiSieomp@opioneer'in libragy managerneg'ﬁﬁ’nd innovative corporation,
which is rapidly expanding.in t rea Qf‘periodigal. The verte@@f column of any journal is its
editorial board as which' not Anly sapetion thejournal but.lx;"\ﬁ’\fforce in making more strapping
editorial boards in many we%/s. Perhaps thgggﬁ\ost extensivgﬁ%’athering of the board is to bequeath
with high-quality reviews for arficles ysgkﬁéfe you may@besieged to find tangential reviewers.
Board members can also carey out as é/}hird, or trusfed “tie- breaker” reviewer on articles where
you have received split opinions ﬁro& the other referees. We had fashioned a new pedagogy from
2019 to reinforce and bring Iucidify. THe belowbox mentioned give the apparent understanding of
a review process the journal follow across all‘the article published in particular issue volume after
volume, the extract of the reviewer’s and editorial comment is enclosed jus for the knowledge to
the reader how we exactly go through and tackle article. From forthcoming issue we had make
our mind to add a blind reviewers comment at the end of an article without disclosing the identity,
so that more curious debate in academia would reach to unreached which by and large facilitates
a grass root researcher about the reviewer process.
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author to referees and back in asaprera, ready shape).
h&‘—ﬂa W &

¢
%”(

\%
The editorial boatd (s*ornetl Qsé
of prominent people n\the Jouma,l\&
as ambassadors for journals, 9. 1 somg\“xtent the quality of“ayjournal is

§ an advisory boafd)typica éﬁnsmts of a group

d. Having an editogalbeard is significant: thgy agt
Gﬁged by the menmbers.and
scholastic credentials of 1t\eétoﬁ@1’board Aside from providing p 1ge, the role of g#e gditorial

board is to advise and support the"editor. Functions may nchide: @&

o Identifying new topics for commissions, special editions and@vzszng owdirection for thefournal—giving
feedback on past issues and making sugdestionsyfor bothébject matter and pagentiglauthors

*  Provide content by writing occasional*edigerials a@er shert articles »'3\\
{ AN
*  Approaching potential contribuiors ’5”
pproaching p O S
»  Peer review; also help to ideuttfippeer re%'?m andprovide segond-gpinions agpapeis (i.e. where there
. . : 2
is a conflict between reviewers) K\ o
| N o2 &
o Identify apptopriate conferencagq?v editors¥o attend £
'\
*  Endorse the journalo aul (93 readers and subscribers and e@ebwage colleagues to submit their best
work. & o
~ W &
v PAN
: ‘3’ 4

Ininspection of the precision'that it ha.@}tarted its publication has contemplate on issues concerning
science, management, engimeering an&technology inrvarious leading circumference areas of research,
development and its connotation. Sined GJEIS.which addressed as an academic journals are not
sustain economically by instifutionsbut supparted by KARAM Society a Research and Academic
Management conglomerate and#rofessianal organizations, who in the backdrop plot a route. GJEIS
with an academic permission are twisted by commercial publishers who do not make a profit by
charging subscriptions to individuals and libraries and tender free articles from their portal www.gjeis.
com
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The GJEIS as a scholastic journal facilitates debonair with its research initiatives and meticulous
blind and peer review process the journal is currently at present listed in almost fifty directories in the
globe, equipped with Digital Object Identifier (DOI) from Cross-ref USA http://www.crossref.org.
It also had an average impact factor of 2.31 from the various impact factors rating agencies. Recently
as per the Google scholar it h-index is 94 and i-10 index is 921 from 2009-2018. From 2019 onwards as per
the instruction given by the international listing agencies which provide ratings to the journal, we had stated
putting a similarity index at the end of an article to give more transparency and creditability

Hope that this kind of initiatives can definitely give journal an edge and create a niche. The journal
with its Present Volume-11 Issue-1 Jan-March 2019 had a mandate of a Journal is to popularize the
thought of Enterprise, Information and System in business and remote business. It is designed to make
graspable to community that harmonization of three words is not just a economic idea, but is more
omnipresent, that is why we have to get transversely what the academics and the peers are doing and
saying about scientific showground increating a recess. We have fabricated am'@sross-the-board cluster
to make GJEIS genulgé&x \\? v \$;

]
H
We had moreovex{\%e pn%nt \X

e‘?l Qpen access Journal so thatlarge r&@lgber of people gek
accessed and enjoy reéidpn,g con ng. r hand the dedicatedipage in %@%ook created in grder.

to fiddle with the GJE&‘:’alliaﬁ ST/ /www.facebook.comAGIELS! T JEIS website has bgen
oogza- ested JavaScgipt s€tvice,whi k&@féel the length of-popufation
and smoothythe developmesWof in providing@dcegsto peer-

moving to a new contemBorar

curate online directory, helps

reviewed articles. It is also equlfip d'with search engine opfim é)%ﬁon and web analyics for statistical
ved &ist of Jousiralsdt S. No. 27981

https://www.ugc.ac.in/journallist and alsoiget aispaee in &care liss designed«<for jouirnals

analysis and citation. GJEIS is also been plécedfat UGC

’2) &
To commemorate this anniversary We.wantto p. aQpecial Issue'that collects\yﬁﬁr impressions
in the form of review, original artigle, detter to editp¥ opinipa or perspectlv@rtlde etc., which

include a paragraph with congratulatign to g s Lpth Anniyéisagsfor a p Qnal reflection on what
Whyo I like topblish in GJE&W Or what do I think GJEiS
has contributed to the figld?d on behalf { EIS grab this gpeningto eloqu\eiat indulgence to the complete

has GJELS influenced in my 'worklas aeseq

personnel of KARAM.Society andgpmmuuity from Sghiolastic Seed,’LﬁC for their enthusiasm and relish
in bringing out this fast: movmg% me/isSue. To make jotirnal a bé‘ilzhmarl< from 2019 we are creating
anew team with more conten%)orary thought Q&i strengthenu% the peer review process. I would in tot
up be affectionate of to authenticate conﬁrggatory feedback}t) our society staff at the periodical office,
for their well judged and metieirlous effd@

A :“
L
&

Dr. Subodh Kesharwani
Editor-in-Chief, GJEiS

Three Year Notified Tenure 2018-2020
skesharwani@ignou.ac.in

DOI: 10.18311/gjeis/2018 Vol 10 | Issue 4 | Oct-Dec 2018 5




, www.gjeis.com T
oyl Fournal
Scholastic Seed Inc. r

ENTERPRISE INFORMATION SYSTEM

The Influence and Benefits of Technology
as a Strategy in izations

— José G. Vargas-Hernandez
Research professor, University Center for Economic and Managerial Sciences, University of Guadalajara, jvargas2006(@gmail.com

Taria Teresa Alcantara Salcedo®
University Center for Economic and Managerial Sciences, University of Guadalajara, msalcedo(@cucea.udg.mx

ARTICLE HISTORY [ Initially at the Time of Submission (ToS)

submitted paper had a 6% plagiarism which is an accepted percentage for publication.
Thegdltozlal boardis of an observation that paper hadbeen zectified and amended by
S @ose&Mana) based on the reviewerSSkemarks and revisions at various
mignts related to this manuscripfarcaetice abl(related to Influenge and

Paper Nomenclature:
Empirical Research Paper (ERP)

Paper Code (DOI): VION4OD2018ERP1 / A I&Y
stag
Originality Test Ratio: 6% eife

S O of(t as a Strategy ivQxganizations b ubject-wise andx¢search-

Submission Online: 13-Scp-2018 %77 &Q eapt he growing imporfanee of tec gy in providing£ompétitive
Manuscript Acknowledged: (wadvant 'E\t > companies, the choicelORgheiifle is \@ thoughtful and th¢’authers have
Originality Check: 6% \cra. m a structurgd manmeRT he ingg@uction gives a clest outidok on the

Peer Reviewers Comment: 18-Jan-2019 \m%g"y j;robb m and justification of th ‘Hy All the commeénts had been shared
B« vicwers Remark: 4.Feb.2019 at di dates’by the authorS™ldue c ?& e of time and sagte had been integrated

by the authors in calculation. Bywand Qf ¢ allshe editorigdddnds¥eviewer’s comments

Author Revert: 26-March-2019 had been incorporatedhintpaper and%he matpscript hagbeen earmarked and decided

Camera-Ready-Copy: under “Empirical Researeéh Pap ateg@ry as it is hased oy documentary information
Editorial Board Citation: 9-April-2019 obtained mainlyffromWarious gdles The results abe¢ Tnteresting a{{d remarkable
Published Online First: 30-June-2019 Q{& ,\f:'
Q A
,\\

B The article présentsyd descg?n ofsthe Influende’ and Bcneﬁts)@j chhnology as a Strategy in
Organizations. ‘ o{"'
Desigu proadh: Tt i§ibase ’é";c‘documentary infQtmation obtam@"mdmly from studies conducted about
organizations, technology,¥stiategyhtechno acquisition, competitive advan%@ which are the main variables, as well
as knowledge management and differen oriessthdt can alléw a Yeview ar}'mdlysm, about the influence and benefits of

technology as a strategy in organizatm@' \\ N
4

Findings: Technology is considered as a coppetitive agvantage whlch/gﬁbws organizations to benefit, this technology means

that these companies can maintain themselvcs ang@qunre a positiely interesting within the market, now organizations are

interested in the acquisition of tcchnology, this agqmsmon takes vatue because of the economic importance that can come from

having the best technology within.the oréam;;thon

Proposed Implications: The document presentginformatiohabout technology as a key strategy, which can help companies to
create a competitive advantage within the magket.

Originality/ value: The study focuses on the impzct and benefits of technology in organizations.
KEYWORDS Technology | Strategy | Acq echnology | Organizations | Competitive Advantage
| Knowledge Management

*Corresponding Author

https://doi.org/10.18311/gjeis/2018

Volume-10 | Issue-4 | Oct-Dec, 2018 | Online ISSN : 0975-1432 | Print ISSN : 0975-153X
Q\) Frequency : Quarterly, Published Since : 2009

©2018-19 GJEIS Published by Scholastic Seed Inc. and Karam Society, New Delhi, India. This is an open
access article under the CC BY-NC-ND license (http://creativecommons.org/licenses/by-nc-nd/4.0/).



José G. Vargas-Herndandez and Maria Teresa Alcantara Salcedo

Introduction

In the article, on the one hand, it is talked mainly
about the Influence and Benefits of Technology as a
Strategy in Organizations, and for this, it is necessary
to make a small description of where organizations
come from. The organizations are born from the
need of people to group themselves, these groups,
gather certain characteristics such as: individuals
with common interests, the same objective, the need
for investment together, among other characteristics.
The organizations demand an order that allows to
reach their objectives. This order is related to the
structure, administrative processes, and the constant
technological updating within the organization. On
the other hand, the articLewpzr‘e‘s,Lénts'”a \description
of the main characteristics to ~ca’iqu(“iefxiifor the
acquisition and integratio% of,:nevi;"tgchfiof(;g&.w .

F o ©3
} LAWY/ ®
$ b 3 4 a v v
\, &
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o \. 49

One of the strategie.s\n;'(‘)f "cgfnpahiés is to
constantly seek ways to remei’in;'wlithin. fhe. ﬁi‘;irket,
SO it is necessary to perform diffefentffj.rééésses} such
as, the update of human resources with which_the
organization has and the acquisition of technelogy:
The combination of these two it can result.in‘the

creation of a competitive advantage. As “Pottet

(2009) says, today organizations of“all”kinds®ar Qg

forced to compete to provide valug, “andexstood

the ability to meet or exceed the;needsiof cusss ers
effectively, any organization needs a,stra to offey
superior value to its customers.lt is ’& thateonly

organizations that are competitivg are those that
& S

W
s

survive in the market.
s
&
This document is structured 4s followg Anthefirst
place: there is the approach to.the probl’éﬁl, which is
what gives direction to the investigation..Second, tiie
justification is located, which is-what gives reason
to the investigation. Third, there is the objective, the
question and the hypothesis; these givéqrieaning to
the research process. Fourth, Structure, which allows
to show information about the influence and benefits
of technology as a strategy in organizations. In fifth
place, is the theoretical Framework, which contains
the review of the theorists that support the concept

Empirical Research Paper
WwWw.gjeis.com

of research. In sixth place is the methodology used
to obtain the information. In eighth place the results
are presented, to reach the conclusions, and possible
lines of future research.

The documentis presented as follows, in a first part
the problem statement, with the justification of the
study, objectives, questions and hypotheses. Second
partconsist theoretical framework and methodology.
Third parthas the results and conclusions.

blem
It is said that the adoption and use of technology
influence a key element, within organizations. This
contributes to a competitive ‘advantage strategy that
allows companies to, be plaged in some position
within thefnarket. Tmorder, &Chieve this competitive
advantage, ‘it ‘18, nece to have a well*prepared
and competent tear%\in the use and madnagérment of
the technhology, 695;%1611 as in the processiof updating
the necessar \Qrocesses. To achievesthe above, it is
! necessarng plantdifferent sStratégies, that allow to
I create, $arensss and tagCreate in the personnel a
| po@e attitude withrespect to the adoption and
a@dating of the technalogy, Wit@jﬁ\\their daily activity.
&
‘ Accordiig o Stern,’;gzom) technologies are a
§”tool thatcallows diffegent strategies to be developed
within organiza?igntg, with the aim of making the
grganzation m@?e competitive.
f ;}\"
[ S s
} t i of the study
Eirrently, technologies are part of the daily life
of most individuals and organizations (businesses,
{ “schools, churches, among others), are seen as
necessary for the case of companies, the stay
and permanence within the market. Therefore,
organizations must include constant training and
the acquisition of technologies that allow them
to be more competitive. The acquisition and use
of technologies, is favorable to organizations,
can reduce the possibility of being out of the
market, increases the possibility of being more

competitive.
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The adoption of the use of technology, leads to | information to facilitate decision-making in the
the change within the organization. It is necessary to | acquisition of new technology, through documentary
have sufficient trained personnel in the new practices | evidence about the processes to be followed.
of the company with respect to the adoption of
technology, with the sole objective of being more The processes of acquisition of new technology
competitive within the market. The use of technology ' in organizations are a key piece for these, because
increases the possibility of being able to carry out  they are considered as the option that allows keeping
new business, optimize processes and then increase  organizations as competitive companies within the
the economic growth of the organization. market. In the publication The Time (2014) in an

interview with Brennan, vice-president at that time

Hence, there is need to investigate the influence = of the SMEs worldwide affirms that the mission of
and benefits of technology as a strategy in the = the companies that provide technology of any kind
organizations. is to help SMEs to get more results in the business

from its investments in technology. Technology
Study objective . Nt e allows organizations e offer different products,

The objective of this artlcle is tg @entlfy;i{hrough solutions and sexvices, amon% others.
documentary 1nformat1on2 the. 1nﬂuence émd beneﬁts
of technology as a strategy in- organrza‘slgns Thls For Belloeh, C. ( ) ICTs are_the sev of
can be a support for the co}npames becavse it can = technologies that, \ low access,«% praduction,
allow them to establish the relat1onsh1p between the | rQcesSinghan \gbmmumcatmn Of gdiiformation
influence, adoption and acqulsltlonof technology, presented m,\ﬁ ferent codes, (ext; ‘¥mage, sound,
with respect to the benefits and economic gaing Leayit, (Q& defipe ICT igdliree categories,
obtained from the application of the use 6f | %’
technology. A, @ocessmg technigues

@Q Application, ¢of statlstlcQ} "and mathematical
%Q metRods for.decision mak r@g’

Is th lationship bet th t
stherea relationship between thag Ry 102% €. Simuldtienr” of hlg’hef order thinking through

use of technology with respect tothebenefits 0@

from this application in the Orgamzatlo{{%
¥ |

Hypotheses /1: The Acquisition anégse of B echnologx :

i
| compfrter program,s“' '

A
ICTs aret’éxpressed in the use of computers,

equlpme;huhat allows storing, retrieving, transmitting
in Organizations are a positive influence that is reﬂectezd?m i

o’ and 'fa)%mpulatmg data in the context of business.
economic benefits. &
{é} 1CF" also includes television, telephones, hardware,

software, the internet, e-commerce and computer

H2: The Acquisition and implementation of Techiology is. <) services.

a competitive strategy of organizations.

The acquisition or investment of technology

H3: The Acquisition and implementation of ethnology is generally related to different processes that are

positively influences organizations that allow'them to stay expected to positively influence companies and how

within the market. it should be adopted to obtain maximum benefits. It
is presumed that the integration of technologies in
Structure of the research work companies allows:

The purpose of the document is to offer
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A. Improve administrative processes
B. Facilitate information management.
C. Reduces costs

D. Increase competitiveness.

Especially in the current environments that have
become very competitive, organizations are looking
for more options that allow them to obtain this
advantage with respect to other companies. Porter
(2003) calls competitive advantage the value that a
company is able to create for its customers.

The organizations in order to achieve the
economic advantage, are able to adopt and modify
anything within the compan‘y‘ fro‘m the: structure
administrative processes pers@nné:l u.pdate
technological advances, in short adopt an;y ehﬁnge
according to the preferences aecorduig t‘o thelr
consumers. Villaseca and Torrent (2001), cite the
OECD (1998), which mentlons that techndlogrcal
innovation has changed the econdwaies Struettre of
advanced economies from several dimensions and
that in turn fosters the synergy that it generates
over the rest of the economy. Thasos (2018), argues

that technology has been an importantefactorhin

mankind. Feeney, (2007), affirms thatitismece

to develop a technological leadership strate@ at
allows the creation of angcofnomicand Qg; utiQnat
regime that allows providing an effigi¢nt creation
and application of knowledge ég the eeonomig

8
process of the company. &
ﬁ‘ N
\.

However, technology along canngts “chieve

P
4

success, it is necessary .to. make:<a series of
adjustments within the company, rely on‘all possible
tools to achieve the efficient use of <technolagies.
The organization has structure, admiriStrative
processes, goals and objectives to be achieved,
which are directly linked to the constant updating
of technology. A consequence of the acquisition,
implementation and use of technology allows to

improve the administration processes.
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Therefore, the organizations are aware of the
need to invest in the acquisition of state-of-the-art
technology that allows them to appear in the market
in a good position and at the same time allows them
to perfect their administrative processes with the
ultimate goal of achieving greater success. From the
above it is argued that it is advisable to rely on the
following theories:

ework
Dynamic capacities

According to Rivera and Figueroa, referring
to Ahenkora and Adhei (2012), Davilas (2013),
Ellonen et al., (2011) and argue that companies
develop dynamic ¢apacities that allow them to
generate sustainableqeompetigive advantages. ;They
also say that, dynamic caReCities are developed: as
a route thatyallews t@géontinuous exploration of
competencies dcco@iing to the trapsforpdations in

the environmené\

{\

. gda (20%5), presedts the model of dynamic
¢pabilittes” in organizations, where he cites
A Oregah and Ghpbandian, (2Q04) as those who

& argire that resowiees are\deﬁned as the set of
economic expansion throughout the hlstory ;Q

knowledge;
and ofliers tangrblg; @nd intangible factors that
organizations owﬁ and control, which allow

physrcal :xﬁsets human capital

them”'to prod:dce efficiently and effectively to
offer theg})roducts and services to the market.
And e'says that these resources serve as a source
gf edmpetrtrve advantage in the long term, when
they can be evaluated, rare, difficult to imitate
and not substitutable and dynamic capabilities
allow the resources of the organization to have
these attributes and be superior to those of the
competition (Eisenhardt and Martin, 2000).

* Garzobn, (2015) in his article the dynamic
capacities in the organizations, he mentions
that the dynamic capacities show common
characteristics for several organizations; likewise
he maintains that the dynamic capacities will
be source of competitive advantage of the
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organizations. It also says that the theory of
dynamic capabilities isaimed at achieving greater
understanding about why some organizations
build and maintain a competitive advantage,
despite the changes that occur today.

Neo-institutionalist theory
*  According to Vargas, (2015) neo-institutionalism
studies the features of the economic institutional
structures that enable the development of
peoples. According to Arias Pineda (2008),
he mentions that neo-institutionalism helps to
study administrative phenomena systemically
and in context, establishes relationships between
cultural and social factors, as well as the various
forms of human assocLatlon, "in gorder to
understand the proce§s orgamggncmal by

£ S

While Tijerina (2008) m h1s arucle oof “The
states that

organizations are conceived as' grOUps of 1nd1v1duals

neo institutionalism of bugla& 74

with common identities and objectives fot- proﬁt

companies, political bodies, economic bodies,

The Influence and Benefits of Technology as a Strategy in Organizations

branches are used.
3. Chain; Series of branch elements
4. Route; the nodes that constitute a chain.

5. Cycle; a cycle corresponds to the chain that links
a node to itself.

6. Tree; It is a graph in which there are no cycles.

e Although the conception of network theory focuses
on solving mathematical programming problems,
the existence of different types of networks is

known:
1. Social.
Transportation.
Electric.

Biological ,&o‘
iological,
g e(‘
Internet, ‘and \
Informatioré\(}
»\o
Fhe Q&ry of social spetworks according to

Sp N bk W

social bodies, educational bodies. It talks about the | Gonz{"i%& (2Q14), who_says.ghat the idea of social

transaction costs defined by the cost of acquiring

Q&)rk began to be@uanced in the social sciences,

information. He also mentions that they.dte jomitly QQqce thte thirties; of (the last, tc"entury He points
determined by incentives, the behawioréof: stat Q out ghat sociab networks ar@’t from the process of

agencies and technology, among others. Esq
(2011), states that neo-institutionalism-aimg Té\c Ty
out actions according towreality witho parting
from the legal norm. These are to-giye©fganizdtions
a certain degree of freedom w1tho&tgalhng ifto Iegal

\
contradictions. o

Network theory &
Salazar Lopez (2016) suggests that the modeling
of networks allows the resolufion ,of multiple
mathematical programming problesns through the
implementation of special algorithms. Presents the
following basic concepts in network theory.

1. Graphic; represented by a series of points called
nodes, joined by lines called branches.

2. Network; graph with some type of flow in its
branches. Symbols representing the nodes and

social interactidon and’pi’ees Madariaga& Sierra,
(2000),, ‘'Whe deﬁnes.,?txas the process by which a
grQup of people »a«re oriented towards others and
det accordmgg,c/to the behaviors of one another.
The 1mporgfahce of networks is the possibility of
establishifig connections to any part of the world
with/érf\;y person that is of our interest. At this time in
the'world there is a mega conglomerate of networks,
which allows, facilitate and promote connectivity
between different organizations, people and devices

that may or may not be in different countries.

The theory of networks takes importance within
organizations, by the evolution in the way that
organizations, organizations that haveintroduced
technologies, which allow a better interaction between
people, with greater speed and efficiency, this in turn

generates relationships that allow the creation of a
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support network between organizations. However, the Therefore, it is important to recognize the
introduction of technologies has become a challenge | existence of types of networks, and consider the way
for companies that have a rigid structure, and if they | in which information circulates in these networks.
want to survive they must adapt to this new social
environment, where it is very important to know how First, the type of computer networks according
communication mechanisms work between people, = to Apser (2015) specialized in platform design is
how to access information, the necessary change in  presented:

decision making, transmission and dissemination of
messages, ideas, promotion of collaboration, drive
innovation to compete in the market.

Table 1: Types of computer networks

Types of Computer Networks

%r%d‘ \{verﬁlg Unites a large number ofyusers.
\7e

According to its use - \ Q‘é' e , .
/ onnect two @5 morepeints e ively. (Security, §pee
L,E\Bh.mve ‘%Tet X WO @ po xlpsively. (Security, §p

P

}@‘ f or absence of qther types g{\@ﬁworks).

£ ’o.

They aresmanaged by, A panies, individgals of

) Prlvate’l\?'fetworks \ associations. (owneé\only)
According to your D N, i H,z y : \
property, i<
Public Networks belongto staQ%genaes and are0pen’td anyone who
tequests 1@
Local Area Networks §hcted computers.dre at8mall d1s§ances for
(Lan): ple tose that €onpeet home\of Yoffice equipment

&\\
MetropolifanpArea ?‘ More extensive than the pre@}ous ones, they are formed

N7
egemitns o o Networks,(MAN) . (‘S} Py several BANsS Connect;;«j to each other.

location and service ‘ \{‘9 v $ z:&,@'
coverage A\S) AP
' o4
Wade A Netwerks -~ Cofgra large a;rea often even a whole country or
(WANs) ,(\:‘\ contment \’r
o G’ \
.V
o}{'
& 3
§ > Computers connect to the network through
Wired i . . . -
electromagnetic waves transmitted by air (Wi-F1i).
Depending on the type . computers connect to the network through
Wireless: . . . -
of access electromagnetic waves transmitted by air (Wi-F1).

Combination of the previous two: the network has both WAP wireless access points
and cable connections.

Source: Own elaboration, based on the information of Apser (2015).
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For this case, it is important to present the
classification of type of business tools, presented
by ANTENNA communications (2016), and are
centralized and decentralized networks.Centralized:
the communication revolves around a single person,

who is in charge of directing the whole process 1

and works as a link or main axis for the other
Decentralized members: the participants interact

constantly without there being a leader or prominent 2.
member in the chain. 3.
4.

From the above it is necessary to consider
Robinson’s social network analysis (2014), who says E

that it is a methodology imported from the field of

sociology and widely used 111:Soc1a1 Sciences as well 6.

as in Natural and Exact Sc1ences whlch allows to
identify underlying structures of\ the “reIatlonshlp

between different actors and the. 51tuat10ns Of pbwer 7.

and subordination that exist hetween fhieth. Jt is based
on the theory of networks thag coneejves the, object
of analysis not as independent unis, but as'members
of a network in which relatlonshlps are established 4

among themselves. And in this sense, the analysis | %\

allows the identification of collaboration groupSythe
power relations among the collaborators themselves:

\

For this case it is important /te, present @Q

classification of type of business, tools, pneg&ted ;

by ANTENNA communications (2016)‘;@11d ate”
centralized and decentralized networkgy

The Influence and Benefits of Technology as a Strategy in Organizations

the determining role that knowledge management
can play to guarantee the future of their organizations
through the Influence and competitive advantages.
Competitive

Management:

advantages of Knowledge

Improvement of quality in products and
services.

Improvement of customer service.
Improvement of relations with suppliers.

Create conditions to improve the work

environment.
Better interpersonal communication.

It improves the, information and the
communiecatiof;, itystimulates the participation

of the workers &()‘*

Reductienhin th mber of mapdgemént /

production pro%sses.

Stmplifica & of management .+ production

proces%{.‘

It @llowsngreater efficigitcy in the use of

&&sources.
: & .
. It «providess “bettér topiﬁ‘\ for managing
franagemerit. \{;"\’
A
-
v ';y
Knewledge man'agement involves different

cogypongénts, manﬂy learning, human capital, and
ifrtellectual, all\'Phls aims to raise and strengthen the

,Q > apeas of coairpames through increased learning, with

Knowledg fnt ¢h ¥
Nonaka (1999) knowl’edge
management is a system that facﬂ;ta{’es the

argues that

search, coding, systematization and di€Sentination
of individual and collective expérience of the
human talent of the organization, {o turn them
into knowledge, with the objective of geherating
competitive advantage in a dynamic environment.

Rodriguez Rovira, (1999) affirms that information
professionals can help today, the top management of
companiesandalltypesof corporations,tounderstand

@pportunities,

the ultu:p?ate goal of increasing competitiveness. With
this; bémg leaders in the market, to have new business

1mprovement in communication

. “between the members of the organization, generation
of a network of collaborators.

However, to achieve an efficient knowledge
management it is necessary to consider the possibility
of having documentary evidence, for constant
consultation and to be able to share it with the
members of the organization. It is of no use if it is not
distributed. This is where the technologies take an
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important role, because they provide the possibility
of facilitating access to information through different
tools, such as 1) Creation of databases. 2) Software.
3) Internal platform and everything that facilitates
access to this information, which allows a timely
consultation for its application and administration.

For
promotes communication among collaborators.

organizations, knowledge management
Somethingthatcannotbeignoredisthatglobalization
covers all areas, markets and technological progress,
said globalization forces economies to seek cost
reduction in the production of goods and services
offered to the customer.As a result of the above
requires companies to an. x.mcrease \ifL the use,
application and 1mplementat10n of technalogy, to
be able to figure within the markef N

From the above it was ‘cOns1dered neciassary to
consult the 2014 economic ‘cefisuses of.,INEGI,
to obtain information that maye, ;@éct at’ least
the heading of the introduction of technologies,
specifically the use of computer equipment in several
sectors and it was obtained that in the manufactuging
with respect “togthe

oo
«&

2) Procedures or governmental procedure%\@‘

area, business and services;
items of:

1) Banking and financial operations:

A\3
3) Purchase-sale of services or prodécg:)
4) Information search. &

5) Perform business management. PR
7

/,0
With the following results expressed in"bercentages:

In Greater application of computer: equipment in
the heading of manufactures:

Search for information with 91.2%
Business management with 65.4%

Banking and financial operations 62.7%

Empirical Research Paper
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The two remaining items below 50. %

In Greater application of computer equipment in
the commerce area:

Search for information with 83.2%
Business management with 65%
Banking and financial operations 51.2%
The two remaining items below 40%

In Greater application of computer equipment in
the field of services:

Search for information with89.9%
Business management with\62.9%

The three remaining items t@ow 42%
X

These threeiitems
to demanstrate the&se of technology’ ineactivities
within orgamza@ﬁ{ﬁs INEGI (2024). This gives us a
smallidea of@%w it is presentythe-use‘of technology

hose that make®it possible

in the hf&) organizations,

$
V€thegtology (M

=0\ ‘\

@Q’ Itigbased on documentarxm‘formanon obtained

mainly from.stidies condu@éd about organizations,

technology, strategy,»,\ s;technology acquisition,
competitive advantage which are the main variables,
asswellzds knowbedge management and different
theoties thatj%an allow a review and analysis,
about the&fnﬂuence and benefits of technology as a
stratggyxin organizations (Herndndez, Baptista and

F ernandez 2010).

S
An own elaboration scheme is presented based
on the theories addressed in the document, which
allows to visualize, how these theories intertwine
and show interest in the central variables, technology
and competitive advantage, mainly.Hence,
considered that technologies are a positive influence

it is

in organizations and that they are used as a strategy,
to figure and remain valid and within the market.
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Model of dynamic Tangible:
capabilities in physical and
organizations: financial

resources serve as a
source of competitive
advantage. A f

The resources of Non-hu‘man,
the company, technological and

Dynamic capabilities

tangible and organizational
intangible
Companies develop / R\ X
dynamic capabilities Intangibles:
that allow them to non-human and

generate competitive
advantages

human

~

Neo-institutionalism Groups of individuals with
—» common objectives and for

profit.so consider

transaction costs

i NN % & 4

Linked to the acquisition of
information, through the
use of technology

-

Evolution in the way

A
: s \ A o organizations curreptly
703 = Y
{ 3.X } Y ¢ \ &' operate through-the
\ N “ introduction gftechnology
A\ o \\ .
Technology and N Net“ rks Probigigo Ng;
wnology ¥ S LW stoeks ‘ofidiffereng B0 LA
competitiveadvantage ‘\: /’““\. “\,)\ s, of networks Q ~ =
\ \‘«/{/M" ,,') I this case in que Pefmiite identificar
h sociak netwoik® and esticturas
colla ion subyacentes de la
) relacion entre
\ % distintos actores y la

&o{ N1 J situacion de poder

, entre los
LT S
rW
& oS

&
Knowledgemanageent ’ ‘m(m of ,'\:\\
| N, The determining role
md and Collective 4 O
2/ that knowledge
mc gfthe human HW
o management can play to
nt of the*erganizatioiy A
x guarantee the future of
to, tul them inte 4

their organizations

\ knowledge, with
,0\ nowledge, with théxiim. 6§ e i e ——

é geherating competitive titi i
Q ddvantage jiha dynamic competitive advantages
eny{ronmenf.
& ’
) &
& VAN
o Go* ¢
" ?\l X X, /
6,,\,' Technologies, take an
o important role, because

they offer the possibility
of facilitating access to
information through
different tools

Source: Own elaboration.

Figure 1: Technology and its relation to competitive advantage
Discussion, Conclusion and Future Research field of strategic management, and cites Teece,

Miranda, (2015) affirms that the competitive | Pisano and Shuen (1997), which explains how the
advantage is one of the most studied topics in the | combination of skills and resources can be developed
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by employees and oriented to achievement of
competitive advantage.

It is concluded that, with the documentary
information obtained from different sources, it
allowed to show where, as the technologies and
the competitive advantage are manifested and that
is evidently a strategy and influence within the
organizations, as well as the benefits and economic
gain obtained from the application of the use of
technology.

The Acquisition and implementation of
technology in organizations generate a positive
influence, because it allows its members to develop

communication skills. >

N '. 19

The introduction of technolog1gsm orgagmzanons
allows developing new strategles that mcrease
competitiveness. \. 7 y

Inconclusion, the acquisit{on drfd.implemeﬁjtation
of technology has a positive \infliefce=on the
organizations that allow them to étéy within the
market.

The analysis of informationd, about

thay
influence and benefits of technologyas a strat&é
for, 4

in organizations will serve™as“a, frame
conducting deeper theoretical and empirieﬁ‘ studics
on the specific relationships betw@ econpmic

benefits and technology. Q’Q

NG
I\\\

1. Identify the level of technological managef lent
in organizations and considecthe charaé'féristics
of the organization in which the sf{ldy will be
conducted.

2. Clearly identify the dimensions of techatlogy
adoption capacity.

3. Apply measurements to each variablie.

4. Apply qualitative methodologies in the case
study.

In summary, the document is an important
contribution that presents an extensive review of
specialized bibliography.
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Introduction

An engaged worker is one who has the fervor,
involvement and commitment towards work and
doesn’t recoil from ‘going an additional mile’ for the
success of the organization.

A high level of employee engagement is very
crucial to the organization. Engaged employees
are dedicated to the work, work with vigor and get
absorbed in the work they do. Employee Engagement
is a very important issue in fashionable organizations
because it is

expounded to organizational

performance.

Engagement, contribu;te'sff't‘omth:g.'"We]gl-being of
the employees, engaged, staff @ﬁdiﬁ@ﬁ@iﬁysbring
substantial edges to a coxmpazny‘ l'ik.e loxrw turnover
rate, high organizational éomnﬁtgfl,c{ﬁ%,:x"ffaiéing
productivity and performan\c}é, (Va}p’ée,ZOOB; Lewis,
R., Feilder, & Tharani, 201 1\Rasheed, Khan, &
Ramzan, 2013). N2~

There are several factors like leader behavior and
availability of resources affect employee engagément.

WwWw.gjeis.com
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sunshine who guide and inspire students throughout
theirtutorial life and, many times, even on the far side.
Republic of India nowadays wants more competent
and willing lecturers to dedicate themselves to up
the quality and quality of education being presently
imparted.’

Thus, this paper aims to explore relationship
between of ethical work culture and employee
engagement among the teachers

nt:

Employee engagement is defined by Schaufeli et
al. (2007) as an optimistic, rewarding, work-related
frame of mind desgsibed by“vigor, dedication and
absorption.
O
Vigor isyineontes through shawing dwyped
levels_ofy drive e}nd&&nental resiliencg-“at «the work
placelikewise a@{()vant to devotexéfforfin what one
is'deing At wg

QQ‘

Dg&:ation tefers toSrobyst participation in the

and their dispdsition to beat issues.

\W/ that\one doesiand getting\a experiencing a

: . S
However, the literature, mostly from -developed Q&hng 6f meanidg, zeal, stlm{J{lp;ﬁon, challenge and

countries confirms to the key role played by cultur&@ prige:

towards increased employee engagement Q
ox«(\

As Alfes et al. (2013) rfecommend, ‘méfé analysis
is required to explore the options Q‘ e operating
surroundings that will be releva%t' in guiding ang
focusing individuals’ levels of engagement in posi{j*‘:?e
ways in which. It’s found that ethieal organi(zéﬁdnal

7
4

culture is one such option.

But, is the necessity of having efigaged employees
limited to business organizations efily and:siot in
vital sector like education?

In the words of Dr. Pranab Mukherjee, Former
President of India,

‘Teachers influence the lifetime of students by
being their role models. They’re the beacons of

Y
Absorption is bemg able to fuily concentrate as

well> as €nigross @yeself to the work and one finds
thatstime pa§§§§ very fast and one has difficulties
disengagglgr“for work.

K

<8

i

A rganizational culture

Hofstede (2003) defined culture as principles
and applications of an organization which
differentiates it from others. The principles and
applications of anywhere of labor verify however
staff carry themselves with one another and with
the external parties and so choose a way to become
involved in productive assignments. He declared
that domestic and regional factors have an element
to play in influencing a culture of any organization
and eventually impact the actions of staff therein
organization.
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Ethical Organizational culture as a collection
of values, norms and techniques plays a significant
role in made performance of corporations. The
Organizational culture is one amongst the most
issues of workers concerning the standards of their
work.

Review of Literature
Ethical Organizational Culture

Sims and Brinkmann (2003) described Enron’s
ethics as “the ultimate contradiction between words
and deeds, between a deceiving glossy facade and a
rotten structure behind”. Enron executives created
an organizational culture that valued profits (the
bottom line) over ethical héhavier Wwhichseventually
led to the collapse of Enron. Tghié pape’f @learly
demonstrates how the orgxgni;atibﬁ;l cu:ltqug‘et:feas

%
N B

ethics of its employees. £ N \ <
\ £

Positive Ethical organizatién@l'éﬁljtuggé’ b:iif;fer ill
effect of bad news during change préeesses French
& Holden (2012). This means that once workers
understand an Ethical Organizational Culture
as positive, they reply to modification and™build
change management attainable. Findingshyof ‘this
research states that developing an oOfganizatio
culture that values positive organizational’beh, V%l‘
can transform the way that “bad“ncws” ’Q@Sages
are crafted and received inthe workplace;énd would
eventually help in having a good w&@dture,

4 >

Carsten and Uhl-Bien (2013)¢ posit _ tffat
employees must be trained to exhibit and{',gd\;play
moral behaviors. They must also be engo’u'réged to
take a stand in the face of ethical violat{onszAuthors
asserts that if leaders need their‘prganizationsto
run ethically, then it’s up to them’to model” that
moral behavior. Such an ethically junction“rectifier
organization will function a model for ethical \
leadership to alternative organizations and even
the community. Ethical Leadership cultivates
believability and respect, for the leaders and also the
organization.

Ethical organizational culture-A way to employee engagement

Van (2013) concludes that employees drive
innovation and move the organization forward where
they perceive the Ethical Organizational culture
as supportive. Supportive organizational cultures
reduce negative work-home spill overs and provide
flexible work home arrangements that attract and
retain high quality employees concurs.

(2017) examined how the
ethical culture of organizations is related to

Riivari et al.

organizational innovativeness. A positive link was
found in the ethical culture of an organization and
organizational innovativeness. Ethical culture was
found important to behavioral, strategic and process
innovativeness. It is, suggested that congruency of
management,4discussability and supportability are
the organizationalyirtues w{'ﬁ h can most effegtively
enhance organization Qggl\novativeness, specifieally
behaviozal] strategi%gkd process inngvati¥eness in

)

practice: 8’(}
“O

al ‘ z

mplefee Engagerich
A Iﬁﬂd BdkKer and®Wiliriar Schaufeli (2008)
int&uces and defines thé concept of employee

aébgagement. It definestit to be, a"‘\?)ositive, fulfilling,
Q affeefive motiydtienal statg'},%’f work-related well-

being thateis charactezigt% by vigor, dedication,
and abserption. Thgymost often used instrument
to aneagure eng@gément is the Utrecht Work
Brigagement ,S(C/"dfe, a self-report instrument that
has“been y,féﬁc'lated in many countries across the
Wworld. »B%search have done intensive work on
how/é?\ltgagement differs from related concepts like
wotkaholism, organizational commitment, and has
focused on the most important predictors of work
engagement. The paper says that work engagement
is a very unique concept and is best predicted by
job resources like autonomy, supervisory coaching,
performance feedback and personal resources like
optimism, self-efficacy, self-esteem. Therefore, the
paper concludes that it is very important to have
a healthy workplace culture that would lead to
employee engagement and eventually gives best
results from the employees.
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Gallup research (2012) examined 49,928 business
or work units and included about 1.4 million
employees in 192 organizations, across 49 industries,
and in 34 countries makes clear that employee
engagement strongly relates to key organizational
outcomes in any economic climate. This research
was basically done to see how the employee
engagement affects the business organizations in
different economic times. And to know whether it
has increased or decreased effect on productivity
after the great recession of 2007 to 2009. Results
indicate that business or work units that score in
the top half of their organization in employee
engagement have nearly double the odds of success
when compared with those . );n the bottom half. It
also concludes that Emponee engjagemeqt affects
nine performance outcomes 1nclu&ﬁ1g eibsen(ee,;sm,

turnover, shrinkage, safety 1nc1:d¢n(;s,, "qu‘éxhty
incidents (defects), customer metﬂcﬁ, product1v1ty
and profitability. % T\

N\ N /
(2012) discusses
engagement within specific developmental periods

Mahatmya et al., student

by putting certain the developmental _tasks,

opportunities, and challenges that are unique, to

Empirical Research Paper
WwWw.gjeis.com

impact on employee engagement which eventually
affects employee performance.

Van Allen (2013) further asserts that engaged
employees’ performance is consistently levels and
this drives invention which moves the organizations
forward.

Naidoo and Martins (2014).
relationship between organizational culture and

investigated the

work engagement. Work engagement is said to
be linked to a range of business success outcomes
thereby making it important. the results conclude
that all the dimensions, of organizational culture
correlate

positively, Wwith® work engagement

dimensions. And leadership, management processes
and goals,dnd objectives ar&%portant for predicting
the dimensions, of wi ngagement. Therefgre; it
becomes, impertantXor the organizations«ad work
on, thelr workpl¢ cultures and,en’ in€reasing the

employee e ement for hayidg better results and

higher pr@&ctwuy

@rent & Richard «Lovelace (2015) study
@ammes the _«onnéction bﬁtween employee

early childhood, middle childhood, afid adolescence. Qﬁ engafément, 4positive org@\fzatlonal psychology

Student engagement has been defined ‘on 3*ba

Behavioral engagement, cognitive engagemga@nd
emotional engagement. Developmental S Vaty:
from physical to societal expectations @endmg on

theage. Linking developmental tasks@‘& engagement,

there comes out a positive relat1on§np between the;g& |

This suggests that in order to adequately captume Sthe
multidimensional construct of student enga’@ment
it is necessary to observe the extent to whfch children
and adolescents are involved with their sehoolwork
and extracurricular activities while also assessittg
whether one believes that the activities are relevant
to their current and future goals

Anitha J (2013). finds out the determinants of
employee engagement and its impact on employee
performance. Working environment and team and
coworker relationship were found to have the major

i

and an igdividnal’s ablllrfzy to adapt to ongoing
organizational change\It concludes that a positive
work “culture enb@nces employee engagement and
also 1ncreases\\’)1daptab1hty It also suggests that
orgamzath,n,\change can be more difficult for an
1nd1v1du$t who has a high job engagement because
changcs might disturb their source of engagement.
It also mentions the role of positive psychology
in enhancing a good work culture in management
and its members. This paper proposes a model that
helps in understanding the interrelationships of the
elements that are critical to the employee engagement
and workplace success.

Ethical Organizational culture

and Employee Engagement
Despite the fact that employee engagement is seen
as a relatively new field, there are some studies that

DOI: 10.18311/gjeis/2018
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have been conducted to study the effect of Ethical
Organizational culture on employee engagement.

Alarcon (2010) conducted a study in the context of
information technology sector (IT), where employee

engagement has been identified as being important
to employee productivity and performance, study
explored how employee engagement affects
perceived job satisfaction. Results indicate that
employee engagement had a significant and positive

correlation with job satisfaction.

A multilevel investigation by Krog (2014) carried
out in 35 Norwegian organizations showed that
in order to have a better umderstandlng of. factors
influencing work engagement overall organ&zatlonal
context in which it is opcratmg rnust be taken »mto
consideration. Study exarmned thé ‘rOk: ‘af “fotr
organizational culture typ‘es 1n fac111tatfng work
engagement of employees. It was.assumed. that the
relationship between organlzatiengl'.;“culture’ and
work engagement would differ depending on culture .4
type. The study found partly significant results for
a positive relationship between the clan culture ™)
type and work engagement. The findings, inidicate
that clan culture is a moderate predictor of WOer

engagement. >
W 3

Reis, Trullen& Story, (2016)<Lhe ma}} factor
under study in this papends.théxrole o \uthent1c1ty
at work. For this the authors havegone t@stS on it
using 4 types of perceived orga%zaﬂonal cultua:é
These are hierarchical, clan, market,and athCracy
The purpose was to see how it iafltlence em&oyee S
authenticity and how it would affect thé employee
engagement at work. The" sample” includes 208
professionals working in a variety ofindustries in
Brazil. Results indicate that environments fhat are
perceived to be more inclusive and participative, and
that incentivize autonomy (i.e. clan and adhocracy
cultures) neither nurture nor inhibit authenticity.
Whereas, cultures perceived to emphasize stability,
order, and control (i.e. hierarchy and market cultures)

are negatively related to authenticity. In addition,

Ethical organizational culture-A way to employee er

ngagement

employees who behave more authentically at work
are more engaged with their jobs.

Scope of the Study

Scope of this study is restricted to the teacher
participants of the refresher course at CPDHE,
New Delhi. Centre for Professional Development
in Higher Education (UGC-HRDC) is committed to
professional and

produce opportunities for

career development to academics across the
varied universities of India. CPDHE organizes
workshops for schools concerned in university
and school administration and Orientation/
Refresher courses for agademics. Goal of CPDHE

is to realize excellence in Higher Education.

This stddy is beingcon &&éd totestanassQefation
between ethical Organ'ﬁg&onal culture andemgployee
eacher particifants?'of the

PDHE, New,Pelhi

engagement. amo
refresher courses
x‘o

QQ O > Stud’

o T({%‘?udy the relationship” of perceived ethical

ganizational cialture@nd emp\loyee engagement

Q@ amgiig the teaches part1c1pénts of the refresher
gourse at CPDHE, New@elm

x”,
+ Towstydy the nﬁpact of perceived ethical

orgamzanona'l\:‘ulture and employee engagement
aniong thg\eacher participants of the refresher
course. 4t’CPDHE, New Delhi

,;\
QD

45
- Toexamine the association between demographic
variables (age, gender and work -experience) and
perceived ethical organizational culture among
the teacher participants of the refresher course at

CPDHE, New Delhi

Hypothesis of the Study
H1: Ethical Organizational culture have a significant
positive relation with “Vigor” dimension of employee
engagement among the teacher participants of the
refresher course at CPDHE, New Delhi.
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H2: Ethical Organizational culture have a significant
positive relation with “Dedication” dimension of
employee engagementamongtheteacherparticipants
of the refresher course at CPDHE, New Delhi

H3: Ethical Organizational culture have a significant
positive relation with “Absorption” dimension
of employee engagement among the teacher
participants of the refresher course at CPDHE, New

Delhi.

H4: Ethical Organizational culture have a significant
impact on employee engagement among the teacher
participants of the refresher course at CPDHE, New
Delhi. o

R . &
£ » N We EY
£ N 17

s WV \ 'x‘;z
H5: There is no 51gn1ﬁca.nt dlffe‘rénce Betwéen' the
levels of perceived Ethical’ orgamzaﬁon’a,l ‘culture
among the teacher part1cﬁ3ants of the~ refresher
course at CPDHE, New Delhi W1th tegards 1o~ afge.

o

H6: There is no significant difference between,the
levels of perceived Ethical organizational cultute
among the teacher participants of the refresher eourse
at CPDHE, New Delhi with regard to gender.

H7: There is no significant difference betwee§u
levels of perceived Ethical organizational @

among the teacher participants“of” t efresher

course at CPDHE, New Delhi with @mrd to$work

Empirical Research Paper

www.gjeis.com Q\)

Research Methodology
Research Design

The research design of the study is quantitative
in nature.

The study being empirical in nature relies both
on secondary and primary data.

Secondary source: -The secondary sources include
data from various journals, books, online sources
and previous researches related to the topic etc.

Primary source: - Standardized questionnaires are
used to ask questions from thexrespondents to explore
and collect the, informatien about their perceived
behavior towards.ethical 0@%1zat10nal cultuie and
employee engagement @

4 2 P
AN ST (} 8405\

Ind1v1dua’1\<b liefs about OgganiZational Ethics

scale by Q&\hch &Kottke(1991);

¥

@recht Work Eggagement scale (UWES) by

Q@lmar Schaufeliand Arnold ﬁgﬁker (2003).

Sample’Size 4%
f3
Data'is cotlected f}'(ain 110 respondents including

both, male and fexﬁale participants of the refresher
dourse’at CP]}ETE New Delhi.

experience. h ".“
& >
2 &
Results of th & v
Table-1 e
N “w 8
Descriptive Statistics '\ & ;,;;Q' \\51\: requency Percentage
Male 65 59.0%
Gender - X
Female 45 41.0%
25-30 27 24.5%
31-35 34 30.9%
36-40 29 26.4%
Age
41-45 20 18.2%
46-50 0 0.0%
Total 110 100.0%
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The above table describes
distribution of the respondents for gender and age
category. The total number of respondents are 110,
out of which 59% respondents are male and 41%
respondents are female. From the total number of
respondents 24.5% belongs to the age category of
25 to 30 years,30.9% of respondents belong to the
age category of 31 to 35years,26.4% of respondents

belong to the age category of 36 to 40 and 18.2%

the frequency

belongs to the age category of 41 to 45 years.

Table-2

Correlation between FEthical
culture and Dimensions of Employee Engagements

Organizational

Ethical organizational culture-A way to employee engagement

Table-3
Regression

Dependent Variable: Employee Engagement

Model Summary

Adjusted Std. Error of
R Square  the Estimates

10.70032

Model R R-Square

1 495 245 .238

The table shows the multiple regression model
summary and overall fit statistics for the dependent
variable Employee Engagement. We find that
adjusted R square of model 1 is 0.238 with the R?
0.245. This means that the model explains the 24.5%
of the variation in the dependent variable Employee

Engagement.
, orrelations ¢ 2 &9{ ,\\"
. p NS S -
Vigor Dedica’timg\0 Absoxption
Ethical Organizational 465" | .35((*.;@ 2286~
culture ; 0?\ A ‘0’0’2
000 Q,{\ 00 AP0
N 110 %}Q 119 f 110
**Correlation is significant at the 0.01 level (2- tailed)s &oﬁ
N\ P o
{Q ”\\’:l
| | . NG o
It is hypothesized that Ethical Orgamzaﬂo% :)\ & é%VA
) P O
culture have a significant poSitivelelation é{{& S S &
with “Vigor” dimension of Employmernt E\ gement Mgdel gun:}?i gﬁiﬁe Fovalue | P-value
amongtheteacher participants of the R@sher course A

at CPDHE, New Delhi. Correlatio&a\flalysis feveals
that there is a significant and p(%itive relationgl@jﬁ
between both. Thus Hypothesis-t."is acc,;gp;ﬁ'ed.
The analysis also shows a significant ar;d."p\t)sitive
relationship (r=.356) between Ethical Qxganizational
culture and “Dedication” dimensiofi of Employee
Engagement which make the Hypothesis-2 accepted.
‘When Hypothesis-3 is analyzed then there.is found
positive and significant relationship (r=.286) between
Ethical Organizational culture and “Absorption”
dimension of Employee Engagement which clears
that Hypothesis-3 is also accepted.

Regression’4006.241 1 4006.241

\ .\'"‘
%7 1 R;%&??él 12365.659 108 114.497 34.990 .0001**
\ 4

w¥otal 16371.900 109

In the ANNOVA table tests whether the
overall regression model is a good fit for the data.
The table shows that the independent variable
statistically and significantly predicts the dependent
variable Employee Engagement with F=34.990
which was found to be significant at 1% level of
significance.
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Coefficients
Unstandardized Standardized
Model Coefficients Coefficients e p-value
B Std. Error Beta
(Constant) 18.726 4.376 4.279 .0001**
Ethical Organization Culture 331 .056 495 5.915 .0001**

Anunstandardized coefficient explains how much
the dependent variable varies with an independent
variable when all other independent variables are
held constant. The unstandardized coefficient, B, for
Ethical Organizational Culture is equal to 0.331. This

means that increase in the Ethical Organizational

Cultureleadstotheincrease mdmployee Engagement

Table-4
One Way ANOVA

Age Group
Vigor

Dedication

Absorption

Ethical Organizational culture

with the value of .331 times. Looking at the P value
of the t-test for predictors, it can be said that Ethical
Organizational Culture contributes to the model.
The regression equation for Employee Engagement
(Y) and Ethical Organizational Culture (X) is

Y=18.726+0.331X;

o'
W«
SN 2
- X S
oo N Std>Deviation
2530 0%, %,gﬁé 3 > 6.02086
31-35 34 &{Z;‘ 140882 5.38442
36-40 7% &0? 7 17:13797 '\?'1&190426
4145 &} . 14.7000 &P 5.75006
2530 .(@?mw » '15,"55926" ?:"*:;3"‘ 5.91777
B N @ 146765 %" 6.59532
364@\& %29 kl"6.069£&‘?<~ 5.33808
,?815 20 13 6100 7.00676
© 5.3 :35\37 g Q\ 5926 4.49152
4135 {;,\%i*a'i 34 Y 122647 4.15830
36-404% & 29 14.1379 3.76757
a's 20 12.9500 5.21612
2550 %27 75.7407 21.03220
§1.35 34 73.2941 18.39718
36-40 29 79.4138 15.34489
4145 20 75.9000 18.69956
Total 110 75.9818 18.29823
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ANOVA
S df wicEul F-value p-value
Squares Square
Between Groups 262.052 3 87.351
2.893 039*
Vigor Within Groups 3200.902 106 30.197 ’
Total 3462.955 109
Between Groups 84.796 3 28.265
735 .533
Dedication Within Groups 4076.622 106 38.459
Total 4161.418 109
Between Groups 60.320 3 20.107
1.061 .369
Absorption Within Groups 2009.534 106 18.958
Total /‘,\j\\‘i‘{ &g. 2069.855 109
\{ ORI ) i
Betwe§ﬁcroup§\" MYl sss 3 196.298 $
Ethical ST ¥ V% (é:;’ £
- Within Gfetins N \ 8 106 8380746 &
Organizational \ S N\ \
Total NS/ { L Hi6495.964 109 .\
R w\‘;}‘:_ \ 0 6\0 # s
NS X
N ®§
It is hypothesized that there is no signifigant{. | It Qypothesized that“thefe is no significant

Organizational culture among the teacher | nizational cultore among the teacher
participants of the Refresher course at CPPHE, New e&rticipants of ke Refreshg\r{ﬁ?)urse at CPDHE,
Delhi with regard to age. Dimension ‘Wiseindin Q New Delhi with régard to zg'é)*\nder. Value of Ethical
reveal that vigor is higher in 25-30hand dedic %n | wOfganizagonal culturgf’;ig' found little higher in
and absorption are found higherini36-40 a%s%%up

rather than other age groupsy However, t{iﬁ F-valuyé | toanale respondgﬁté(mean = 74.74). However, the
results are found to be signiﬁcanté@lgor. Fhus, | difference isg@\?found significant. So, it can be said

difference between the levels of perceived Ethicaly "adifferente begween the tevels™ of perceived Ethical

¥ femalge respondents, ffmean= 77.21) as compared

there is a significant difference be@v en thefevels ‘?\5 " that there "és’ no significant difference in the levels

vigor among the teacher participants of-the refres};ﬁ%r - of pgrgé’?ved Ethical Organizational culture among

course at CPDHE, New Delhi with regard{;\w“';age. the teacher participants of the Refresher course at

Therefore Hypothesis-5 is rejected for Vigor."" CPDHE, New Delhi with regard to gender. Thus,
& v "Hypothesis-6 is further accepted.

Table 5
Gender Difference on Ethical“Organizational
culture
Gender N Mean Std. Deviation t- value p-value
Mal 65 75.15 18.34
Ethical Organizational ae 0.569 571
Stk Female 45 77.17 18.36
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Table-6

Work Experience

It is hypothesized that there is no significant
difference between the levels of perceived Ethical
Organizational cultureamongtheteacherparticipants

Descriptive ..
P Sd of the Refresher course at CPDHE, New Delhi with
Work experience N Mean o . on Std-Error | regard to work experience. Dimension wise findings
510 30 13.2333 5.85858 1.06963 reveal that Dedication is higher in respondents with
10-15 29 16.3103 6.59060 1.22384 more than 25-year work experience. However, the
Vigor 1520 27 17.2593 475227 91457 F-value results are found to be significant in all the
2025 19 16.7368 4.40760 101117 dimensions and with organizational culture, these
>25 | 5  18.2000 1.30384 58310 dimensions also had significant interlinks. Thus,
510 30 11.8667 645800 1.17906 | Ilypothesis-7isnotaccepted.
10-15 | 29 14.5517 6.22544 1.15604
Dedication 15-20 | 27 | 15.9630 3.35676  .64601
20-25 | 19 | 17.4737.446:31901 1.44968 o There must be clearly define code of ethics in the
S5 5 %} @&‘3 914520, 74929 form of ethical policies.and these ethical policies
510 30 ‘11 7333 \&82,3% ® 29645 must be easilygccessible and communicated to
} §4* X" s each and every ‘employgé in the organization.
][22 1 A} 424 \457(%2 8:?‘:’0@ Employees must be ouraged to deyethical
Absorption 1520 27 12 X5926 K 4 6393? decisiomymaking. @@
2025 19 14~4737 3«99‘122\ 91565 ;
e | o 192 00, 324 T . Work)ethics, @essment should e glHere, that
44 ”"% may reveal ¢ employee oriemtatiofrand attitude
510 30 66. 6333‘\1\%'4” 1288694 S 655 3
Bl 10-15 29 79.1724 20.26268 3.76269 .4 : il 4
Organizational 1520 27 77.6667 14.85572 2.85898 Wa ' | Dg§e musthe counsedling@ind training sessions
culture 2025 19 84.0000 20.57777 4.&2086 | \é&r the&¢émployeés” who are facing ethical
ilenmpas.
>25 5 74.0000 6.20484_ 2 77489 X4 ; ;;'\\\
510 30 36.8333 13Qaaty 252759 (© s :
Qr Employees' behavior griust be made ethics
Employee 10-15 | 29 | 43.3793 | |GV 43 sensitive by cond <’:‘giﬁg ethical discourses on
engagement | 1020 27 45-ORERELY 0@23 S “whiat is right” 4fd “what is wrong” in the
2025 19 , 48 6842084459 A\ 8685%” ¢ontext of a p&rﬁcular situation or situations.
>25 | § 60.800Q 3 4. 32&% 1L, 93391 x’/
oy N
% L%
9 of ,\\‘AN@VA >
X Sum&f' squares ‘/,ﬂ? Mean square F-value p-value
Vigor Between groupsy 34 ’7 12 o 76.928 2.560 043*
Within Groups l.:f’B 1.55.243 ) 105 30.050
Total o8 3462955 4 109
Dedication Between Groups. 7 793. 87 4 198.470 6.188 0001**
Within Groups 336%: 539 105 32.072
Total 4161.418 109
Absorption Between Groups _i 292.691 4 73.173 4.323 003**
Within Groups 1777.163 105 16.925
Total 2069.855 109
Ethica.I . Between Groups 4234.859 4 1058.715 3.446 011*
Organizational Within Groups 32261.105 105 307.249
culture Total 36495.964 109
Employee Between Groups 3467.926 4 866.982 7.055 0001**
engagement Within Groups 12903.974 105 122.895
Total 16371.900 109
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Limitations

1. The present study has taken for teachers. The
same study can be conducted for other level of
employees of the organizations

2. Large sample of respondents can be facilitating
in validating the findings.

3. The study can be replicated elsewhere in
a different geographical area for further
generalization.

4. More dimensions of Ethical Organization
Culture and Employee Engagement can be
taken to study further on the same topic.

:...,533“ N .sN'” ‘e

5. Therelationship betwéen variouSyariables could
further be explored by.compdringithé setvice
and manufacturing or'gar:li’;ati‘oﬁzs_‘ x s o

' § 77 qandta
& A

“.
%
B
£
&

\

Con
By summing up, it can Bé~s’§id; ’t*h'rat' ”E'thical
Organizational culturehas been ‘pﬁ)ved as an
important determiner of Employee Engagement
Understanding the essence of the culturey, of

organization and its values always facilitate. the

adaptation of the organizations in aftime of\glebal ﬁa

economy and tumultuous economigc,enwironm f}
Positive Ethical organizational «eultures bu @ il
. Thds
means that when employees perceiu@\én Ethi€al

effect of bad news during change proce

Organizational culture as positiVQ\}hey fespond
to change better and make chzﬁa’ge managemegs
possible.

Ve W
~\£‘ :l
[K 2
6N
P 4 4
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Introduction to Electronic
Payment

Digital or electronic payments are intangible
ways of interchange of currencies and benefits
among buyers and sellers, which manifests similar
properties as those of tangible ones without having
a physical existence. This system can be utilized
for buying tangible goods and services. With the
emergence of internet and specifically, smart phones
in India, electronic payment is extensively replacing
the tangible payment system.

Digital payments can be done in following ways:

» ATM/debit/credit card fransactions &

LN E $°¢o

* Internet banking i . \ 1 Ve

‘ N\

*  Payment through d1g1tal Wallets (Lfke
Airtel Money, RuPay etc)

Paytm

India has seen a surge in online buying sin¢e,the
past few years. It has been made possible spegifically:
with the advantage of factors likegreducedtime
consumption, availability of miscellaneous aven
home delivery etc., has madege-commeree a ect
alternative to the traditional procuremefg\ and
buying methods. With( the mfiltratio \} interittet

infrastructure, making a purchase% trafi§action

Sonika Seth .
Empirical Research Paper

WwWWw.gjeis.com

they have augmented and offered a vast variety
of payment options like mobile wallets, e-banks,
Paytm bank transfers through net banking, e-wallets,
prepaid shopping cards, digital currencies, all types
of cards like Credit, Debit, MasterCard, Visa etc.

ion to Generation Y
They are also called millennials or the net
generation. It is used to signify part of the population
who reached adulthood in the 21 century. Born
in the 20" century and subsequently, these people
have been raised in an atmosphere and surrounding
where they have witnessed internet, social media,
electronic, mobile and internet boom around.
Thy can also be chatacterized by qualities like,
moneyed, prosperous, well-to;do, literate, informed,
knowledgeable, culturally @ racially assortedt:
\g&
A

ittance and cleafancé€mechanism

ew of |
Automated .

n‘Indiais C({tﬁ%mplated as a xéeentyepisode but the
study coﬁ&ted by Humphrey,d.B., Pulley, L.B.,

| Vesal{ig?M. ,AnA996 reyealedithat 35% of US citizens

over internet is becoming a d&y-to-day eplsodqx '

Also, a large number of consumers are now optmg
for electronic payment mechanismswith thej{elp of
e-commerce websites. <&

A major cause of rationale for customers opting
and trusting e-commerce these daysdre the abtndant
secure payment gateways available. Only when a
consumer is fully persuaded by the secure payment
gateways and mechanisms and the non-laxity of
trust on them that he would opt for such methods.
Prematurely, majority of websites were having only
debit and credit card payment option. But now,

autemated pagzhent suitable and easy to use

fo,g&!

e@d theyr.had alréady. embraced‘ﬂns mechanism of
QS clearance.

)
o
,\\
7~

In 1996 itself, Kan§ E J. prognosticated in his
findifégs that it is h@}ll’lS'[lC to envisage the preferment
thiat will allovx(@rd elucidate complete and thorough
change in bafiking anatomy, composition and role.

In,/%ii;(\)l, Humphrey, D.B., Kin, M., and Vale,
B..envisaged that the development of automated
clearance system and mechanism can markedly
lower the communal price of a country’ clearance
mechanism. They contributed an approximation
of the prospective reduction in communal price
and diagnose the expeditiousness of gateway users
when cost is utilized to expedite the replacement of
electronic for paper-based payments.

Further in 2002, Van Der Heijden, H. in his
research paper, found the components which affect
the customer adoptability and reception. These are
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the price, simplicity to operate, and the apprehended
imperil.

In 2003 Mester, L.J. battered automated
clearance as a paperless and cashless meansto operate
financial transactions using electronic mean.

In 2003, Park, C.H. and Kim, Y.G. introspected
in their findings that statistical caliber, standard of
user interface and risk recognition impacts data
which,
are greatly associated to each customer’s site

reparation and other benefits, in turn,

commitment.

In 2005, Valcourt, E., Robert,
Beulieu, F. defined
Internet based payment meChamsms pom‘k of sale
mobile payment method*and pa‘ymentS‘ fér m@bﬂe
commerce applications. They concluded‘thrat '76/00f
the consumers would buy a ‘mowe twket On a mobile

J.M.,
aut@mated _payment  as

and

phone or internet, and 78% of the consume;rs.would
use a service where their bill wr)ulgifbe ‘genérated
electronically.

In 2006, Hung, S.Y., Chang, C.M., and}Yu,
T.J. in their study found the important fa¢tors ‘as
perceived usefulness, ease of use, percéivedsisk, tgust

compatibility, external influences,,, Mterperso
influence, self efficacy and fagilitating conditiz&
)

Mallat, N., 2007, suggested that the;&rriers to
adoption of electronic “payiment-aggJy¥emium rate
estimation, complications, ‘a lac]@

Fa)

bulk, and apprehended uncertainty. R

"

In 2010, Kim, C., Mirusmonov, M.,ga{f}r\d Eee,
I. focused their research of automated<payrfient on
mobile payments only and they made alsuggestion
that the deliberateness to use mobié-payment-are
considered to be easy to use and serviceable. They
found that the affinity of mobile payment was not
the main rationale for any consumer to embrace it.
Their study predicted that early users merit usage
convenience, whereas forthcoming users answer
affirmatively to the benefits of m-payment, specially
its reach to prospective consumers and ease of usage.

integpretative
S
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In 2014, Martins, C., and

Popovie, A., defined factors such as execution and

Oliveira, T.,

accomplishment anticipation, attempt anticipation,
social influence, and also the importance of chance
as a prophet of purpose.

he Study

Because of the fact that many of the electronic
payment mechanisms are governed on the electronic-
it will be
beneficial for e-commerce sites to address the needs

commerce websites and gateways,

and wants of the Generation Y. Information of the
important components influencing the electronic
payment options can be of great help in augmenting
and enriching the payment alternatives for various
masses of consumers. This'will help to multiply new
consumer4base, retention Qp%he existing consamer
base, faith{building,

throughiwebsites aggg timately high revenye to the

ated buying afd seling
organization: 6\{/

X\
L‘r Qe’ ¢‘e ~tv
In“t%?s paper, 1 have epnsidered and observed the

@ zancewf GenerationyY which includes citizens
Qv
the age group.of° 1610 40 ycaik\ IT professionals,

x«;

académiciangand.sérvice Q&ss citizens have been

ebosen rapdomily from a&péngst them. This research
can be supplemente‘d'\for different age groups. I
haye emphasmed\on the payment preference on
thoseve- comrmé.?ce portals and websites that offer
mere thanfé’ne product lines. This study can be
further &ihanced to specific e-commerce portals
(like 'IXRCTC Lenskart, travel portals etc). This
résearch has been specifically conducted on Indian
millennials only.

bjectives of the Study

+ To study about the key drivers affecting the
usage of electronic payment in online shopping
among youth (Generation Y).

+ To study about the effect of different factors
obtained on overall electronic payment usage.
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Research Methodology

Collection of primary data has been done based
on structured questionnaire consisting of Likert
scale. Respondent sample is taken as convenient
random sampling. Collected response is tested
through Factor analysis in SPSS. The reduced
variables, extracted factors and their loading effects
are analyzed for studying key drivers of digital
payment options.

Initial Eigen values

Component Y
Total Cumulative % Total 4. Cumulative %
Varlanfe
| 0
1 4.608 28.798 64 éﬁ%sz 26852
2 3.053 47.881 3,341 :g*» 20.879 47531
«\o
3. 2.108 61.054 2;.@? 13.523 61.054
®§
4. 1.746 %1 966 %}Q
A3
5. 1.240 7.752 79.71%\9 ‘ i
6.190 s &
6. 1990 %%07 ‘ %
N
5239 y‘?: A8
7. 837 O U N
. S~
3435 N &
8. 550 ) 94.574% ° o5
N\ o
249 &
9. 334 < 96662 8
@1.73 & »
10. 276 6P (98385 ,,/\\\’
Y015 L&
11. 162 &2 99440
346"
12. 054 99.740
19
13. 031 99.932
.068
14. 011 100.00
2.671E-15
15. -4.273E-16 100.00
-1.333E-14
16. -2.133E-15 100.00

Extraction Method: Principal Component Analysis.

Empirical Research Paper ‘ is) -
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Analysis

Response has been taken from 100 respondents
in which 9 responses were not filled properly or
were totally biased towards one ranking. So, 91
questionnaires have been finally considered.

As per rotated component matrix, variables were
reduced in three factors. The cumulative loading
of three factors is 61.054%. It means total variance

explained by three factors combined is 61.054%.

Rotation sums of squared loadings
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Rotated component matrix

Component

1 2 3
Elect_romc payments sometimes have 907 004 025
website trust issues
Electronic payment is easy to use -.874 .199 -.126
Charges for electronic payment is 755 412 078
affordable
Electron1c payment enable easy refunds 738 - 008 192
in case of cancellation of order
Electronic payment enables avoiding 621 064 169
cash handling
Electronic payment is processed quickly 179 -.845 .064
Electronic payment has the r1sk of \ 195 755 062

password getting hacked

This payment method m {e’i ? 8 0"
false transaction without form%tlor% 8342 .749 (\&' -.02%
1N &

f & e
of user N

*4.4

A user generally have bad experlence AN A
paying through electronic payment N §25> gk& &
.. »,\‘_..’, o | % AW 2N/
It has the option of converting s the D {\ \
payments into EMIs 198 Q@ X ’ o
The user.h.as the fear of being placed in Y { 447 ) 202
mass mailing list and spasm 9&0
Loyalty points earned on shopping Q‘Q ‘ .,'5‘\\
encourages for the usage of Electronigh, @ (& I 105 ,9\ .823
payment ?‘Q’ p: 62‘\\
. . 33;.
It helps in tracking the expensés, thxough % (\Q 608 210,88 634
account/card statements \) Ry
0 4 . S N
In Electronic payment gnethodjthe ba \‘ ‘ \?,,‘3&
has enough security checks'o ensulQé 2l f\«?} -.209 .554
security , %
zs’\’\\ ’ :’;\\"
Attractive online promotional offers hke L& P &
discounts and freebies encourages fot the 2,3,\' 2,198 r -.089 516
use of Electronic payment y <
Internet payments leads tc more &
expenses in case of cancellation of order. 364 .498 -.512

due to cancellation charges
Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 7 iterations.
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Based on above matrix, variables are reduced in factors based on their explained loadings as follows:

Variables Loading
Electronic payments sometimes have website trust issue -.907
Factor 1 Electronic payment is easy to use -.874
Electronic payment is affordable 755
“service delivery Electronic payment enable easy refunds in case of 738
claims” cancellation of order :
Electronic payment enables avoiding cash handling .621
Electronic payment is processed quickly -.845
This payment method may lead to some false transaction without 749
the information of user ’
Factor 2 Electronic payment has the risk of password getting hacked 755
Astiser generally have bad experience in paying through 648
73 ; \’ N electronic payment ‘
“potential safety” ‘,It has g}o X&;oﬁconvernng the payments inte EMIs 0" -.555
t 7?4 X} >
U The usq ha% fear being placed in mass mailing 0{\ 445
£ 9 w. PIESt and spasm
Lo}ﬁty go,u!ftﬁ ear;zed on shopping enceuragesifor tk@’sage of 3
\ {":":-/ ectron1c payment 6\ 3
Factor 3 It helps in ?r“a\skin'g the expenses throughiaccouy, ard statements : .634
In Electronic payment mleth@d, the banif?s enough Security ) 554
chegks toyensure sequily ’
“perceived Internet payments leads to. more expa&es in egse of canceHat1on of
» & -512
benefits ordes, dueite canc@%non gharges ,}‘
Attractive online,pfometi ffersiike discounts gfid freeble\s:’
.516
engourages, for thighrse of Electronlc payment )::,, 7
A4
o
Among these three factors, factorx;k “serviec ondd «.\t“'
. o : N N>
delivery claims”) explains 26. 65"/?t$o the gverall | &K per thls study, we found three key-drivers

variance. In this factor, most 1m%9 ant yariable 1s f affectlng\usage of electronic payment as a buying

“trust issues” as claimed by the service prov1d¢rs : optwa;ﬁbr online shopping among Generation Y. they
It has negative value; it means customers s}@have

M«

are “Serv1ce delivery claims”, “potential safety” and
less trust on all the websites while using eléctonic éperceived benefits”. Consurners are having less trust
payment as opposed to what service providersclaim. < seryice delivery claims and they are wary about

Factor 2 (“potential safety”) explaifis 20.87% of safety concerns over electronic payment for buying

the variance. In this factor highestfoading variable =~ ©nline. The benefit that they see in electronic payment

is “Quick process”. It has negative valde and the is as benefit for earning loyalty and cash back points.

highest value, it means the “process i1s not the
quickest and it is a major concern for security while References
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of variance. In this factor “loyalty point earned” has 69-87.
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Introduction

Consumer awareness plays a very significant
role in educating the society and to reduce unethical
practices followed by the marketers and so there
is a necessity for consumer awareness to help in
the welfare of the society. Consumer awareness
from marketing perspective can be defined as “an
awareness of marketing P’s, which consist of products
or services and it characteristics, place to buy, price, and
promotion”. Or, alternatively it is defined as “making
the consumer conscious of their fundamental rights
and duties”. Consumer awareness is to fathom the
perceptions of three kinds of information, they are
(i) existing consumer protection statues, regulations,
and standards; (ii) poss1ble yhanﬁels \afy recourse;
and (iii) relevant product and servme Charaetenstlcs

(Dickinson & Shaver, 198’2) o "\' §.3 Vo

7
3 1 29 .’s’&'
A \. & 4
»

\’,g

A consumer is a key flgure in, Ihe market and
all actions are carried around fl’ns md1v1dua1
Consumer is considered to be" ’the “,kmg of the
market. The consumer always find themselves, to
be at the center of all marketing activities (Waltefts;
1979), but never in the focus when it comncetns
their protection. Consumers are characteristically
discontented with the current marketytrends w1t1£§
the supply of merchandises and sg¢rvices (Holt&h
1967; Kotler, 1972). Andreasonand ‘Best (}
their study found dissatisfaction with thg;@ﬁ?omers,
where they were disSatisfiedwith ¥»° leastcone
purchases in a maximum of five pughases made by
them. Similarly dissatisfaction wds found out Wi‘;’h
about one out of ten purchases made by coxpi}mer
(Westbrook, Newman, & Taylog 1978) M’(a‘reover
unaware dissatisfied consumer does bt take any
action due to lack of information gt careleéssness, it
was shown that ninety one perceiit of‘all dissatisfied
consumers do not return to the retailers: (Peters,
1988). Customer’s involvement must bé considered
by seller’s who need to raise their benefit by boosting
customers buying trends and activities (Choubtarash,
Mahdieh, & Marnani, 2013).

Consumer Awareness Index (CAI): An Innovative Tool for Measuring Consumer Awareness

Therefore the consumer has to be protected
from high prices,
advertisements, and poor quality of goods and
services. Protection and promotion of consumer’s

unsafe product, misleading

awareness, rights and interests are the primary

responsibility of the Government of any economy.

Productive buying requires a sophisticated
knowledge of content of goods, their resources
and their use. The need for authorization of the
consumers as a class cannot be overemphasized,
which is already well acknowledged all throughout
the globe. Liberalization and globalization of the
economy and the push towards privatization of the
market has intensifiedjawaréness in the consumer
which is further ‘@mplified by the availability of
information, and ‘media e;@ ure. Despite the” best
efforts made during t urse of using a>proguct,
the consumer coul%‘ﬁci%many problems; with it.
Iibetalization ed market-drive gconomy to

maximize thg()proﬁts for mangfactrers (Celik &
i Basdas, Q‘) Assa result, manufacturers disregard

the infppct ofjgoods afid sérvices on health of
) pe and{environmjent, Also they seemed to be
oncerrfed abouttheduality Qf«‘goods and services

ﬁ that they supply: InStead of ,ﬁhe consumer directing

the'producgrabeuit what,shbuld be produced, it is the
producets who guldes g’%‘wuh the use of advertising
techriiques” Consumers are often burdened with the
problem of ck@’ésmg between too many products
with too les&mformanon (Westbrook, 1977). Lack
of mfor,‘matlon search occurs due to difficulty in
obtaﬁqi‘ng information or the consumer may not
cate' (Newman, 1977). As markets become more and
more monopolists it becomes essential to educate
the consumer about their rights so as to maintain the
required standards regarding the purchase of goods
or services for which they have already paid.

A study has shown that consumer’s need is of
knowledge (Bitner, Booms, & Tetreault, 1990).
Consumer education not only enhances skills or aid
homemakers in better management of resources,

but also keeps them alert from being cheated by
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shopkeepers, vendors etc. (Bonner, 1992). Educating
the consumer on how to evaluate their requirements
and resources will help them to rectify this concern
and will make them take an informed purchase in
this market. Various campaigns are launched by the
government to make consumer more aware about
their right and duties. Regrettably even after several
steps taken by the government, (i.e. the several laws
and regulations), to protect the customers rights and
seek redressal of their grievances, the government
is still not able to utilize the customers knowledge.
This is due to their unfortunate conditions or is
simply because they are insensitive towards the
issue (Gupta & Ogale, 1988). Coupling with lack
of awareness, it is the case that often relevant laws
which are framed in highl& tééﬁﬁ@c@fflah@gge that

makes easy comprehension a difﬁéﬁlt task(Sh; A&
Huber, 2000). A\ %)
AT\ ¢

Consumer education progtam :ié;ito be sig,chessﬁll
measurement of its impact 'ahd';féedbgci( of
consumers 1s required to assess “its success or
failure (Brown & Dimsdale, 1973). In rural areas,
monopolistic market and dissatisfied consumerihas
no choice but to voice hence consumer awareness

Empirical Research Paper
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hunting, product knowledge, complaint handling
and general consumer knowledge was considered as
criteria for assessing the level of consumer awareness
which was tested in South Africa (Rousseau, 1991).
The above model has been followed and pilot testing
of the model was done in Zimbabwe and also
concluded that different awareness in consumers was
due to different attributes of the consumer such as
education, age, gender, income, and area (Rousseau
&Venter, 1995).

Consumer awareness has positive impact on
responsible consumer behavior. Advertisement has
strong effect on consumer awareness and has tested
in the Spanish auto mobile matrket (Barroso & Llobet,
2012). One of€thefstudy examines the relationship
between and

consumer vaw €SS cogsumer

behavior andshave fo out that awarenessvhas
positiveilmpact.on sumer behavige;andlack of
awareness imak \ﬁle consumer exploitby sellers
S (Ishak & Zabil; 20%2). Consumer

knewled €3d education hagtajorrole in consumer

about, their ry

awarerfpps. Media has gf€atcfmpact on consumer
aw@‘ness (Ates &/ Tusky 2016). Advertisement
@e confumer pote informeqiﬁbout the varieties

is actually the need of the hour (Singh, 1991). With ﬁaand rg1ses the awareness (Hq,?tk’é, et al. 2016).

increasingly large number of new preduetsicom
into the market there is cruciahneedfer corm{g@ity

education. Consumer awarenéss program ould be
framed in a way to bréak the barriers@‘consumer

ignorance. As a result of the p@é\}nt sitwation,
consumer protection which is afold as consumeyr
exploitation, demands greater attention ar}Q‘fﬁés
assumed greater relevance and importanc% 6,,\(

This study focuses on developing-a toeol through
which consumer awareness willbe mieasured 4n a
region as well as the impact of various candpaigns.
The principal objective of this research/is'to identify
the factors of consumer awareness and develop a
consumer awareness index (CAI).

Literature Review
Information search, price consciousness, bargains

A
/’\\
L350

A madelhas beeg}y}w}\;/eloped to measure adult’s
awareénegs about g‘gﬁéﬁmer protection rights and laws
(Dickinson &;\@i’reiver, 1982). The process included
developmegfttbf mini case studies followed by
content{gﬁlidation, construct validation and finally
initifb}\\eliability testing. Consumer’s awareness and
uydderstanding of various functions of consumer
protection agencies has been studied and concluded
that consumers pursued manufacturer and retailer
primarily for redressal of their unsatisfactory
purchases (Haefner & Leckenby, 1975). A survey
has been conducted to check the level of awareness
about energy labels of the appliance by the purchaser
between the consumers who are aware and those
who are not aware and found out that there is
considerable difference between them in terms of
their demographic and their purchase behavior
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(Dyer & Maronick, 1988). (Rousseau & Venter, 2000)
followed the model given by (Rousseau, 1991) and
did the pilot testing of the model in Eastern Cape.
Results suggested low level of consumer awareness
among the population demanding an urgent need
of campaigns to promote consumer education and
hence the level of consumer awareness. When the
consumer is conscious of his rights, then a consumer
driven marketing strategy leadsto an alliance between
corporate values and the corporate itself (Amba-Rao,
1993). An index of consumer well-being should be
developed with consumer advocacy being one of the
four components of the index (Mayer, 2008).

Education has significant roLe Qn _consumer
& Tétr‘eaultqz 1990)
Consumer awareness is strongly mﬁuem;ed hy their

awareness (Bitner, Booms,

demographic characterlstvcs (Warland Hefxmann
& Willits, 1975). A study\shows that consumers
with higher income, h1gher edﬁ(;anon and. those
subscribing magazine are more® awa;ce consurners
whereas lower income, lower educatlon and elderly
are disadvantaged consumers (Halstead, Jones, &
Cox, 2007; Broadbridge & Marshall, 1995; Aaker &
Day, 1982; Thorelli, 1971). Research further supports

Consumer Awareness Index (CAI): An Innovative Tool for Measuring Consumer Awareness

all across the globe to identify the impact of various
consumer awareness campaigns and growth in
awareness of consumers.

\ lology
The purpose of study is to explore the factors

that govern the level of consumer awareness and
develop a consumer awareness index for measuring
the consumer awareness. Grounded theory method
has been used to explore the factors. Interviews of 18
consumer experts employed in various institutions
across India were conducted.

Grounded Theory Method

The grounded<theery*framework was used in
analyzing the contents of&&e interview whgre it
begins with the area ‘é@fr\erest of the study, which
allows conistructs a e inter-linkages‘thaf‘emerge
from( the are &%dy rather than®egifning with
them and theé&

L 1990). QQ}
| ©

| @‘ounded theory{streigth lies in carving the
@ors frofn the datd caltected fu&ﬁn the respondents

ek their proof(Corbin & Strauss,

the assumption that a more informative consamer is Qﬁ (Glasér & Strauss, 1967, Stra,ﬁss & Corbin, 1998). It

more aware and their knowledge grewshwith t
\S‘Q}
A {;{\
Less work has been dene on consux@ awareness
in past decade, in fact there 1s hardlge%y work done
to evaluate the level of consumer %Vareness thou,g&ﬁ'

interest (Bourgeois and Barne§) 1979):

much work has been done on consigmer beh@ylor
consumer grievances and consgmer satfs’i*actlon
and dissatisfaction responses. T fact, tbfe cofsumer
awareness research work has notmestioned in
any such frame of reference to<measure consumer
awareness. Hence our research foetses to-address
this gap by developing a Consumer, Awareness
Index (CAI) and to identify the factors of consumer
awareness as perceived by the consumers. This study
is of academic and practical significance which will
aid policy planners and industries to identify and
respond to different level of consumer awareness

analyses thildata*with no’presumed hypothesis and
Exploresithe posmbﬂﬁ;& i the actual world (Glaser
& Sttauss; 1967) Thus ,grounded theory appeared
teg-be.an appr.Qp‘rlate choice since the objective is
tq explore‘@e criteria used to measure consumer
awarenegs:
{ o\°)
‘ &S
Z

on of Grounded Theory Approach

! Instead of requesting the experts to select from a
group of options we have used the grounded theory
methodology to determine the factors (Glaser &
Strauss, 1967; Strauss & Corbin, 1998). Grounded
theory methodology does not require to use the
literature review as (Glaser & Strauss, 1967) pointed
out “the author must have a perspective that will help him
see relevant data and abstract significant categories from
his scrutiny of data”.
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Generally, there are two approaches towards
grounded theory methodology. First, Glaser’s
approach (1967) researcher has to entirely depend
upon the understanding of the participant to trust in
the identification and specification of the research
issue. Second, Strauss and Corbin’s (1998) approach
that requires the researcher to select in advance the
focused area and then draft interviews around the
area and thus data pertaining to that area would
be collected. In our work, we have considered the
Strauss and Corbin’s (1998) approach as we have
a specific research outline and we have followed the

steps as mentioned below:

Step 1: Asthe “raw data’ meaning actual activities
or incidents as reported or observed cant gbe used
to theory (Corbin & Strauss 1990) Thus codmg
at different levels in a data is needed m 1deht1fymg
theory from data. “Coding. represents The operation
by which data are broken down conceptualzzed and put
back together in new ways” (Straussy & Corbln ¥998).
The principal step is that of open codlng wherein
the transcriptions are organized as “thought units’
which at times can contain phrases or can contain

several sentences. For open coding the intenviews

Empirical Research Paper
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into thought units ranging from a phrase to 3—4
sentences. The Codes that were identified for our
work are mentioned below:

A Awareness Factor

1,2 34 Respondent Number

N Not a criterion for consumer awareness

Y Perceived as a criteria for consumer
awareness

1, it 141, iv... Number of reasons given by that

respondent

Here, A3Yi means,that respondent three ‘3’
comprehends criteria,among ‘€onsumers ‘A’ (possibly
caused by any‘factor/reason) that affects its level of
awareness<X’ and‘the first @gon 1’ that they give it.

&

Step2. " Thessec element in grodnded theory,
categories, »as
1990)is*hi

N the coang’ theyfare repregentigdg. This is done by

ned by (Cogbin .aud Strauss,
in level and .ispmaogesabstract than

| axial ggﬂmg where the thought units are regrouped
to @erge as categoties (Baskerville & Pries-Heje,
9) which in_ gur stddy repr;%ent as factors of

conducted on the consumer expertSywere broken 6} consétner awateness >
ot o5
Table 1: Research Process A (‘(} ) (.\
Research Method £ %\ “C*’” ?rgt;ess Flo%w %
Grounded Theory o WIo Id mlfy the: factor Contnbutlng tow;h@] Consumer Awareness
¢ O % Coding 5"}’
o étegories Identififdtion »;y\
< & P
Factors and o PrePrchase 57 v
Classification o Riirchase 4 .’"'
e Post Puféhase
Questionnaire o Ipitially60 items along with 10 consumer experts for content validity)
Development e Five Point Likeft'Scale (From “Completely Agree” to “Completely Disagree”)
e THree Poingzawshe Scale
e 41 Quatified in Questionaire
e Stratified Random Sample [n = 350] considered from New Delhi and Meerut
District, UP, India
Factor Analysis e Varimax Rotation to get maximum inter correlation between the factors
e Factors with loading greater than 0.5 and eigenvalue greater than 1 chosen for
Consumer Awareness Index
e Cronbach Alpha Check
CAI Construct e Questionnaire Responses gave average score which were used to calculate

relative weights
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* Findings of Grounded Theory and
Interpretation:

From the above outlined process, firstly the
open codes are identified. Then, these open coding
(statements) are grouped into various categories.
These categories are the factors responsible for
describing consumer awareness. Fourteen factors
were recognized and they were denoted as F1 to
F14, details of which are mentioned below:

Consumer’s Knowledge

The primary set of responses was regarding
the consumer’s knowledge. This is one of the most
basic factors which have been recorded in many
responses concerned abouf the Teve of! knbwledge in
consumers. Typical respofnses to Bé selected for this
category are as mentioned below (NQte Aggume:nts/
thought coding are the Vaﬁlues menubned within

\

parenthesis). P o

¢ Consumers buying any gobd : é;}“’é'ervice"s are
completely aware of the product
(AnYi);

quality,

* In recent times no consumer has the awareness

to check for expiry dates or to receive cash memo &

after purchases, (AnYii); vg?’
*  Most knowledgeable cofisumersiare prqﬁ@ted
\)
N
A\

aint4iy case

consumers, (AnYiii);

*  You don’t have any rightytoc
you don’t have any priowknogjedge, (AnYiv)j &

) &7
* Knowledge is the key to awareness and gjeans
Y

to fight exploitation, (AnYv);

A
P

Product Evaluation :
(F2)

The responses were regarding the “product

d Sp 97!

evaluation and inspection. Special focus was given
on words like product information, inspection etc.
This category can be considered as a subset of
previous category. Typical responses were:

* Half of the complaints of defective electronic

Consumer Awareness Index (CAI): An Innovative Tool for Measuring Consumer Awareness

products can be resolved if the buyer ask for
proper demonstration, (AnYix);

*  Every mechanism of redressal is meaningless if
proper inspection of product is not done while
purchasing it, (AnYx);

¢ A smart consumer should always try to take
out all information regarding the purchase of a
product or availing any service from the seller,
(AnYxi);

The responses were regarding the right awareness.

Consumer right awareness implies making
consumers aware ofstheir rights and duties, so that
they can protéct,themselves {rom exploitation and
maximizatien of ‘consum elfare can takeplace
simultaneously takingw of quality of lif¢.of p€ople
and social*welfare areness can bef%engrated by
various processs&{'hke campaigns;- ad¥ertisements,

word of mOI{\QetC Typical responsesiwere:

. Yoggqy caphot rely o-awe¥éness of consumer
s; you need «f6 prdctice them as well,

\?AHYXIV)

Half of thé populatlon ,&Jesnt know anything
about the consumer,ﬁg\hts and duties. Most of
consimes awarer}@ss campaigns are targeted

P
,:\\

torvaxds rlght acyvareness (AnYxv);
g

AW

Bérforpid Juery (Product/

Tl responses were regarding the performance
guery (product/seller). This factor includes both
dimensions, i.e., performance of the product as well
as of the seller. Performance includes qualitative
aspects like quality, history, efficiency etc. Typical
responses were:

* One should be informed about the past
performance of the product as protection is
better than cure, (AnYxviii);

*  Consumer should avoid buying products from a
seller with bad reputation, (AnYxix);
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Awareness of Redressal
Mechanism and Willingness to
utilize it (F5)

The responses were regarding the awareness of
redressal mechanism and willingness to utilize it.
Redressal mechanism means procedure for setting
things right in case of any problem with quality
of the products or performance or durability etc.
Typical responses were:

* Even the highly educated elite class doesn’t
know the redressal mechanism, (AnYxxi);

*  Most of the dissatisfied consumers either adopt
exit strategy or continue with same product,
(AnYxxii);

‘?‘ N " T\ N .;':
: N ." \i®
* Assumption breakmg;m Qur sGMetytab(m; gomg

'X‘

to consumer courts is ‘must (An?fxx;u})yx / :: “"3

\ < 2%

ey \N O

A\t £

Price “3\ > {
The responses were regardmg the p’mcc: avs}areness
Price awareness means knowledge in the mind of
consumer whether the price of the product is in the

level or not. Typical responses were:

e I believe poor and middle class consumersiare

more aware than high income group consumer Q}Q

they are more price conscious, (AYXxY); ?‘

* In today’s time of high inflation, ong\‘s%ould
switch to unbranded items, (AnY)%

*  Most of the consumer explmta,gon happens by
pricing the same product/service dlfferentlygiﬁ
different market/scenario, (AnYxxvii); . ,;,:sf‘

Purchase Negotiation ¥

The responses were regardinig the” purchase
negotiation and augmentation. This#actor inchides
components like bargaining, discount et¢.“Typical
responses were:

* No one understands that bargaining is a duty of
every consumer, (AnYxxix);

*  Why to buy any product on MRP if you can

Empirical Research Paper

www.gjeis.com Q\)

avail discount coupons from various websites,
(AnYxxx);

* A consumer just cannot rely on bargaining to
make a smart purchase, (AnYxxxi);

>ption (F8)

The responses were regarding the risk perception.
This factor implies amount of risk (in terms of
satisfaction, efficiency etc.) consumer is ready to
accept for the product. Typical responses were:

e Very few consumers take risk into account while
making a purchase, be it the financial risk or the
social risk, (AnYxxxiv);

« Patients buy drtigs without proper prescription

risking theirdives, (AnYéng);

&
cipaiing \\ﬁ\e‘

M qvetaent (§¥

Theyrespo were regarding th€“participating
inconsu @ﬁmovement Thigfactdf means support
and 1@§/ement from €onsgmer towards mass
con\g«mer awareness. Eypical responses were:

Q Without the syppoft of conag}ners no consumer

awareness campalgn %an be  successful,

(AnY x&xviii); P ”’2
5)' 2/
 Egery consumez;i%ould come forward and make
%
and¥join coa&%umer related organizations and

NGO’ s,;@:anxmx),
:;»&"
Vit tal Compliance (F10)

‘The responses were regarding the environmental
compliance. Environmental compliance means
awareness about environmental friendly usage, green

environment etc. Typical responses were:

¢ Green consumerism is the new agenda of
consumer awareness campaigns, (AnYxliii);

+ Low income group consumers don’t find
any reason to buy eco- friendly products,
(AnYxliv);
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Identifying the Market (F11)

The responses were regarding the point of
purchase and the characteristic responses were:

* An aware consumer always compares prices of

same product in different markets, (AnYxlvii);

* Point of purchase should be identified before
you go to shopping; otherwise it will lead to
unplanned purchase and hence increases your
chances to get exploited, (AnYxlviii);

Identify the Financing

The responses were regarding the identifying the
financing and the characteristic responses were:

«  Opportunity cost should'be'taken info_account
before making a purchase, (AAYTi); ©* o X

¢ R 2 b

+  Higher income group people neve takefsource
of finance into account, CARY{iid); S >y

C YRR

. A |
The responses were regarding the consumpgion

culture. This factor includes way in which the money, |
is spent. Typical responses were: |

g%% Table?, Table.3and:Table 4.

Consumer Awareness Index (CAI): An Innovative Tool for Measuring Consumer Awareness

* Being aware is not enough; you should be a
smart consumer i.e. sustainable consumption,
(AnYlvi);

+ Inthismodern age value of money has decreased
so much that people buy out luxury goods even
if not needed right away, (AnYlvii);

(F14)

The responses were regarding the product
usage. This is a post-purchase factor which means
knowledge in customer about the best usage process
of products. Typical responses were:

*  Handleyour product with care, fewer defects, less
complaints and a betterbayer-seller relationship,
(AnYlix); )

\
«  Tell mewho keeps cas@%‘emo and guarastcecard

safely.afterpurchaghe the product, {AnYK);

e
Allgthe p ase cycles cad>bedivided into
three phas%i}.e. Pre-purchase; ‘Pugchase and Post-
purchage,Swher€as all fagtors.gegarding consumer
awagdness haye been, divided into three categories;

Px@\purchase; Purchase and Post—,\gurchase as shown

N
&Y
>

L
s &%
3
QXOQ .‘:6('
£;° g
Table 2: Pre Purchase Factors.ofsConsumer z{@reness &
o
LTy < ;. - Q N AWV ?' 0
. W &N X
Factor) g R D o Source
3 & PR Al ,&
. P N
Right Awareness ) %\f;" < Grounded Theory
&Y . (,j}'
Performance Query (Product/ §gﬁér) Grounded Theory

Risk Perceptiofi
Identify the Market
Identify the Financing

Consumption Culture

Assael (1984) & Grounded Theory
Andreasen (1985) & Grounded Theory
Grounded Theory

Grounded Theory
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Table 3: Purchase Factors of Consumer Awareness

Factor
Price Awareness
Purchase negotiation and augmentation
Product evaluation and inspection
Environmental compliance

Consumer knowledge

Table 4: Post Purchase Factors of Consumer Awareness

Factor

Awareness of redressal mechanism and
Willingness to utilize it

Participating in célgum& nb
AN

\s &
Ploduct usage ‘ ’xc 8/ “,‘
...o N\ xx 'g 4 4«6"‘

,3

C nnier

The steps as mentioned above are followed
for construction of CAI. First, a set of factOrs for
measuring consumer awareness index areidentified,
consisting of three categories: Pre, purch
Purchase; Post purchase. These parametersare a%d
in Table 2, Table 3 and Table 4. Subsequent\i@s are
as follows: \;{57

\4

Q&

*  Developn thonna@t S
I\

Various factors are identified and<then grQuiﬁed
under various categories. Then, the next st’e}) is5t0
obtain relevant details to process all thg:se fagtors in
a systematic way. A questionnaire is made having
60 questions, giving importanee” te all factors.
Five point Likert scale was considered to:collect
information from the respondents. Responses are
then recorded with value ‘5’ meaning “completely
agree” and value ‘1’ meaning “completely disagree”.
A panel of 10 consumer experts was formed from
various geographical location of the country to avoid
any kind of biased result and for better validation of

content.

Empirical Research Paper ‘ is) -
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Source
Assael (1984) & Grounded theory
Grounded theory
Rousseau (1991) & Grounded theory
Walters and Bergiel (1989) & Grounded theory
Grounded theory

Source

Hawkins, Best and Coney (1986) & Grounded theory

Giroundcdrtheory

$
Grounde, cor
&
\
(<2
&

Extent of, q%rlap of items in the quéstionnaire was

| determm@%y (Isawshe, 1979) asnd then the domain

iS co s%hcted For everyitem’in the questionnaire
L \@he s, &VR was,¢dlculated. C V.R. value of ‘1’

e@eant that all raters indicated th‘e item as essential,

value of ‘0’ mcant When hé\ﬂ’ of the respondents
widicated tlie 1tem as essent?al and value of ‘-1’ meant
when ponecof the r;t)é\rs indicated it as essential.
Minimusy C. VR,\fvaIue for ten panelists was 0.62.
After followmg\‘thls procedure, 41 items qualified.

..f«

9, :""\”, Y
= 350] was
conisidered from New Delhi and Meerut District,

< .
Athierarchical random sample [N

Uttar Pradesh in India. The sample was grouped
according to their age, gender, family size, education
and their income distribution.

The sampling was done by two field workers and
the questionnaire was made in both the languages
EnglishandHindiforbetterresults. Fordatacollection,
respondents were approached not only in markets
but also in their houses also. It is made sure that each
question was filled properly by taking necessary care.
The descriptive statistics of the sample are as shown in
Table 5.
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Table 5: Descriptive Statistics of the Sample

Sample Group Sample Value Values [N=255]
Male 134 (53 %)
Gender
Female 121 (47 %)
Below 25 84 (33%)
25-40 95 (37%)
Age
41-55 64 (25%)
Above 55 12 (5%)
Postgraduate 53 (21%)
Graduate 152 (60%)
Education
o %\i,’ %‘\ x %Passed Senior Secondary 30 (12%)
£ ,' X L 3 \ 4
A\ \X a) ‘é 2 }&ssed High school 20 (8%)
WP N <'
LS U ’Q;T;BEI’OW 60, 000 @é\ 34 (13%)
N A ) N60,000 - 1,50, 009 {;{;\ 58 (23%)
CEATRTNN R\
Income (Rs.) NN 1,50, 000 —§;00, 000 ¥ ()é 71:28%)
5,00, 000-410,004 OOOQQ ‘ 68427%)
Above I0,00,0&Q%’ 24 (9%)
& \ 8 PR
S.0r'more @n 5 69{&7%
K A
’Q\Q’ P98 (38%)
Household Size Q' 3 ! y’ 7 s400)
IS A
"2 2 & 18 (7%)
S ¢ &5
?\s R g P 16 (6%)
¢ Metls 106 (41%)
« On i:' 2 /l.\\
‘ & o City o 97 (38%)
Place of stay &7 o8 iz
Tow 38 (15%)
Village 14 (6%)

e Data Analysis .
ata Analy to check for reliability in the content and indicate

The most important thing of concern after data | the items having large loading will be considered for
collection is reliability of the content. In order to | evaluatingvalue of Cronbach’s alpha. Factor analysis
ensure this, Cronbach’s alpha is also calculated along | is the most widely used analytic tools techniques in
with the factor analysis. Factor analysis is considered | the current marketing research (Stewart, 1981).
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Using SPSS 17.0, factor analysis was performed to
lower down the factors responsible for CAI (George,
2011). To get maximum inter-linkages between the
factors Varimax rotation method is used. Table 6
shows the result obtained from factor analysis. The
factors having a loading value higher than ‘0.5’ and
an Eigen value greater than ‘1’ are only considered
for CAI construction.

It is reported in 29 articles only 26 articles
from the journal of “The Journal of Agricultural
Education” that Cronbach’s alpha should be used
to measure of internal consistence (Warmbrod,
2001). Cronbach’s alpha value generally lies in the
range from 0 to 1. Howeveg the lower 11m1t value
can actually go beyond tthan thls. The ‘value of
Cronbach’s alpha is proportmnal to the mternal
consistency of the iters:} As per George Yand
Mallery (2003) these are the followmg sule of the

Empirical Research Paper
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Factors having high loading values are used
for calculation of Cronbach’s alpha and the data
obtained are mentioned in Table 7. Only 9 factors
qualify the above criteria. Then, consumer awareness
index is calculated with the help of these 9 factors.
Table 6 displays factor means score for demographic
variables.

Table 6: Factor Analysis and Eigen Values

*  General consumer knowledge

«  Purchase negotiation and augmentation

* Right Awareness

* Risk perception

» Participatinggn‘€ensumer movement

*  Price Awazeness $
O
+  Willingness i&\@%dress complaints ~and
awareness @ channels & complaint

handling: (}3

thumb: “_ > .9 — Excellent, 1 > 8= G6QdA\ > .7
— Acceptable, _ > .6 — Questionable,Ne>":5 - Poor f Env1§Q§menta1 compliatice
and _ < .5 — Unacceptable”. | g
. @ formédnce query{product/seller)
. PRA Pyl
Questions A B &0 D »;\ E 1% ,F(&“\ G, H |
- D % s ls{\

You check expiry dates on the 535 {Q A

products brought {;Q &

You ask for demonstration Q? ,‘J;,'

regarding how to operate whileWh0°627 "x(‘ ' :,"’?:

buying a product. - &\C‘ ; '&,@"

You enquire about Waftei-sales \:} {>\"’7

service and ensure availability, 507 4 | &33;3’

phone number, address and email & -

of service L& s

— ' o &

You insist for approved sale bill.3 &

with serial number, address, Phone 075k

number, etc.

Youlookforguaranteeonexpensive

0,775

products before purchase.

You look for quality marks such

as ISI, Agmark etc. while buying 0.632

a product.

You use products as per instruction 0.716

given in user manual. '

You keep cash memo and

0.744

guarantee card safely.

You check newspapers for 0.788

bargains. ’
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Questions

You check newspaper
magazines for specials
deciding where to shop.

You investigate “specials”
advertised on radio and TV

and

before 0.701

0.723

You use coupons for getting best
deal.

True or False

0.722

Right to be Informed-About price,
quality, purity
True or False

Right to be Heard- Consumers
interest and welfare must be taken
care?

PV _ NN

True or False

Right to Consumer Education <&

Knowledge about goods and issues "; 17 /%

related to consumers

N\ . & A AR
ol \ J
\ X

True or False Y

g “ ‘
Right to seek Redressal-Protectiog s N L7 }
against unfair trade practices and e
settling genuine grievances.

You take risk related to the product
life into account while making a
purchase decision.

You take risk as a factor affecting
your purchase decision especially
in drugs.

You helped/consulted anyene
in solving his probleny related to.
consumer exploitation.

2

You part of any consumer pteblengpy
handling or consumer awareness
organization

You compare prices of samé
product available in different
market before purchasing te’ take
advantage of lowest priced

Price is the most important factor :
in choosing an item.

In case you came across a
defective product or adulteration,
you took some action or consulted
any consumer problem handling
organization.

0.567

0.666

0.813

0.569

Consumer Awareness Index (CAI): An Innovative Tool for Measuring Consumer Awareness

0.734

0.762

0.575
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Questions A B C D E F G H I

You know the procedure to file a

. 0.702
case in the consumer court.

Which option do you prefer out of
these:

Cheaper but non ecofriendly

product. 0.646

A Dbit expensive but ecofriendly
product.

You refuse taking polythene bags. 0.523

Do you enquire about past
performance of the product and 0.551
service before purchasing?

Do you enquire about reputation

of products/seller/service 0.543

provider before purchasmg7 , RN

WY : AW/

E1genValues~.3965 2535 2.087 2.077 2049 1.950 o{.683 1.625 1,505

11 Y\ X
e W«
/ >
Table 7: Cronbach Alpha ‘analysis of factors 8{/
NS ; O & AN
g {\ > af )
Factor No Fa(?tor Q@ N ‘?15;%2@8“11 s Alpha
1 Consumigr knowledge gy ! 0.833
2 Purchase negotiation and &@nentatlon : (s:(\\ 0.688
¢ & '\’:l
D
3 Right a\ggess £ ,,;'\\O' 0.655
DN Lo gr/ v
4 \é@é}rceptlon & 0.588
P \, \);:/
3 Particis&ng in gohsumer,movetrent \'> 0.670
D S \\"
6 o Pfice Awaganess ’\\" 0.578
o &
Willingness to redgess com}%a'fnts and awarerfess of channels of

7 0.659

com{ﬂ’amt handhng
8 Environmental gompliance 0.612

9 Perfgrmance giery (product/seller) 0.589

Table 7 clearly shows that from a total of 13 | negotiation whereas factors such as identifying the
factors only 9 factors are statically non-overlapping. | financing or consumption culture are found to be
Moreover consumer knowledge overlapped with | insignificant with eigenvalue less than 1.

Product evaluation & inspection and purchase
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Table 8: Factor — Income Scores

Income X1 X2 X3
Below 60,000 0.03 -0.36 0.18
60,000-1,50,000 0.13 -0.23 0.06
1,50,000-5,00,000 0.06 -0.11 —-0.15
5,00,000-10,00,000 —0.21 003 -0.23
Above 10,00,000 -0.32 0.12 | —0.11

In Table & shows lower score suggests positive
response and higher score represents a negative
response. According to above table only high income
groups have high consumer knowledge. Low income
group people are more prigés conscious etc.

1 ::...' A \i®

{ .\ »:.“

elghts Dx ,r, ’10n,

¢ Consumer

After obtaining data telated to all relevant
factors, the next step for develépment:0f AT is
to give proper weights to all ‘these:“facte)gs, The
weights of these factors might va‘r‘y"from region

to region.

The factors of consumer awareness useduin.the

questionnaire along with the relatifie, weightswand a8

?Q’ Where X,

average scores are mentioned in Tuble9.
Y

Table 9: Average score & Weights of the,@@ors
£ \ \

Consumer Awareness Index (CAI): An Innovative Tool for Measuring Consumer Awareness

X4 X5 X6 X7 X8 X9
0.03 0.23 -0.24 0.27 0.29 0.28
-0.22 012 -0.18 -0.03 0.11 0.16
-0.12 0.19 0.07 -0.07 -0.03 0.07
0.02 0.03 0.22 0.17  -0.13 -0.17
0.09 0.04 0.27 0.12  -0.22 0.11

From the analysis of the data, it can be concluded
that right awareness is the prominent factor
for consumer awareness followed by consumer
knowledge and performance enquiry. This also
shows that majerityofithéisamples were high on right
awareness and low ‘on pagclpanon in consymer
participationy This“also s that majority” ofsthe
samples wete, high ght awareness?and, Jew on
partigipation: in , umer participations7At same
time ‘we can é}cluded that foty Dethr consumer

awarenes% 'éiaex (CAI) can be”given by following
equati%
$

%\ﬁm-aX Xt aX \\+a4X4+a5X5+
+aX +aX +aX9 \'

Xsare facmrs of consumer awareness

(listed in<Table 8)

owv
¥
F
»

P
o.\"
W S .
Factor No Qé Fe}\c{gr ,'0‘} x\"?' ' f:@,) Average Score Weights
1 @ onsumiér knowjedge ~7 4.09 0.13
ﬁ \' / ’\\’\’y
2 Purchase negotlatlon?’and atgmentaglon 2.76 0.09
B & D
3 nghi awareness 4.41 0.15
4 Risk perceptlon 3.33 0.11
5 Partlc1patmg In consumer movement 2.15 0.07
6 Price Awareness 2.91 0.10
7 Willingness to redress complaints and awareness of 3.12 0.10
channels of complaint handling
8 Environmental compliance 3.56 0.12
9 Performance query (product/seller) 3.97 0.13
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Anda......... a,are consumer driven weights of each
factor.

In our case CAI is given by

CAI,_ = .13X, +.09X, + 15X, + .11X, + .07X, +
10X, + 10X+ 12X, + 13X,

So the total score of any individual living in
that region can be evaluated with the help of above
calculated weights.

Limitations

The quest for universal parameters of consumer
awareness is very challenging. The factors may vary
a lit bit from country to country Marketers or policy
makers can evidently classlfy Cohdrts "of region
surrounded in near srmr];ar culturaf eﬁ;,rcal rlorms
fluctuate and consequently eaeh coh@rt‘wrfl i;a:/.e'rts
own weights. V.

Consumer awareness index can prove to besa
cutting edge tool for both industries and pelicy
planners. For example say a policy maker wants to
check the impact of consumer awarehesssCampaign
in a particular region; so that they.canyderive
consumer driven weights by thie above rnethg%@pgy
and then conducts a survey priQrite comrne&ement
ulate the
mean consumer awareness mndex 1?&6 arg¢ay’ Now

of the campaign. They can very well

after the campaign is over'the @olicy ihaker wr&
again conduct a survey in the same region to. Qheck
whether the mean consumer awareness has m&\reased
or not (using the same CAI equation). . &

CAI will work as an innovater. toolas its weights
decide the weaker factor of consumer awareness in
the given region and hence a consumercawareness
campaign focused on that particular factor of
consumer awareness can be designed. Similar to
Human Development Index being used to judge
any nations development, CAI could also be used
to judge awareness of consumers. Hence, CAI has
the aptitude to become the future foundation for the
consumer movement.
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Ravi Ayyagari

Introduction

Open Distance Learning (ODL) owes its
origin largely to the fast pace of socio-cultural,
political and technological growth of modern era.
Thus,considering the need and demand between the
conventional method of education and the aspiring
learner community forced to the use of Multimedia
as a powerful weapon for distanceteaching learning.
Print is dominant media compared to the other
medium like audio, radio, video, television, and
teleconferencing, used as complimentary and to
supplement the print.

The National Policy on Education (1986)
expressed the integration of all available media for
educational purpose. Distaace teachmg— learning
process is being identified asy muftpmultlple
media learning system; e Fe‘arnmg through
multimedia like audio- Vldeo, rad1o televismn and
teleconferencing, and other: electromc medla “The
technology meditation helps{in) overcomlng space
and time limitations and design$s educauonal process
based on learner’s needs. The mismdteh between
supply and demand, and other quality issues, cam be
balanced through technology interference. Thejbasie
concept of ODL, being its availability anywhere,
everywhere and all time education, the whole® €T

should not be seen as a religious ptactiee ‘or a

&
(Information Communication Technology)is;{éé

dogma. On the contrary, it shQuldybeviewed
of the important tools to, practicejtcaehin, xarning
process” (Satyanarayasa, 2002).:In t \year 1993
ISRO initially used video and audi Vom teaching

ne

Case Based Study
WwWw.gjeis.com

ends targetedfor school and collegiate educational
purposes and in-service training. The system, named
as the Training Development and Communication
Channel (TDCC) is a regular operating system since
1995.

As per India 2011 Census with population of
1.21 billion people which is more than a sixth of the
world’s population and it is reported thatIndiawill
be the world’s most populated country by 2025
and has a great demand for higher education. The
conventional system of education alone is not able
to meet the continuously growing demand. There
is an immense development in delivery mode of
broadcast. This provides for an ample scope for
utilization of multimedia'in @DL.

Dolmen (19%%), views'ODZ. as of “systematically
organized ‘form of) selfAdidy in whichxstudent
Counsellingy, ‘the px tation of material* and
securingland super\&mg of students’,ate nfonitored
bya groupof t éfers with distinct regponsibilities.

Use of ICT\Q a systematic way, will overcome

thechalle@@

&oﬁ atfon ofT exd

TY r X's | (\f‘ \’\\

Al &0
Inthe begintring'we d1dn,’;§have the technological

support 1githe educatfg)n systems. After the

s Jtechnolegicat advanc(éménts the doyens of the

distagee educatlon ‘explored the possibilities of
technology me,gh,atlon for interactive methods of

|Steaghing- leammg in ODL. One of the famous

end audiowas integrated both tead@ing and recelvmg '

educatlQlets Jim Taylor (2001:3)

Table 1: Types of Dlstance Educatlon InstltuteS/Based on the Prevailing Media

o\' A°
&
S. No. Medlg{} «C ‘“,(,\
1 First Generation Provide¥s
(the correspondence model)
2 Second Generation Providers
(the multimedia moédel)
3 Third Generation Providews
(the Tele-learning model)
4 Fourth Generation Providers
(the flexible learning model)
5 Fifth Generation Providers

(The Intelligent Flexible
Learning Model)

Source: Adapted from Taylor, Jim (2001:3)

i Elements

Print

Print, Audiotape, Videotape, Computer-based learning,

Interactive video (disc and tape)

Audio teleconferencing, Video-conferencing, Audio
graphic Communication, Broadcast TV/Radio and audio-

teleconferencing

Interactive multimedia (IMM) online, Internet based access
to WWW resources, Computer mediated communication

Interactive Multimedia (IMM) online, Internet based access
to WWW resources, Computer mediated communication,
using automated response systems, Campus portal access to

institutional process and resources
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Table 2: The various technological interactive communication applications in distance education
Media Technologies Distance Education Applications
One way Two- way

Self-learning Materials (Course Units and

Text &graphics Print T Correspondence tutoring fax
Audio cassette programmes Audio Conferencing
Cassette )
) ) Radio Broadcast
Audio Radio
Telephone )
----- Telephone Tutoring
Broadcasting TV Broadcasting Interactive TV
vid Video Cassette Video Cassette Programmes Video Conferencing
ideo
Cable TV Cable TV Broadcasting -
Satellite TV Satellite TV Broadcasting -
Computers,
Teleph .
s Computer assisted learning/instruction Emails, InterdaQ
Satellite, W, ) 2 %
Computing :‘%& ":g:\,’;: s\ i computer-based training, DVDs, CD¥ clt)/[r:lflgeffild’ i(:n()tr;zlcltt:]re
Fiber Optlg}sg';{& \““i} & ROM, Computer data baSes $ datak()ggises.
% ISI?N,N \\ 5}‘32 .’:s ;o9 &o
3 L Y = 7 s '3
soom ) \ \§ 84 @‘Q’Q
Source: Bates (1995-2005) . 75 00N 3\
Me ‘-g’ of ‘Media and otganizatiop materials, overgdmingthe costand
I e B s A distance barr@:@, providing acces¥tosemote databases

Nand'the 1&0 ledge*pool, apart feom providing rapid

1 . .
The use of Various technology in ODL prowide$ feedbgg? that, enhances ‘Coudselling and evaluation

coferderingthe Cost@gcess interactivity the strengths
b O
. . . . ) , d weaknesses afe different. &
increasing the interactivity, improving, the ‘Structure A ”\\:'
&
27

7R

immense support to the teaching/learning process by

Table 3:Merits anddemeritsiofMedia ad Technelogies used i Distance?ir'éfa'ching education
° Ol
. : Q o N A, . s
Media A.Cfess' Costs 4 ‘(\ ea}chiug “'?} A ?;ﬁteractlggy? Social Organization Speed
& " W\large .0\§mall Presentatjéri Skills , Jearning
iy O ‘ \{)\inaterials
QY W FE
One-way media and technologies Q, . %
Print Good Good . ¢, Average ¢ Awérage /z%w?'rage Average Poor Poor Poor
<Y o G ? \ &>
Radio Good Googg Pog.@" Poor \ /Poor Poor Poor Average Good
N 4> & .
Audio cassette Good ©0od  Aneragel Average Good Good Poor Good Average
Educational \ &
broadcast TV Average Poorx Poor rood Average Poor Poor Poor Poor
Pre-recorded ITV Poor Gpod Poor &7 Average Average  Average = Average Average Poor
Video cassettes Good  Average  Poor Good Good Good Poor Average Poor
1C oml?uter-based Average  Poor Poor Average Average Good Poor Poor Poor
earning
Multimedia Poor Poor Poor Good Good Good Poor Poor Poor
Two-way media and technologies
Audio conferencing Good Poor Good Poor Average Poor Good Good Good
Live interactive TV Poor Poor Poor Poor Poor Poor Average Average Good
Video conferencing Poor Poor = Average Poor Average = Average = Average Average Good
CMC Average Average Good Poor Good Average Good Good Good

Source: Bates (1995)
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Table 4: Evolution of Development in Satellite based Teleconferencing in India

Year Organization Development
1975-76 ISRO Satellite Instructional Television Experiment (SITE)
1979 ISRO-Posts and Telegraph Satellite telecommunication Experiment (STEP)- Seminar in
Department teleconferencing mode for professionals using Franco-German satellite .
1983 ISRO Testing and impact in terms of knowledge through teleconferencing
technology for education
1983 UGC , NCERT Country wide class room(CWCR) and Programmes for children by

NCERT by using Indian national satellite system (INSAT)

Department of Adult Education

1991 Gujarat and Gujarat Training Programme with the use of INSAT-1B
Vidhyapeeth
1991 UGC Talk back experiment for under graduate students in science
1992 IETE Skill development Programmefor maintenance engineers at six locations.
1993 IGNOU-ISRO Teleconferencing for Distance education experiment
Use of INSAT 2c - Training and Devglopmaent. €Channel TDCC one way
1995 LEIN03 IGNOUA % s ‘1deo two way audio teleconfer@ncifigyfORIGNOU and other agencies on
p{K % regular basis o‘,
2001 IGNOU- NIEPA ICA % ‘ifhc ing of Gyan Darshan dedicated @ational Televisionehannél
NCERE R,Cl ¥ \ GD-2¢or telCC{ encing

2003 DPEP- DEP
/

2004 ISRO “ o

/ JleClous mix,of teleconferencyh other media ,fog,the sticcessful

implementg¥dn of the prOjCCt

Launch of EDUSAT gé:hcated to meet the need for education

Source: Four Decades of Distance Education: Refleétions and Polzg%ggd Practite by SureshGarg, Venkayya santosh,

Panda and Puranki

x‘)“

fereneing {Q&mmumcatlon Technology%gaave a major fillip to

(i

The best option for our eduatien'system { ch
the learners in widely dispersed remete a Vof thi
country and the possibility for suppl\?} meet, the
demand of teacher is through v1dQ)
“Tele-Counselling / Teleconfere&mg i§ anothQ’r

ferencing.

method which provides an opportunity for leg.lgrfer-
teacher interface. Teleconferencing'is an elf?%:tronlc
means which can bring together learners n,groups
at different locations and disetiss theirprobléms with
the teacher /tutor stationed at a-diffetent location.
This could be either in audio or audio/videa:mode”
(Satyanarayana, 2004). “The growth .of” distance
education, both quantitatively and qualitatively,
has been phenomenal during the last two decades,
particularly after the introduction of single mode
and dedicated Open Universities in the country.
Further, the application of ICT (Information and

the-accelerated developmg@t “of distance education.
Jhe scope of dlstanc&; 3E&ucat10n is going to be
moregnd hore predﬁmmant in the coming decades
“(Garget al, 20@3).
AP

Accoa@mg to Y.K. Singh distance learning refers
to the ts\armng beyond the classroom walls. Courses
arg offered via satellite and internet which link
students directly to peers, professors, programmers
and the change agents,in recent day’s universities
for award of degree or certificate through distance
mode become a practice

Application of Multimedia
Electronic Media Production
Centre at IGNOU

IGNOU adopts “blended learning” approach for
teaching-learning at a distance. This involves use of
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a mixture of different technologies for creating the
appropriate learning environments. The traditional
classroom teaching methods are combined with the
modern state-of-the art-technology such as video
teleconferencing session (Murthy& Satyanarayana,
2006)

The University follows the multiple media
TV and
Radio broadcasts as well as audio-video programmes

approach for its instructional purpose.

are used as an integral part of the instruction
to supplement, enrich, support, demonstrate or
otherwise strengthen the learning experiences of
courses. The instructional system of the University
consists of:

Pe &

* Printed course mater1a1 as| a master ;;;eaching

material. { p |

* Interactive radio programmes \and audlo
conferences through Gyan Vanl FM Radlo
to supplement the course® umts whlch 1s well

known to the public at large. e

*  Produced programmes available on audio tapes
CD,DVD, which are either broadcast on AIR or
on the Gyan Darshan TV channel, webicasting
and available at Audio video library.OfaENMPC

\
and at study centres and on swayam platfor:&{?,Q>

+ Video teleconferencing sessions througles&z/an

Darshan {;(\
\\
o Several projects are using éo multignedia

technologies to meet the targgperoups; -
&

New Trendsa pmentof
initiatives in Education «
Ministry of Human Resources bevelopment
(MHRD)governmentof India designed and developed
“Study webs of active learning for“young aspiring
minds” (SWAYAM) is an integrated I platform
using the information communication technology.
It is a platform for the massive open online course
(MOOC) for higher education; skill development
courses are available at nominal cost to the students.
It is a one stop web location for e-content along with
interactivity for the students of primary to higher
education. It also provides for peer group interaction,

Introducing Educational Technologies in Distance Education Teaching Learning: IGNOU Experiences

discussion mandatory and certification.

Recent development in educational broadcast
is a SWAYAM PRABHA is a bouquet of 32 DHT
channels dedicated to educational programmes on
24X7 bases using the GSAT — 15 satellites.

Open and distance education is a technology
enabled learning process which include all possible
multimedia tools for teachinglearning at a distance
otherwisedefinedas “Anymeaningfulcommunication
is an education, if it is written or produced in multiple
media; then it is calledagpen Distance Education”
Ravi Ayyagri and Rampelli” Satyanarayana(2014).
The technologyhplays“a plvo{al role in Open and
Distance Kearning.y In t rocess, learners'must

take the adyantage o available techinologies

were used by“the gNucational instituftons?to gain
the knowledge

growth of

any place any“timeg~The recent
ive Open Online’Courses (MOOCs)

Nis revoh@%mzmg traditieRal ,Higher education
| worldv&ﬂe On'wne handdtredches to global learners

an&@n the@ther hangdiit prethotes knowledge to huge

z@,rolments with the help of a dlgﬁal platform.

,p ~ /‘3:,‘
»  Goyétnment of Ing}u}'\ National Policy on Education
1986, New De}l"n‘ Ministry of Human Resources
Developmcnt J9g6

AV
< NThe Govptﬁment of India Central Advisory Board of
Educ tin Committee Report The national policy on

Edu(:‘:l‘tlon (1986)

. Thc National Task Force on Human Resource
Development in information Technology (2000)
Government of India

+  Bates, A. W. (1995). Technology, Open Learning and
Distance Education, London: Routledge, pp.29-31

«  Dohmen, G. (1977). Quoted Keegan, D. (1991).
Foundations of Distance Education 2™ (ed).London:
Routledge Limited.

*  Satyanarayana Rampelli,Ravi Ayyagari (2013), IGNOU
STRIDE UNIT 6: Media and ICT in Teaching Learning:
IGNOU Experiences, New Delhi.

*  Satyanarayana P (Ed.) (2002), Distance Education
in Andhra Pradesh, Policies: Practices: Perspectives,
Booklinks, Hyderabad.
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Perspective. in Suresh Garg et. al., (eds) Four Decades of
Distance Education in India: Reflections on Policy and
Practice. Viva Books Private Limited, New Delhi.

*  Satyanarayana Rampelli (2004), Student Support
Services and Open Learning, Mittal, New Delhi.

*  Taylor, JC (2001) Distance Education Technologies: The
Fourth Generation, Australian Journal of Educational .
Technology, 11, 2, pp. 1-7.

V.V. Subrahmanyam, Ms.Swathi (2016), MOOCS in the
Digital Age Learning — An Indian Perspective in the
Proceedings of Open, Online and Flexible Learning:
The key to Sustainable Development held on 27- 30
Nov, 2016 at Kaulalumpur, Malaysia.

*  Venkaiah, Chambi and Rausaria (2009) Changing Nature
of Academic Programmes at a Distance: The Indian
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Naveen Gupta and Riju A. Singh

Introduction

Environmentalism is becoming a salient concern in
the twenty-first century as consumers across the world
are becoming increasingly environment conscious and
are considering the environmental impact of their
actions. Many researches indicate the growing interest
of consumers in environment friendly products (Menon,
Menon, Chowdhury, & Jankovich, 1999; Charter &
Polonsky, 1999; Prakash, 2000; Moisander, 2007).

This trend is serving as a new market opportunity
for marketers (Charter & Polonsky, 1999; Straughan
& Roberts, 1999; Prakash, 2000). However, not all
the consumers are equally environment conscious
(Diamantopoulos, Schlegelmilch, Sinkovics, & Bohlen,
2003; Jain & Kaur, 2006). To be able to effectively target
environment conscious consumers, companies need an
effective basis of segmenting these consumers.

% w Dt

In the past, the socio-démog}aﬁh@s?éhhtm::tqristics
of environment conscious §consume’f's’,: Baﬁ%@ée"n{%idgly
studied as the basis for seém@tﬁgtipn} Qul;,fhe,mﬁits
are mostly equivocal (Kilboi{:me & Beckma;(m,1998,
Diamantopoulos et al., 2003)y Though, ;eéépl;}y the
researchers have started focusir{g ,oy:é{lfémgfé ’x’fv’?ys of
profiling environment conscious consumier, businesses
still depend primarily on demographics, as a lot, of
published information including their media wsage
is more readily available, is more easily applicable
as segmentation basis compared to other vamables,
and hence, is the most practical way@ef isegmenting
environment conscious consumer _(Myersy 1986
McDonald & Dunbar, 1998; ;Wedel, &\ Kam a,
2000). Hence, the role of socio-demograp "%roﬁle
of environment consciQu$, cONsSuMer in\;@?enty—ﬁrst
century is a matter to be explored furtheév

India followed by China, th@; largest growi'\%
Asian economies, ranked the highest anfong the Most
environmentconscious consumers, andthe envi;,,czrfl‘ﬁlent
conscious behavior among Indian consumiérs: has
increased since 2012 according to a5 woftd-wide
survey of eighteen countries condutted by National
Geographic and Globescan (Greéddex;22014). Sirely,
marketers can benefit by understanding the profile of
environment conscious consumer of Asian countries.
But, majority research on environment conscious
consumer is done in western context, with little focus
on Asian countries (Chan, 2000; Jain & Kaur, 2006;
Bhattacharya, 2011; Asrul & Aisyah, 2016).

These observations necessitates a study that
explores the socio-demographic characteristics of

Case Based Study (
www.gjeis.com \)

environment conscious consumers of western as well
as Asian countries, in the twenty-first century through
relevant review of literature.

Methodology

This study aims to review empirical articles on
the relationship between environment conscious
consumers’ attitude and behavior in twenty-first
century and the various socio-demographic variables,
published in reputed academic journals.

The methodology adopted for this study involved
identification of relevant research articles through
a systematic search procedure. Relevant articles in
English language were searched electronically in social
science and business journals from databases such
as, Google Scholar, Emerald, JSTOR, DOAJ, SSRN,
Research Gate, EBSCO_hest, Oxford, CORE. The key
words used (in diffezentieombinations) were: “socio-
demographic Characteristics/ {)roﬁle”, “environment

2 € ”

, “Breexl
attitude towards envi&@%@nt”, and “enwironment
vior”.

conscious consumer‘ze
The searchedé}ticles were revieyyed aiid'the content
analysis of thg\ stracts was done; toxeonfirm whether
™ the artile%ere welevant fordhe sttidy. The article was
| consid&!d relevant for thestudy if, firstly, it dealt with
| the&ib e of §0cio-dem@graphic variables in influencing
ironmefit consérousy” consupg®rs’ attitude and
%urchase behavier; segondly, w’g\sjgﬁblished during 2000-

conscious €onsumer nsumer -, consirmer’s

\
Q 20%7; and lastly, was empiri&:@f’in nature. The empirical

articles were selected as s@@y 'provide a truer picture and
7 are lesséprane’to bias,“:ff?le socio-demographic variables

selected avere agg’,l:grehder, education & family income

and the envirc@i?fent consciousness variables selected
» were consu,;ﬁgrs’ attitude and their purchase behavior
with res&'ct to environment, these being the most
freqt(eﬁ\ly studied ones. As a result sixty five articles
were selected, thirty four from Asia, twenty five from
western countries (Europe, America, and Australia),
five from Africa, and one global.

esults

A taxonomic summary of the results of the
review of selected articles from 2000 to 2017, on the
relationship between various socio-demographic
variables on environment consciousness of consumer
are presented in Table 1. The selected articles are
arranged chronologically, and the name of author(s);
location- city, country, continent; sample size and type

are also included in the summary.
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Findings and Discussion

A review of sixty five empirical articles on
environment consciousness of consumers in terms of
attitude and behavior revealed that the demographic
profile of environment conscious consumer is
relatively more consistent with respect to certain
characteristics, but equivocal with respect to others.
The greatest consistency is found in relationship with
education, followed by gender and income. Findings
with respect to different demographic variables are
discussed as follows:

Age

Out of a total of fifty one studies on age and
environment consc1ousness rhcasures twenty eight
were on consumers’ attm{rde towa;&s env;f‘énment
and twenty nine were on env1ronment eqﬁscleus
consumer behavior as shown i’ Tabte,, “i “Out
of twenty eight studies om, .age, and consumers
attitude towards tfnrteeﬁ Stud1es
found a positive relationship, i.e., Older constimers

env1ronmen‘g

tend to have relatively favorable attitude towards
the environment; seven studies found a negative
relationship; four studies found an inverse U’

relationship, i.e,, the middle aged eonsumers

Role of Socio-Demographics in Profiling Environment Conscious Consumer of 21st Century- A Review

environment conscious consumer behavior tend to
be equivocal.

Gender

Out of a total of fifty nine studies on gender and
environment consciousness measures, thirty two were
on consumers’ attitude towards environment, and
thirty five were on environment conscious consumer
behavior. Out of thirty two studies on gender and
consumers’ attitude towards environment, eighteen
studies found a negative relationship, i.e., females
tend to have relatively favorable attitude towards
the environment, and eleven studies found an
insignificant relationship between the two. Only
three studies found the'telatidnship to be positive.

Twentyastudiesy, on ﬁler and enviggwment

conscious ‘consumer avior, out of, thirtyfive,
found almegative rehdtionship between‘the two, i.e.,
femalestendto relatively envigonment conscious
behavior T ’&een studies found jan insignificant
relationlelg‘and two found-thesrelationship to be

posmvg’
&O

QQ The<results show that fenﬁ\les tend to have

tend to have relatively favorable attitude towa@@ morg” favorable sattitude g’hd behavior towards

the environment as compared t0 “younger ,a
older consumers. The rest foux ‘studies fi an
insignificant relationshipsbetween the tV&ny

Outof twentyninestudieson ag,s&d envgronment
conscious consumer behavior, nine studies fowﬁa
a positive relationship, i.e., older consume@tend
to display more environment ¢omnsciouss behaylor;
an equal number of studies found an- 1n51gn1ﬁcant
eight studies
relationship; and the rest three found an inverse U’

relationship; found & negatiye

relationship.

The results show that though the attitude of
older consumers tends to be more favorable towards
the environment, as indicated by most of the studies
with few exceptions, the results related to age and

environmeit,” as mdlca,fqd’ by most of the studies
with few: exceonns .Thls may be because females,
argsocighzed to térke up the “‘caregiver’’ role, as a
@sultrof whwh? they consider the health of family
adtheir topﬁ}ost priority, resulting in greater level of
concerr(l})r environment, as compared to men, who
are e;epected to be the “bread-winners” (Zelezny et
aly72000).

cation

Out of a total of forty studies on education and
environment consciousness measures, twenty two
were on consumers’ attitude towards environment,
and twenty eight were on environment conscious
consumer behavior. Out of twenty two studies
attitude towards
environment, thirteen studies found the relationship

on education and consumers’

66

Vol 10 | Issue 4 | Oct-Dec 2018

Online ISSN :0975-1432 | Print ISSN : 0975-153X




Naveen Gupta and Riju A. Singh

to be positive and seven found it to be insignificant.
Only two studies found the relationship to be
negative.

Out of twenty eight studies on education and
environment conscious consumer behavior, sixteen
studies found the relationship to be positive and ten
found it to be insignificant. Only two studies found
a negative relationship between the two.

The results show that educated consumers tend
to have more favorable attitude and behavior towards
environment, as indicated by most of the studies
with few exceptions, as they may be considered
more capable of processmg env1.ronment related
1nformat10n and understandmg th:z'a(ﬁvm gffects

Ao

Incom N

Out of a total of thirty three studles on in,come
and environment consciousness mea,sures “sixteen
were on consumers’ attitude towards environment,
and twenty two were on environment conscios
consumer behavior. Out of sixteen studies on income
and consumers’ attitude towards environment, se€yen

studies found a positive relationship, '€, consum er;é

with high income tend to have relativelydfavora
attitude towards the enviromment; hive R\

found an insignificant relationshipjone sg y found
an inverse ‘U’ relationship,, 1., cog§¥merscwith
moderate income tend to have re]gively favorable
attitude towards the environment; and the rest th(eé
studies found a negative relationship betwer;ff the

4>
%
two. &7
A
“ne
P2
45

Out of twenty two studieson income and
environment conscious consumer dehavior,«mine
studies found a positive relationship, i.e., consumers
with high income tend to display more environment
conscious behavior. Almost an equal number of
studies found an insignificant relationship; three
found an inverse ‘U’ relationship, and the rest two
found the relationship between the two positive.

Case Based Study
WwWw.gjeis.com

The results show that consumers having higher
income tend to have more favorable attitude and
behavior towards environment. This may be because
consumers with higher income level can afford to
bear the incremental costs involved in displaying
environment conscious behavior.

The relationship of selected socio-demographics
and environmental conscious attitude and behavior
of consumers appears to be mixed. The greatest
consistency in the results, with few exceptions, is
found in the relationship with education, followed
by gender. Based on the findings, the environment
conscious consumer,ofatwenty-first century can be
considered to“be mereyeducated, and more likely
a womandyThe Tewview a@ indicates thats-older
consumersfand con rs with highet* in¢ome
have a more positiv, §§ude towardsgnvironment,
but thedresults §3&elation with beh&vier are rather
equivocal. M’Qﬁeters seeking camipetiive advantage
in ‘terms nviggament comscigusness may benefit
by tard¥ing the educated” thebaffluent and women
as @H prisie focus.

Q ,:i‘\\

Hewever, the researchsm@s selectedandincluded
idvthe review; were not fge’e from limitations. Many
studies, Wwere:based oga)'\very narrow sample, both in
terms’of $ize and type and were selected on the basis
of converuencg’>Most of the research studies failed
tQ 1nvest1g@fe Pthe relationship of socio-demographic
vanables%wth both environment conscious attitude
and énv1ronment conscious behavior. Also, very
few researches included all of the selected socio-
demographic variables in their study. Future studies
on profile of environment conscious consumer may

benefit by addressing these limitations.
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Introduction

Stock market is the mirror of a country’s
economy. It reflects each and every event which
takes place inside a particular industry or any
individual company. There may be different type of
events which may affect the growth and performance
of stocks listed at the popular stock exchanges.
The announcement of information like mergers/
acquisitions, bonus issue, rights issue, management
change, stock split, earnings, dividend etc. can
produce a spontaneous reaction in stock prices.

Literature Review

There can be so many events/news which may
have an influence on thes abnormal stogk returns
for the industries in Indla{ The effg“ct may ‘be, more
or less due to some parthular events Tile:rc ‘can~be
events which affect the stock returns d‘rasﬁcally and
there may be certain eventsy Wthh may not affect
stock returns at all. Events Wthh ate maJ jorly’ stud1ed
by international and national rescarchets so-far are
mergers, acquisitions, stock splits, bonus issuesgtax
effects, political news, management change, earnings
announcement, dividend announcement etc,

WwWw.gjeis.com

the difference between the stock price predicted as
present value of future events and the real prices for
the same time period.Miller and Scholes (1982) have
used capital asset pricing model to find out after
tax return effects due to dividend yield.Denis et al
(1994) have integrated the effect of dividend yield,
cash flow signaling and overinvestment for stock

price reactions by using a sample of 6777 dividend
changes for the period 1962-1988.Bessler and Nohel
(2000) have assessed contagion effects in bank sector
returns for money center banks and non-money
center banks.

{ ements

Event study methadology has been the most
common appfeachjiniperforming research which
relates to study of events their possible #mpact
on stock réturns. Th nts have been.studied’ in
various windows toxxamine their effe¢t inifferent
situations ty of finaneial 4nodels are
available-to @érm research en events. The most

h, common@¥se hyrthe piongérs infinancial research
b are ma¥ipet mogel, GARSH aodel, FAMA-French
| mc@ , Sharpe model;yCapital Asset Pricing Model,

T\
stangmean regditn ;iodel etcS
t.l

. : \ >
Mohanty (1999) examined the impagt ©f ‘bon Q 3 gl &
and dividend policies for 200 Indianicompanies o¥er 0 O & /‘,h("

a period of 15 years. Dhar andiChhaochhay, 6@‘ 06)
have incorporated 90 stock splits and 82 Q’hus issues
in their study from 2001 t6:2007 of t%@

BSE to understand the effect of suclran
in the market with the help of daily .stock pri;fé?
Fama et al. (1969) revealed that stock splits arg uSuaHy

nougicements

preceded by a period during which stock retur’n rdtes
are unusually high on the specific seciritie® under
split. Grinblatt et al. (1984) has inspected the effect
of stock split and dividend anndupcement on’the
returns of stocks listed at Wall Street from 1967
to 1976.Agrawal et al. (1992) attempted.to analyze
the performance of post-merger of firms listed at
NYSE and AMEX from 1955 to 1987.Tuso et al.
(2010) investigated the usefulness of event studies
to measure the effect of merger on the performance
of stocks.Shiller (1980) has worked on finding out

cks lisfed at

E Bonus issue 1s gen,é'rbglly taken up by a company
to .adjust its frﬁé« ‘reserves and surplus profits
dppeadving in I.h;e Balance Sheet Theoretically, it is
) process o’f"capltahzatmn of reserves and affects
the ¢ Rx}al structure of the company causing a
negatrVe impact on the leverage. This is generally
adopted by companies when they are planning a
big capital budgeting decision which the market
accepts as a positive signal to improve the bottom
line of the income statement. The other possibility
is the company is unable to tap the bond market
because of negative market sentiments. The third
possibility is large cash and cash equivalents in the
Balance Sheet which the company is unwilling to
shed. The last but not the least possibility is that the
company does not want to lose the cash component
of its assets and wants to maintain its liquidity ratio.

Witgw Ao | - \) -
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All the above mentioned possibilities are expected to
result in a negative change in share prices/ the stock
returns because investors may consider it as a signal
of low earning per share in the near future due to
increased and increase in the number of shares being
traded in the market This will also normally increase
the volatility of the stock. The share becomes risky
for the investor with higher standard deviation. The
clientele for the stock may undergo major changes
involving closer scrutiny by regulators. Hence any
bonus issue happens after careful thought by the
Finance manager of the company. Not to mention
the increased controlling power in the hands of
existing shareholders, which may be a negative factor
at the next annual general rneg:ting7 But, the effect in
context to the literary studu:s has beegl found,posﬁwe
Investors take bonus 1ssue as’ gooa newS” b’ecause
they receive additional number of .shares dwﬁfhout
paying any extra price. Thus; it may r’esultsfor more
demand of shares in the market giving boost \Y the
share prices. As a result, the stock returns may g0
abnormal for that particular time perlod The stock
analysts also spend lot of time predicting bonus
issues of companies and investors buy shares, of

companies with impending bonus issues.

Stock split is an action by corpesate,inywh
the shares are converted inte multiple holdhgs.
This may be regarded assaWsigmific m} eveng
which may give a positive feeling to@’hreholders
psychologically thereby stlmulatlng@% stoekMprices.
It only generates more number ef shatés keepugg
the market capitalization of the company corks;ant
Thus, theoretically there should be no cHé)lge n
the market price of the stock being th'e,';State of the
existing investor remaining the same. But, there is
a possibility of change in pre-split and post-split
market price due to change in the face value of
stock and investor expectations. The split:imay bring
a positive change on stock prices on account of
renewed interest of investors in the company. The
possible reason for a company to go for stock split
may be the increased market price which they want
to alter for enabling new investors to come forward.

Announcement Effects on Stock Returns

Moreover, many of the companies go for stock split
in order to regenerate the interest of old or existing
investors.

On the contrary, stock prices will fall in books but
its value remains constant. The company may take
such an action to make the shares more affordable
for small investors thus allowing its investor base to
expand.

There may be a temporary effect on the stock
price (increase) followed by a fall immediately after
the split. It may be due to small investors demand
for the stock which bogsts up with the stock split.
It may provide a signalito thé&'stock market that this
phenomenon $hall*centinue in the future.

xO

The mazketability, liquidity created if” the
stock market due t\stock split gives‘a favourable
pietuze for'the ‘&gﬁpany There ate stidies in this
fieldawhich &mmed pre-split’prices to be more
positive ngmpared to postsplitprices. Also, from
the a &é of irffestor analystsit has been found that
thngehave positively towaids a stock split as it may

se their commissiey’ in thes i’ﬁarket The study

\ strongly belieyed..that 1nvqs%rs rely on analyst’s

advice andawhgty prices be’have as per the prediction
the inyéstors~are bQ;u’rd to believe more and act
accerding to th(;.(n The number of stock splits
Ifas been qult;‘\'}ess reducing the interest of Indian
r@searchers v 4

N

>

Mérger and acquisitions can be defined as
restructuring of an organization for better growth
and positing in the market. It may be called as
a strategy where similar or different entities join
together to produce synergy effect. There is a very
minute difference between the terms “merger” and
“acquisition” though they are used inter changeably.
A merger is a union of two firms into one entity
whereas acquisition refers to one company taking
over the other where the former becomes the newly
formed entity. The combined effect of mergers and
acquisitions may stimulate many positive changes
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for the stakeholders. There has been a lot of research
carried over on this issue that whether merger and
acquisition as an event has an effect on abnormal
stock returns or not.

The literary work done in this field provides
opposite results than the expectations from merger
news in the market. The studies suggest negative
abnormal returns in case of common stock exchange
offer and normal returns in case of cash offer. Most
of the studies have used event study methodology
to understand the joint effect. It has also been found
that along run event window may explain the merger
effect in a better manner as compared to short run
window. e % B

Dividend is that part of a cgmﬁ?a‘qy’s’i)réﬁt:\}vhigh
is distributed among its sﬁafeholdelﬁsThtha;ﬁmgs
announcement by no meaﬁ’s‘ inc}igﬁtes" a positive
picture of any company’s fundamentals, The Bisting
investors shall consider it as a brighg, §ig;f1'é11’ Assvming
company has got ample profits. On the other hand,
it may also be taken as dearth of opportunities4n
the hands of managers which may be a probable

reason to declare dividends. However, the“former

View Point
‘ aies
www.gjeis.com \)

so far. Most of them have used event study
methodology as a base in their respective studies.
The two variables have been picked in general in
all studies; dividend (quantitatively/qualitatively)
and stock prices. Cumulative abnormal returns have

been calculated with the help of various models
like Sharpe, Constant Mean Return Model, Market
Model, Fama French, CAPM etc. The model choice
though depends on the type of market and country
under observation. Statistical tests like t-test, z-test,
regression, correlation, sign test etc. have been
commonly used.

Management Policy: The entry or exit of any
management personnelespe€ially any key resource
person like Chief€Exeeutive Officer or Managing
Director may produce noisa at the stock niarket.
This may be due to 1n: @i‘(\)r perception attached' to
it and thu$ stock pAces may react wheneyer there
i$a ichange. in agement of a.<given company.

For instance,;{@e comeback of Narayana Murthy to

i Infesys bvﬁg\ht lawrels to itsstockprices. In addition
b, to it, sByek prieps 'may alge show increase/decrease
| dug{(};‘policy changesjittroduced by the management
timme*to time T heymay eyg\p\act in response to

L . . . & : \ A . :
justification seems stronger in Indiar'stock markets, Qﬁ a particular behavigtr'by a méx‘ﬁager professional like

o

The dividend announcement mayybe sa;lsk(}s a

. They
ird i the
Hand Argument” i.e. sooner the di\&lend igeceived
better it is. This strongly holds ‘[1’1% for fthe invesgggﬁ?
who prefer liquidity and regular returns. A

“welcome” decision by the dndian, inves
may consider it from thesview point o

.\g‘~
. ?’
EN

7
4

Thus, dividend announcement majltmaffect the
stock prices positively or negatively'depending upen
investor expectations at a particutar period of fime.
In most of the cases, researchers have so far found
significant and positive impact on thie “abnormal
stock returns in Indian as well as international stock
markets.

Dividend announcement has been very closely
observed by Indian and international researchers

helding or Jeaking impg,}:tafﬁt information about the
company fundament'qﬁf'&fhe listings depicted here
defimitely, call for; & '?f(ésearch in this field. However,
there.are rare'&tﬁaies related to management policy
changes a‘@{"'the information about company’s
managejﬁe"r‘lt actions may not be traceable that
easilyfﬁ\;may involve challenges which are beyond
the-control of a researcher. The studies which have
been done in this regard talk about findings based
on common sense. There are no ways to detect the
next management action so that the investor may act
accordingly and plan his investment strategy.

Conclusion

It has been statistically proven inmany studies
that the news which went public in the stock market
produced reactions in the stock prices. The studies
depict maximum usage of event study methodology
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to find the impact of a particular event on stock
returns. Market model and CAPM have been used
in many studies to compute expected returns thereby
calculating abnormal returns. As regards to bonus
issue, empirical results show positive response of
investors being abnormal returns turning higher after
bonus issue. Stock split announcement produced
opposite reactions as compared to bonus issue. The
returns turned lower in the post-split period of
studies indicating a negative response by investors.
Merger and acquisition is another important event
which has been found to produce opposite results than
expected by the market. The results from different
studies indicated negative returns in case of common
stock exchange offer and anmal geturns in case of
cash offer. This means that merger effect c,guld not
produce any extraordmar& returns’ f%r lnvesto{s on

L 3
¢ b 3 h o’
3 3 3 t 2 xx,'.’,:,

\ .“ “

Apart from the above events studles have been
carried in regard to manageme‘hﬁ pohcy changes.
The major challenge for this event had been lack of
insider information to researchers. It is infeasible for
an individual to find policy changes to understand
stock price changes due to them. The studies which
have been done in this regard are more of common

sense than empirical research. Efficient fmarket a8

hypothesis continues to be the base«ef ‘study in
event studies with which varidusyevents; hay; %en
studied. The purpose of all-#hese“studi X\%vas to

understand existence/absencenof: rans walk”1n
stock prices. <
7

2 &

Dividend announcement which is one of the\'most
important declarations for any._investor mv@o has
plugged his funds in the stock tarket 13,"{}16 pase of
the present study. Dividends produce netse in the
stock market and investors take. it as “welcome”
news. Researchers have so far found positive and
significant reactions from stock pricés’ due to
dividend declaration. The scholars have shown with
event study methodology in most of the studies that
dividend has affected stock prices both before and

after the news was provided.

Announcement Effects on Stock Returns
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Introduction Indian Thoughts on sustainable
International cooperation to meet global development
challenges through better governance is needed. Development is a meaningful progress towards a

Flexible institutional framework, knowledge sharing | chosen goal. A right development path is required.
and intellectual property regulation with a tailored ‘Samyak Vikas’ — or right development is fulfilling
approach will make the endeavor efficient. Open = material and emotional needs leading towards
Market, trade integration and trade openness offer  the spiritual fulfillment individually and a happy
opportunities to tap global knowledge, development  contended prosperous society, leading to common
of innovative capacity needs supportive policy — weal2 . The theory of Samyak Vikas has the essential
measures. features like Integral view of individual life , more

happiness in least utilization , sustainable capacity

Innovation is essential for development as it is = of natural resources usage ,using full potential

a driver of economic growth. Innovation policy | technology , development of social consciousness —
framework favors innovation, competition, openness, ‘Janachetana’ | inspiring.common people to improve
financial arrangements, smsll §cale mterests etc. | and participate , decentralization , freedom with
Removing obstacles for the broadepdeploxment of | self-regulation balanced nonieconomic motivations

modern technology is suggested A i like duty “responsibility riotism and takinig the

y ; N\ "\ P fruits to thelastisecti society —Antyedaya;
The International Conventlons a;ld "agreernents : ‘3\
reflect a serious consensus for' attalnmg thé st’aied Reinstating continuing with'its-well-founded
NS s philesephy {‘18121 has played ®ansimportant role

17 Points goals globally. India’s Commitrgentf ~in $ha %% thesSustainable” Revelopment Goals

and its active role are seen through various legislative | (SDC{S and.ceuntry’s, fatignal development goals

measures and policy initiatives. & irrored in the SHGSY As such India has been
g@%ll cofiimitted tdcachieve thg\ S@Gs the Indian

. . ,,\
Agriculture and Pharmaceuticals, {are % Q ,\\\
1

prominent areas showcasing theW) mnov, Parliamént organlze;,\ $V6T611 forums including the

interaction and persuasion GefWthe' piNtcted»” South.Asian Speaker s“Summit in February 2017.

sustainable development®The, Judicial aéﬁ’nsm and '\“
interpretation especially in Novartisgo@?edentl isan | Kant ha@&hghtly stated “People of the earth
instance of judicious efforts Th% licy 1n1t1at1ves 7 have ent\r‘ea in varying degrees into a universal

and the review and restructuring of 4t reflect ~foe # comm Yity”. The technology is advancing at a
constant development persuasien atten}gk on | fast pace Global challenges are not new but have
India’s part. However, the preposed Antégiated  _increased in scope and are more urgent. Innovations
approach is still far from reach. A COmprehenswe v abound across a large share of global population still
National Development policy integrating innovation = remains excluded from this prosperity. More than 40
and sustainable development goal willlead usfo'the = % of the world population lives under US § 2 per
destination of Global Prosperity. day?. This inequality has gradually raised the need

and interest in promoting inclusive innovation.

! Novartisv. Union of India & Others (2013) 6 SCC 1; the honourable Supreme Court ruled, the decision reflected balancing public good
with monopolistic pricing and innovation with affordability. 2 National Policy Studies in the light of Ekatma Manav Darshan

2 What is the role of innovation at different stages of development?
hetps: / /' www.innovationpolicyplatform.org/ content / what-role-innovation-different-stages-development4 Industrial Policy and
Promotion
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Innovation has a pivotal role in economic
development, it makes a difference in addressing
urgent developmental challenges, and technology
contributes significantly to these goals. It’s not
about only a high technology products but it’s
a capacity, Innovation capacity must be built
up in the development process to possess the
learning capacities to allow “catch up” to happen.
Technology based innovations have emerged in
context of growth of new socio-technical regimes
in various sectors. Several economies have become
significant actors in the global innovation system.
Increased participation in global innovation network
is evident.

o TN

Innovation regulated by IPR. lawf has a global
dimension governing all b0551ble qspecis xofzg],obal
life. Intellectual property promotes advaneéi{léﬁ.t,
science and technology, artsand culrure tmdltlonal
knowledge and biodiversity reSQurces, in Indla,where
knowledge is the main driver of' ~deVeI0pmen,t‘ and
knowledge owned is transformed into knowledge
shared*. India has adopted functional IPR approagh
for Sustainable Development goal in India. There
are several instances of this sustainable development

commitment of IPR —section of Patefibl aw prov1des Qﬁ

for exemption in patentability which-affeets R&
O
x\\
o . W\
Innovations in plant Blotechnologytée subjected
to licensing for the proprietary p@ uct and thus

case in agricultural and Pharmia.

protect the smallholder farmers. @mkly ¥esolvin g,@@
ABS issues sustainable development in Agnc;élmre
has been assured. The Plant Varieties and @rmers
Rights are protected through update'd“ hcensmg
and regulated cross-licensing under‘thé Iaw.® Thus
development of IPR and ABS the” compatible

3 Plant Varieties and Farmers Act 2010

View Point
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agro-business environment contributes towards

sustainable development goals*.

Thus IPRs are tools for economic and cultural
developmentthatshould contribute to the enrichment
of society through (a) the widest possible availability
of new and useful goods, services and technical

information that derive from inventive activity, and
(b) the highest possible level of economic activity
based on the production, circulation and further
developmentof'such goods, servicesand information.
These objectives are supposed to be achieved because
owners can seek to exploit their legal rights by turning
them into commercial advantages. The possibility of
attaining such advantages, itds believed, encourages
innovation andieréativity. ‘But after a certain period
of time, these legalrights @ extinguished afd the
now unprotected invengi@hs and works cabbe freely
used byiothers; Nev %tl{gis balancing thesffnterests
of, creators;, us g(’of intellectual propgrty and the
public throug{()e§

\._ a matter <eéonomlc calculation bt is an inherently

e design of IPR>systems is not just

| pohtlc%jexerase
| \0
0? S L PII
The research and sugges\t&I inclusive innovation
will reducergaps in hwyg standards. Innovations
¢ policy ,S8pporting w,;aak institution will encourage
informal mnovactp;m Sustainability experiments
generating m\ribvatlon will constitute Greener
Growth pz%tﬁ'. A comprehensive national system
Coveringi¥tience and technology, IPR can be created
basedon the proposed research. With the culture of
continuous innovation, diffusion of a new techno-
economic paradigm with an institutional variety and
encouraging local originality and diversity will be
supportive will lead to global prosperity.

4 Indian Perspective for sustainable development agenda and functional IPR and ABS Domains in Agriculture, SudhirKochhar,

Journal of Intellectual Property Rights, Vol 21, January 2016
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Conclusion and
Recommendation:

A Step Forward: An inclusive approach has been
evolved and discussed globally, termed as Inclusive
Innovations. It’s an apply business methods and
leverage market forces to achieve social impact and
address problems in a sustainable way7. They are
cost effective as it is based on the understanding of
the local communities. The Inclusive innovation
business model tackles the development challenges.
Inclusive Innovation provides
the majority of world population. Minimizes in-

accessibility to

equality and prevent instability, the pro-innovation

policy stimulates innovation, encourages domestic
companies of lower 1ncom@group thch iS new
phenomenon of explorm;% the rnar]gqts \\{ ‘*‘

x ‘ z "3
‘ 3 io & '.f
Grass root 1nnovat1ons through‘ c‘egm‘ﬁrﬂmty

actions are important for sustalnab,l‘e development

,g..»

Innovation and community ﬁCtIOIlS neé . to be
associated. A successful devel’opment strategy
builds extensive innovation capacity to foster
growth. Innovation is important at all stages of the
development, different types of innovationaplays

different roles at various stages.

Several efforts have been takenhupr by,
Indian government towards ‘@, more»’s gﬁ\ ble

development growth path To achieved glabal

g"?’

goals, understanding the pressing @of fostering

social progress for India, the Cl&? nt government '

has implemented a development strategy tha,tsns
closely aligned with the recent UN's sust Hable
development agenda. One of: ‘the most "g‘friking
initiatives undertaken so fai have beén "Make in
India" drive having intent of prepelliag domestic
manufacturing growth along with spurring foréign
direct investment, job creation and inngvation in
sectors such as automotive, defense manufacturing,
electronics, mining, pharmaceuticals and renewable

energy

QQ Issue.- 4. A
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Introduction

Most of the people misapprehend their own
emotions, fail to control outburst of their emotions
and act weirdly which leads to injurious consequences
to everyone around. Few individuals have great
ability to process their emotions sophistically and
guide their own thoughts and behaviour and for
others (Mayer, D., Salovey, P and Caruso, R, 2008).
The researchers are trying their best to understand
the concept of emotional intelligence, its various
measurement models and its relationship with
other fields (Cabello, R et al. , 2016; Costa, A and
Faria, L., 2015; Garcia-Sancho, E. 2014; Mayer,
J et al, 2016; Naseem, K. 2017; Petrides, K et

, 2016; Smith, K et al.',*~2009) Tosucceed in
everyday life in many sectors 1ntelieétual ablhty is
prerequisite (Busato, V et al.; 2ﬂ00 Kanaza'wa,
S., 2004; Sternberg, R. "1997, Stx:én»zé T“2ﬁ07)
Intelligence encompasses bther cogmtlve abilities
like Logical reasoning, probiem solvmg, Abstract
thinking, adaption, use of proper; languagé and
learning(Carroll, J., 1993; McGrew, K., 2008). But,
there are many other components which conttibute
to success like emotional sensitivity, emqtional
adaption, social capabilities, empathy etc (DiFabio,
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lot of research by many researchers revealed that the
reason of failure is lack of emotional intelligence
which includes set of competencies which predicts
positive outcomes with family and colleagues. It is
being assumed person with high level of EI are less
depressed, healthier, highly efficent and productive,
have better relationships.A good knowledge about
one’s own emotions, other’s emotions, higher
level of interrelationships, mutual understandings
helps an individual to succeed at work and attain
satisfaction. But, many persons misinterpret their
own emotions and fail to control them which results
in harmful consequences for themselves as well as

for the organization too in which they work.

So, the presentistudy would try to review how
emotionaldntelligence's coéhected with Leadefship
and Job satisfaction g@ocriticaﬂy reviewingy the
previous, Worky,dond by various authofs #6 know
hew{ED impact ‘@ée other related-Coneepts of the
orgamzatlons\é§d effects the pérso’s own growth

as'well avﬁc orgamizationaglebjeétives.
g%’
&Q i }- CISINY
Q Salayey and Mayér (1990)*"\Cavallo, K. and

A. 2011; Gendron, 2004). Emotional 1nte111gence§ Briesiza, D. (2004); CavallQ;;K & Brienza, D (n.d)

also prominences on the aspects ofzSelf-control I
toleranceandregulation of impulsiveness(Mat

Get al., 2004). Emotional Intelligenece a@%‘ coyers
the ﬁelds

of psycholegical namely,

scie
neuroscience of emotions, theory &Ké)elf régtilation ¢f

and metacognition and human %ogmtlve abﬂmss
(Immordino-Yang, M. and Damasio, A. 20()7
Sale, Z. 2014). Salovey and.Mayer (1®O)ﬁrst
defined the term emotional intellifencéas“An
ability to recognize, understand and manage own
emotions and emotions of the others’.” With Time,
as research on EI advanced, many scholars gave
their own definitions and developed. their own
models. In Present situation of Globalization a
person’s success depends on high cultural and social
exchange which includes good education, attitude,
social network, etc. But sometimes, even after

possessing all qualities, there can be failure. After

eStablishedza connectlogl';between El & effective

s, S~ leadersHip practlces ;Phelr findings confirm that EI

makes a person tQ(possess an ability to perceive and
ynderstand em@tlons and are highly correlated with
leadership Mpracnces Bass (1990) apprehended a
dlstmguﬁh between
trangformational leaders and his result highlighted

transactional  and
that transformational leaders understands better the
feelings of others and have ability to understand the
emotional needs of every employee and also have
empathy towards followers (Ashkanasy, N. and Tse,
B (2000); Brown, F. and Moshavi, D. (2005).
Liden, et al. (1993) investigated the connection
amidEI and leaders exchange membership. To
achieve the objectives, the researchers examined the
166 newly hired employees and their immediate
suspension. The result confirmed that EI and leader
exchange membership are positively channelized as
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latter displays emotions and involves social moves.
Ashforth and Humphrey (1995) analyzed the
relationship between rationality and emotionality.
The evidence revealed that leaders who practice
transformation behaviour are emotionally engaged
with their followers, Goleman, D. (1995); Goleman,
D. (1998); Kand Dworakivsky (1998)
analyzedhow EI impacts leadership abilities. The

Loss,

researchers suggested that EI is a useful interpreter
of transactional leadership.Losik and Megerian
(1999); George (2000); Butler, C. and Chinowsky,
P (2006) interpreted that how EI influence the
leadership competencies. The author propounded
that transformational leader are self-motivated and
they can sway their atmosphere The result also
advocated that emotional 1ntelhgence is an 11;;;\portant
competency for leaders. It was afso 1denﬁfied,,that
emotional bondlngenhances \the quaht.y“of* the
relationships with the follovers. Slater and Kelloway
(2000); Gardner, 1. and Stough, £ (2002) evaluated
a link between EI and leadership; To ach1eve the
objectives,

measure was administered by the researchers to find | (Harm§yP and Crede,
| P ani, ©S (2003);Harins Crede,

a link between the two variables among 43 managers.
The result revealed a substantial relation Between

the two.Barling et al. (2000) Humphixey,sR(2002) Q{

explored an empiricalrelation among, “BI %B
The
multivariate covariance analysis suggested\@a\at self-

Transformational leadership:
reported El is associated with leadersh;@\*h regardto
motivation, inspiration, respect W infillence.
Julian, B et al. (2000) investigate@that E¥is relate\d
with transformational leadership. A sample Qf 749
managers was taken. Multivariate anal@sls of
covariance results revealed that no multwanate

resql of 4
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V. (2001).Malcolm Higgs and Paul Aitken (2003)
explored the importance of EI as a predictor of
leadership potential among 40 senior managers
working in New Zealand public service. The findings
revealed that there is a positive and affirmative
relation between EI and leadership in accordance
with similar studies of past.Weinberger and Lisa
Ann (2009) examined how leadership effectiveness
is impacted by EI. A sample of 151 employees
consisting of executives and directors of CSW Inc.
was taken. The researcher used correlational research
design and the participants were requested to
undertake the Mayer-Salovey Caruso emotional
intelligence test. The result asserted no relationship
among the leadership, effectiveness and EI of
managers.Pandgiotis (2009) studied the EI of
supervisorg,andhow 1t imp@‘s the transformattonal
leadership gpractices. onal intelligence index
and Multifacter Lea{gz Questionpatte was used
te, colleet data managers workingqn different
departments{&or Analysis the” result suggested

a self-reported emotional intelligence 4, that EI ‘?ﬁﬁcts Transformafiondl style leadership

M>(2030); Mandell, B and
(2010)

luated #that Ef:"1s considerably correlated to
transformational”leadership.; ’Tﬁe data was derived
from 7,145¢1eaders. Ps,yeh\ometnc Meta Analytic
tethodSresult propg%ed that EI influence the

| Transforgfational ],ea‘dersmp behaviour. Guillen and

Florent-Treac,ijOll)exammed how EI influences

¢the Ieadershgpbehawour at workplace. A sample of

4
i

effects appeared for transactional leadershlp Lisa:"]

Gardner; Con Stough (2002) investigated .that
emotional intelligence predicts transformational,
transactional, Laissez Faire leadership styles.
Leadership style was measured by multifactor
leadership questionnaire and EI was measured using
Swinburne University EI test. The findings disclosed
that effective leaders displayed transformational

behavior (David, R. and Joseph, C (2005); Collins,

929 maﬁ\&agers enrolled in executive education
prog{‘a‘m at European business school was surveyed.
The'result of factor analysis and Structural equation
modeling revealed that there is a significant effect on
behavior at workplace which affects the leadership
performance to great extent (Palmer, B.; Walls, M

Burgess, Z and Stough, C. (2001); Ramchunder, Y
and Martins, N (2014). Batool (2013)discovered the
association between EI and Effective leadership
among managerial level employees in private and
public sector banks of Pakistan. A questionnaire was
framed to collect data from 50 employees and Results
using SPSS showed an affirmative relation between
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leadership and EI.Wagner (2013)identified the
impact of EI on leadership effectiveness using
Stogdill’s leadership behavior questionnaire (LBDQ)
and Bass and Avolio’s Multifactor Leadership
Questionnaire (MLQ). The result shows that EI
enhances the qualities of a leader and also enriches
the Intellectual stimulation. It makes leaders more
effective and successful (Sadr, Golnaz (2012);
Stuart, A and Paquet, A (2001). Aziz Fakhra (2014)
measured and compared the EI as leadership skill of
heads in universities. A sample of 100 were selected
using a purposive sampling technique, among 100,
half were women head. A questionnaire to measure
the Elleadership skills of the heads of the universities
was designed. Bivariate analysis and Kendall’s Tau
and Mann-Whitney test | ﬁnd“ ngs concfugled that
heads of universities specmlly Worﬁen hea.ds haye a
significant level of EI(Coetzee, C andSél(aa;p,
(2005); Barling, J.; Slatex, F and Kellsway, E.
(2000).Molly and Gupta (2015) devcloped a
conceptual  framework  of N transformanonal
leadership and emotional leadershlp by empirically
examining 300 leaders from different industries. The
model acts as a measuring instrument for analyzing
the relationamong the two (Naznin, L.; Cea$ar, D.;
Anthony, M and Ronald, B (2003).Kutay and
Ahmed Sait (2016) examined the relatiomofEI
leadership practices of white qeollargemplé¥ees
working in defense industry insAnkara. A
207 white collaremployées Wastaker angRerticipants
were invited to give their responQ&m regard to
questionnaire formulated on the Basis of emotlonai
intelligence scale (16 questions) and leadel:sh1p
The /ﬁndlng
assertedanaffirmative relatiofi between "EFand
leadership styles.Jain and Duggal (2016)studled the
influence of EI on organizational commuiitment.dnd

practice scale (30 questions).

leadership in Indian IT organizatiens. A sample of

120 respondents were taken and. findings
recommended that leadership and EI has significant
effect on organizational commitment(Naznin,H.
(2013); Wang,Y and Huang,T (2009); Barling,J.;
Slater,F andKelloway, E. (2000).Dabke Deepika

(2016) took a sample of 200 managers was taken

ple af’
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who were asked to go through the Mayer-Salovey
and Cruso emotional intelligence test to examine
the relation between EI and transformational
leadership among superiors and subordinates.The
results of Pearson’s correlation coefficient and

multiple regressions suggest that there is a negative
relationship between Leadership effectiveness and
EIl.Maqbool et al. (2017) examined the relationship
between EI competencies and transformational
leadership among construction project managers in
107 construction firms in Pakistan. The result
advocated that managers with high level of EI and
who follow transformational leadership get higher
success(Weinberger, L. (2003); Day A., Newsome,S
and Catano, V. (2002); Ganer, L and Stough, C
(2002).Rosetedand: Ciarrochi (in press) expressed
how emotional 1ntelhgeng€)<*mﬂuences lead¢rship
effectiveness among s @ﬁ\r executives. 368" degree
assessmentand marrg rial performane¢’ratings was
usediomieasure ership effectiverfess«Correlation
that EI leads tghigher leadership.
| Q@‘
hWEI atd Jop Satistagti
@‘I‘lhavathy and Ayswarya (2011) traced how
satisfaCtion angljob performahce is impacted by

tesulis'sugges,

Qﬁ EI among women Workmg 1,;1 §the Indian IT sector.
Random sampling technﬁjue was used to collect
data from 150 womeapy\through questionnaire. The
findifgs ¥cvealed. & s'xgmﬁcant relationship between
both(Fa51h1zasLell’1 N.; Oreyzi, H and Nouri, A

£7(20%2); Gmiﬁvathy, J and Ayswarya, R (2011);
. Mousa\zis,\S etal. (2012). The findings also suggested
| that Jo‘b satisfaction is well predicted by empathy,
sagial skills and motivation.Cekmecelioglu, H.,
Gunsel, A et al. (2012) investigated empirically
how job satisfaction is influenced by EI. Various
multidimensional constructs were considered in the
study to analyze their effects on job satisfaction. A
sample of 147 employees employed in call Centres
of Kocaeli, Istanbul was taken. The data collected
through a questionnaire was analyzed using
Regression analysis, Correlation, Reliability test,
Factor Analysis. The two dimensional emotional
scale was based on Wong et al, 2002 and two
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dimensional job satisfaction scales was based on
The findings
recommended that internal satisfaction of a person

Minnesota Job satisfaction scale.

is highly impacted by EI (Sener, E.; Demirel, O
and Sarlak, K (2009); Zakieh Shooshtarian, F and
Aminilari, M. (2013).The result recommended a
significant relationship.Shoosharian, Ameli et al.
(2012) determined how the three variables i.e. Job
satisfaction, Job performance and job commitment
is affected by EI among labourforce working in
Iran. A sample of 350 was taken through random
sampling method and responses were gatheredusing
a questionnaire based on 5 point Likerts scale.
Grikson (1983) and Alen &Meyer Questionnaire
(1990) was considered to collectythe data relating
to job satisfaction and commﬁrnen;t of en;;ployees
The result showed a subétanualmﬂuenee ofy E,I on
JS (Muhammad Khalil, R and Eakal,} H“(ZMS)
Jain and Gupta (2014) explored oW employees
get satisfaction at job due to high’ level of emotlonal
bonding with others. The quan:utamve dataz was
collected from bank employees usmg a closed ended
questionnaire. The study highlighted that training
programs should be designed by higher management
in banks to improve cooperation and motivation
among employees. The study also €encludedsthat
the best performers were those with,high“El 1

and such employees have high lexcliefSsatisf; (‘}ion
at workplace(Jung, H. and Yoony)Hu; (29 Q} Sony,
M and Mekoth, N. {(2016):Ealias .@; George

(2014) examined how EI impacts JQ‘éansfactlon n i

international clectronic Indian figms by collectlug
data through self-administered quest10nna1re from
208 respondents. The results of ANOVA a@d Kearl
Pearson Correlation recomigended ..that work
experience and marital status has:.positive effect
on EI and JS(Tagoe, T and Quarshie; E (2017).
Ghoreishi, F., et al. (2014); Badawy and Magdy
(2015)determined thecross sectional link-among JS
andElof Hospital working in Iran. Data from 121
employees was collected using Bar-ON EI and JS
Questionnaire. The result of Odd ratios, Chi-square,
Fisher Exact test proposed that there is no significant
link between EI and Job Satisfaction.Joshi, et al.

®)
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(2015)explored how EI among Faculty members is
related to their job satisfaction employed in different
colleges of UP technical university, Lucknow. To
measure the EI of the faculty members, Wong and
Laws (2002) was used in the study and Michigan
Organizational Assessment Questionnaire (Seashore

.et.al, 1982) was used to measure job satisfaction.
Responses were collected from 212 faculty members
with the help of a questionnaire. The reliability
test was conducted for each individual item using
Cronbach Alpha. Factor Analysis results revealed
that job satisfaction is strongly correlated with EI
in academics(Afzaal, H and Taha, A. (2013);
Bambale, A., Jakada, B.; Lecturer, S.; Kassim,
S.; Kumo, U and Hassang R. (2015).Alnidawy
(2015) measuréd how EI'of employees impacts job
satisfaction, A samplelof @%mployees working in
Jordanian teleeommu '@‘t}on companies, was faken
and responisesywere \@%ed through a_guestfonnaire
based ‘on“a, Lik (’9 uintuple scal¢” The’ data was
analyzed usm\g} everal statistical>tests were applied

i, like, Mulga Regtession coétficient, ANOVA etc.
| The fifdings sdpgested thdt ift"telecommunication
) se Y EI indpacts jgbrsatfsfaction to great extent.
Q?‘dey ahd Shagma (2016), AKafetsws, K and
mpetakis, L(2008); Nahjd.,'N (2012) analyzed
thé“connection .among )E},’\?md JS also highlighted
the factorsthat 1n§hae*hce job satisfaction. A
questionpdire was. “ﬁ*amed using Trait emotional
iptelligence qlke§t?onna1re and smith questionnaire
(2023). Asamfﬂe of 368 bank employees of Rajasthan
through jgosts and Email through random sampling
techmg\le was taken.Cronbach alpha coefficient,
Kajser-Meyer-Olkin and Bartlett’s test of sphercity
were used to test reliability and sample adequacy.
The results of factor analysis suggested that EI
affects JS in banking sector (Chiva,R and Alegre, J
(2008); Ealias, A and George,J (2012); Kafetsios,
K and Zampetakis,1.(2008).Khan, Masrek et al.
(2016) conducted a quantitative study to discover the
relation of job satisfaction and EI among librarians
working in Pakistan. The sample was chosen using
a random sampling method and facts was gathered
through a questionnaire to measure responses on EI
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and JS. The result of multiple repression revealed | 4. Ashforth and Humphrey.(1995).Emotion in the

that self-assessment is strongest predicator of Job workplace. A reappraisal. Human Relations, Vol.

satisfaction (Sy,T,Tram,S and O’ Hara,L. (2006); 48, pp. 97-125.

Samanyitha,S and JawaharP. (2012); Long,C., 5. Ashkanasy, N. and Tse, B (2000). Transformational

Yaacob,M and Chuen,T. (2016). leadership as management of emotion: A

conceptual review.

Conclusion 6. Ayoko, O.; Callan, V and Hartel, C. (2008). The
Emotional intelligence concept has been studied influence of team emotional intelligence climate on
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which can be developed and learned. Previous Journal of independent studies and research:
Management and social sciences and economics,

studies advocated that concept of EI has developed
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Book Review
Vinita Sharma, NDIM New Delhi

Book - New Perspectives Microsoft
Office 365 Excel 2016

Authors — June JamrichParsons,
Dan QOja, Patrick Carey, Carol A.
Desjardins

Publishers —Cengage Learning
India Pvt Ltd.

Authors must have thought of the needs of multiple people who use MS Excel when they
planned writing this book. They have written this book in such a wonderful manner which made
the book useful for beginners as well as the expert professionals or trainers of MS Excel.

Before stating about MS Excel; authors the book educates the readerS“about few important
technical tools which l’ieﬁthgigagneﬁ a lot while studying or handling any, preject in a team. These
tools are Onenote, EST,\‘:Jay forgsfeat % Bt&senta‘uons OfficeMix forimixing mujg{ple technologies
together and, MS ge for d§ta sec uthors introduced, these tools(érsmg few practical
examples which helped the readcw\ \ 1t better. \

After the above chapte&s gver, tb.e»mm content 0OfMS Excel'st bg’ The content of MS . Excel is
divided into 12 different modulgs The module 1 “Gettifig Starte, Qith Excel” startswithithe basic
level of MS Excel for a beginner or a student, Basie functlonstS Excel like @peninig and closing
a workbook, inserting data into columns-andfxows, of a %?ksheet workingson basic tools of MS
Excel to make the worksheets presentable.pAfter tha&%troductlon of, e of formulas in Excel

worksheet 1s accommodated in the module, “Us simpfe functigns$ like, COUNﬁ“ Autosum,
Flash Fill etc. is shown in the module byausin cticallexamples, \\:5,*
&

wy

In module 2 “Formatiing, Workbook  Qgxt apd™Data”, £kt formattmgféols in MS Excel are
explained thoroughly. Alignment of @t cell.styles, usé»of paste anﬁspaste special, conditional
formatting tools afid prifting forT@é are the'topics whichéare expl\a;ﬁled using practical examples.

O o
The 3" module “Pexformi alcufations w\ith Formulas unctions” explains the difference

between formulas and functions used in MgB}gcel apphc;t@”ns of formulas using constant numbers
or using cell address, understanding hov;qMS Excel helps “the users writing syntax of any function.
The module also explains. What-If- Aznalysm functions series using Goal Seek and Data Validation.
All kinds of references. are explaméd in this module. Other than these, conditional statements, use
of Quick analysis tool, Date function’'and itsgariants and VLOOKUP functions are covered in this
module.

Module 4 is all about makingcharts by using data worksheets and their analysis. Working
with chart elements, performing What-If-Analysis with charts, Sparklines, DataBars creation,
Histogram, Waterfall and Pareto charts are other important topics covered in this module.

In module 5, making and editing Pivot tables and Pivot charts, analysing those charts and data,
editing records, custom sort and filtering elements of an Excel Table are covered using cases and
examples. Use of Slicers for filtering data from a pivot table is also explained in the module.
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Grouping and ungrouping of multiple worksheets in a workbook, hyperlinking of various
sheets in a workbook, consolidation of data in a workbook are few topics which are of high
importance for professionals in industry, which are covered in module 6 of the book in a user
friendly manner.

Module 7 includes advanced level tools and is all about developing an Excel Application.
Initially the module covers small but important things like naming a cell of data range by using
Name Box and using defined names in formulas and functions. This module also includes data
validation and protection techniques, inserting comments in a cell and use of basic macros to
automate the tasks and editing Macros using Visual Basic Editor.

Module 8 also includes advanced tools and functions of MS Excel. Use of Logical functions
using AND, OR operators are covered in this module. Other than these, nested IF function,
finding exact match with VLOOKUP and HLOOKUP functions, use of COUNTIF, SUMIF
kind of mathematical functions is explained through good examples.

By using Module 9 readers may explore number of Financial Functions and tools easily. For
example, Loan and 1nVe§m%t ,ﬁmctwns like PMT, PPMT, PV, FV; and'NPER are explained by
usmg various examples to cl@ar th@ ce)ncepts Creation of Amortisation Sched of bank loan
Calculation of Income statemenﬁ, tiepfée’lné't’l'on NPV, IRR functions a d@ iting is done uasing
Excel which is also explamed m this module Tracing an«ertror, evalpg,/;g a formula and>Wwatth
window are few more 1mportant.features Which arg diScussed in t%é}nodule

s"

Module 10 is all about What-If-Analysis,.Examplestused Q%ns module is temaximize profit
with the right product mix. Concept of Data tableds 1nclu{1& in thesame magulesFinding Break
Even Point with scenario manager, calculation offopt @m solution using 'sokver, creating solver
reports are few important topics which the modul%@vers ,(i‘

'»

Module 11 explains how to analyse'data 8}? with’Busines$ Intelhgence /}}endhnes Power
Pivot, data model, Powes, Viewpand Po Mapdte few iportant too;§vvh1ch are used for

research work and are thoroughly ex%h@fned .this modute. 2 %
.v

Module 12 trains'the tea;;?&\bers who are working on a\gngle project. All of them may
share their work in a‘singl eet by using thlons of shgfng and privacy. Tracking log of
activities, accepting and rejecting.edits, preg@nng final wp@sﬁook are few of the important topics
which this module covers. P

'/0

P

After these 12 modulesare oves "Ehere are two ‘Appendices at the end of the book. Appendix
A gives tips for manipulating text with the help of text functions in MS Excel and Appendix B
explains use of advanced filters, Database Functions etc.

The major strength of the book isit’s multiple number of management cases which are given
at the end of each module. Along with it, the data set which is used to solve the given cases is
provided by the publisher which is a great help from publisher.All the tools and concepts of MS
Excel are explained through these cases. This book has proved to be a good study material for
engineering and management students at undergraduate and post graduate levels for the purpose
of Data Analysis through MS Excel. Anyone who will read this book will get benefitted and will
learn new techniques and tools of MS Excel, everytime the book is read.
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AWARD
India Shines: Global Acclaim to Indian Institute of Public
Administration in EGOV at Kaleidoscope 2018
( Dec 26-28, 2018)

Dr. Charru Malhotra (Associate Professor, e-Governance and ICT)

Dr. Charru Malhotra (Associate Professor, e-Governance and ICT) has won the
‘Best Paper Award’ (Third Prize) for the paper titled “Ethical Framework for Machine
Learning” at Kaleidoscope Academic Conference-2018 held at Universidad Tecnoldgica
Nacional, Santa Fe, Argentina (South America). The paper was jointly written by Dr.
Charru Malhotra, Ms. Vinod Kotwal (DDG, Department of Telecommunications) and
Ms. Surabhi Dalal (Research Intern, India Center for Migration). The highly technical
conference focused on the issues and opportunities presented by the advent of emerging
technologies especially.-Machine Learning/Artificial Intelligencesand 5G network
technology. The ey:‘lﬁl«)‘? ob@ event had boasted the presemceyof almost 200 IT

professionals, gov %:ent ‘r@earcherq and academigyiromy arourkd 20 countries
on five contmcntsi set tloi' ];ba s had followe@lya rigotous le blind” and
peer review proce%s 150 expert exafiners m?& eld out of which
Committees Technica M i%t Program rewarde@autiors C&t ee best papess. Ehe
best papers are also e Jfﬁrwpotentlal publigation™in @9 IEEE Commgmiggtions
Standards Magazine. Ka ope- event is a“glebal” a ﬁﬁal event orgafiized by the

International Telecommunication Uniop (IT'W), Which} halled as a world-acclaimed
United Nations (UN) specialized agencyafomnforpmtion, Gommupication Technology
(ICT). Dr. Charru Malhotra received shegghi'd prixMor the paper afl prize money of one
thousand US Dollars (1000 USD)x {Q’Q &

(https://www.itu.int/en/ITU- T/academm/&?%oscope/m 1 8/Pa<fes/deﬁL1th>@§px)

:?'

Pic: Dr. Charru Malhotra attending a session along with Héctor Mario Carril (ITU-T Study Group
20 Vice-Chairman, Argentina) to the left and Mr.Duncan Sparrel (Chief Cyber Curmudgeon, sFractal
Consulting LLC) in the second row behind Dr. Charru Malhotra.
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Pic 1: Certificate of ‘Best Paper Award’ to Dr. Charru Malhotra ( Associate Professor- e-Governance and
ICT ) in Kaleidoscope 2018, Santa Fe, Argentina
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Pic 2: Dr Charru Malhotra w1th rof ghanarn, 5?‘Kumar (ﬁo é“ssor—IT @ﬁﬁ University) to the left
and Dr. Mostafa Hashem Shenf ( 1 expert Quahty’%\f Rﬁgect Sta@ardlzanon USA) to the right.
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Pic 2: Dr. Charru Malhotra receiving the best paper award by Rudy Omar Grether (Dean of the
Santa Fe Regional Faculty, Universidad Tecnologica Nacional, Argentina & ITU Kaleidoscope
2018 General Chairman) and Chaesub Lee (Director, Telecommunication Standardization Bureau,
ITU);to the extreme right is Ms. Alessia Magliarditi (Kaleidoscope Coordinator, ITU)
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Overview

3rd Thought Leadership Summit on CSR & Sustainability will be hosted by PHD Chamber of Commerce and
Industry for a comprehensive and operational understanding of the journey from Companies (Corporate Social
Responsibility Policy) Rules, 2014 (CRS Rules) till now. The Summit will give an opportunity to learn from the
success stories of creative CSR interventions by thought leaders and the challenges faced by them in terms of
compliance, implementation, governance etc.

The focus of the summit is the Sustainable Development Goals (SDGs), namely, SDG 2 {Zero Hunger) and SDG 4
(Quality Education). In this regime, corporate social responsibility has immense potential to drive the SDGs.
Success stories and CSR initiatives taken by different NGOs, Corporate houses, Corporate foundations etc.
working on these two thematic areas to be showcased to sensitize the stakeholders about the fine examples of
innovation, inclusion and collaboration.

A\
Given the immediate need,fa N }t‘he Agenda 2030 for Sustainable De wﬂel‘ﬁ, and the challenging
he R\Cap be an effective catalyst fo ti&% is backdrop 3rd Thought

0 objectives:- %
.

Objectives

¢ To provide a leading forum to corporate lcaners, orgenizations, govern:aant representatives, imizlementing
agencies and business expertsiar their insignts and reflections.cn the'Caallenges faced iii.relation to CSR and
Sustainability
To brainstorm the practical solutions for the probleims conceri ;g the implementation of CSR projects at the
ground level
To integrate CSR into core business values of the corpore.e houses by creating a positive framework, and to
give an opportunity to network and build mutueily er-ziving strategic relaticriships with various stakeholders
and key partners for achieving food security and ensi: iing eauitable and quality education

Highlights Delzgaute P:ofile

Single window" unique p'atforn i leverage

inter-organizational'expertise and knoledge PSUs)

sharingin CSR

concerningBusiness sustainability

CPSEs/State PSUs, Cogporate “holicsstard
leading organizations in GSREFraiarntty for
sustainable synergetic collaboretigf

Sustainability / Compliance Managers / UN agencies
Golden opportunity to showcase CSRactivifies;
sharing of best practices to explore partnership opportunities with industries
Dedicated information packed thematic CSR consultants for networking and partnerships

sessions on SDG 2-Zero Hunger and SDG'%;

Networking opportunity \with S leadise |

Quality Education Sustainability and CSR

&
www.gjeis.com \)

20 Sdstainabih e experts from Public sector undertakings (

Busii:éss'leadersyRegulators, Directors of Companies to
gs:n valuabledinsights into emerging trends and issues

CSRHeads, CSR committee members seeking creative
and nnovative models in relation to Business

Civil society groups, Development sector organizations

Academicians and Researchers doing projects/study in
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curate Institute of
nagement Technology

lEADER

. SUMMIT ON
SUSTAINABILITY & CSR

23 August 2019; PHD House, New Delhi

e of Medical

Agenda

Stand Alone Session
9:30 a.m. to 10 a.m.

Inaugura .\ 3
10 a.m. to 3
Policy and Thought Leadershlp t)syste i‘ Vv
in PSUs, SMEs, Industries and De en% ‘

Executive Summary: Inaugurat’

by“the
deliberations on journey so far - Bwaf Implémentation,
Experiences and Challenges of P ,{\\WQA_WS and
Development Sector Organizations K/« :/

Tea Break
11:15 a.m. to 11:30 a.m.

Thematic Session 1
11:30 a.m. to 12:45 p.m.
SDG 2: Zero Hunger- End hunger, achieve food sgeurity.afie improved ‘Q
nutrition and promote sustainable agriculture

Executive Summary: An outlook beyand legislation ar%z&?

ideas for combating malnutritionjincheasing culturé}v
productivity, ensuring sustainable £{food productiaa, increas g
D vad

investment in agriculture by ¢keative discussion rain storming
. . AL PRl
for Symbiotic synergy for shared vision. ?é $ »
- ~ - 2 z O
Thematic Session 9 4.{3‘ \»S' ; ,’*
12:45 p.m. to 2 p.m. &'.fo R P& A
4
SDG 4: Quality Education: Ensure mcluswe'aﬁd equltaQ aL al:ty
education and promote lifelcng; learning aeportunmes @ ’”7,
2™ \v A
& & & £

Executive Summary: Breaking the cda frame an& movmg towards:
Convergence through systematic dm]oguesynd ¢reative mmdsets: A
unique model to bring the expertise¢ ef’cqgﬁorate glan‘té “for
collaborative efforts to realize the comrqcm' goals of ‘Ehsuring
equitable and effective learning outcomes |nc|ud|ng téghnical and
vocational skills foremployment, decent jobs and eninepreneursh|p

a Juris International Law

Indian Beverage Association
¢ Indofil Industries Ltd.

e Infarastructure, Real Estate
& Knowledge Development
Group

e Inner Truth Consulting
Services

e Insurance Foundation of
India

e International Academy of
Clo

Lunch
2 p.m. to 2:45 p.m.

Paper Presentations
2:45 p.m. onwards

Conference

List of Corporate/Corporate Foundations/PSUs

/NGOs etc participated in the previous summits
9

e JK Lakshmi Cement

* JMD Limited

e KALON Heavy Engineering
Pvt Ltd.

¢ Khushi Social & Green
Networks Pvt Ltd

e KPMG

e Kratikal

e MART

* Mazagon Dock Shipbuilders

Sdela Consulting

* Smart Chip

* Social Responsibility (SR)
Asia

* Solution Box

o State Bak of India

¢ Sulabh International Social
Service Organization

® Supreme Court Of India

¢ Symbiosis Centre for
Management

e The Prithvi Foundation

o Uflex limited

¢ United Colors of Benetton

o UpSkill

e USS-USHA International Ltd.

¢ Vijayash Foundation

e Vivartinno Consulting LLP

e Wockhardt Foundation
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Conference ‘ )
‘ aes
www.gjeis.com \)

Call for Pupers Important Timelines:

Abstract due:
e Please send abstracts (250 - 500 words) / full

text paper in a .doc or .docx file format to 10.
renu.rawat@phdcci.in

e Short listing Process: A Review committee will Reviewsstatus (Abstracts):
screen the abstracts which will be subjected 15th july 5.0

to a double blind peer review and be

identified suitable for presentation .
P Full'papersubmission of selected abstracts:

e All the papers will be subjected to plagiarism
check and expert reviews, publication and 20th JUIY 2019

presentation strictly on the basis of the same
e Presenting author/authors need to register Full paper review and status:

for the Conference on the acceptance of their 25th july 2019

abstracts

Camera ready paper:
5th Augu. ®

Selected papers wi
the refereced Jou

Payments Options IR,

¢ .;‘s../\ ""6 %
Option1: Klndlygotothefollowmg\mw - &X
Option 1: Option 1: Kindly click on the lnk'.'.fe the V i3
payment by Debit Card/Credit Card:-
https://www.phdcci.in/event-participaté-

form/?event_name=4911
; » r ate /
Option 2: : Please send wire transfer payment throughfRIGS/"
NEFT lop ector. §fganiza
Bank Name: Bank of India ; v s. 2500~ Dele e
Branch: Panchsheel y %
Branch Address: 7,Panchsheel Shoppifig.Centre; Q +
New Delhi-110826 N & 4‘6
Account Type: Current Accoufit .é‘ 4 A J\ &
Account No. : 602220100010035 \\ b

IFSC Code No.: BKID0006022

. \ Y ég’ % ?’er Deleg
v o .
MICR Code No. : 110013023 ? % ¢

SWIFTCodeNo.:  BKIDINBBNPL & ‘.,,33' ,@,;f 7
PAN: AAACP1438L XM &

(Mention the name of the programme &q%aﬂ UTR Q’sf'/to h } \R
renu.rawat@phdcci.in) g\,’ /}\. ?\' &‘ s. 2000
o ST f
Option 3: Option 3: Cheque/Demarisl Draft drawh'm f,wour of §
"PHD Chamber of Commerce and- lndustry%aya\k{le at New \\
Delhi to be sent to Renu Rawat (Menllon/theyn'ame of thé“
programme and also email sc’agﬁf&d cow’;t‘o
renu.rawat@phdcci.in):- A

y Bird Registration

‘.\ 4
. A
Payments Policy v
e Registration feeis transferable but non refundable Th f . .
not incl mmodation
e Registration must be done priorto the event é1ee does o C. Ude acco OdCI o
* Registration fee includes delegate pass, networking tea and and il‘(lve"mg expenses

businesslunch on both the days
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aper Preseniunmﬁ\‘?’

l\’

o Role of corporate ater cyiSes, poﬂu'uoré\(énd other ez{terqahtles /
diseconomies CSR arelg ging socictiess pfterg mlgrat|on,\'edu§’§‘t|on and
labors/workers health and rights AN v QQ’ \‘ z"'

. Sustainability- forest rights, naturalresources ang%V|rQﬁfnentalk§\N&oG§R Building local
infrastructure X O & “\f),?' &

o Sustainability- waste management and %&uct@n' efflc*@cx“blscreuéhary business

practices and investments¥astpprt sq cauiég to flghiﬁ@ ser anq&)verty Increasing

awareness and concern tg'@sadicate d hun@ (porporagg,}oual promotions)

3 CSR of companiesNin ’improvin@ @f}@rdabllmc o%\\}ood ggf? both customers and
environment ‘(‘ &7 ,"’ ’:\ &

. Companies |n|t|at|ves of p ve aad”condl&’% 3"fearn|ryg2>énV|ronment Sustainability in
terms ofenvwonment pr&g%norq,\ P \Q f‘?'

e
& ;
S8

please contact:

Ms. Renu Rawat
Deputy Secretary, PHD Chamber
jatinder@phdcci.in; renu.rawat@phdcci.in

PHD CHAMBER OF COMMERCE AND INDUSTRY
PHD House, 4/2 Siri Institutional Area, August Kranti Marg, New Delhi - 110 016
Phone: 91-11-26863801-4, 49545400 (Extn. 293 / 255) Fax: 91-11-26855450, 49545451
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Blockchain Federation
of India [BFI]

Blockchain Federation of India is the primary and principal body of blockchain professionals in India. It
was founded on 13" March 2019 by a few academician and Cyber professionals including its co-founders Col.
Inderjit Singh Barara and Dr. Subodh Kesharwani which has now grown to be the national body representing
blockchain professionals on a PAN India basis, in fact informally through social networking cites group
exists from 2017 onwards. BFI is a non-profit professional meet to exchange views and information learns
and share ideas. The wide spectrum of members is committed to the advancement of theory and practice
of Blockchain and Technology Systems, Science and Engineering, Information Processing and related Arts
and Sciences. The Federation also encourages and assists professionals to preserve truthfulness and aptitude
of the profession and fosters a sagacity of partnership amongst members. Besides formulating the activities
held at the chapters and student branches, the society will also conducts periodic conferences, seminars. The
society will be in touch with yarioys International bodies of blockchain for an inteérnational alliance.

. T
5 SN

1 w\ A \i®
BYLAWS OF BLOCKCHAIN I LLONOF 1¥Y
Blockchain Federation' of EMdjaofknd@ﬁé‘fQ}f.ifs acronym (BFI).ishan Indi <Eustomized international
organisation dedicated to faiising' digftatf' cénipetence standardsinitheswork¥o¥ce, education and se@éiety in
blockchain perspectives. BET havé '?a'fcertain '\{i‘sion and mission: 8’{;
N \

* To bring all block chain rescareler and technocrats under 01@’&%&

*  Formulation of Block chain Virtual university %

$
*  Developed Own Teaching Contents in"Blogk chair@&o o

&
Q}Q ’;\\{.} &

WAL 1,9 ‘BSITY. ~F
Blockchain Federation ofdndia ishan intﬁz@ional prganisation dedicate@,@?aising digital competence
standards in the workforce;~cducation !ﬁ'}d sogiety Vvis;dVis blockch@fﬁ? Our proposed certification
programmes, delivered throughan activs\%etwork n multiple countries'z\e'"ﬁéble individuals and organisations
to assess, build and certify their coﬁ&atence in the use of blockchafit tools to the globally recognized BFI
standard, known as BFI wortldwife. Asca nonprqﬁt sogtal enter{&is'e Blockchain Federation of India (BFI)
benefits from the exclusive support of expe'r@f;‘b'm nationa{'}\gchnical societies and partners international
to enlarge vendor-independent standards wh}éh define thewskills and knowledge required to use blockchain
technology in actual fact. We work witﬁ “ediication afd training partners, local and regional authorities,
national governments, international development organisations as well as public and private sector employers
in all sectors, in the delivery of:our pfogrammes.’ The quality and reputation of BFI is built on years of
expertise earned by it’s founders atid associated office bearers. Our accomplishment is maintained by our
forthcoming innovation in certification programme development, our commitment to rigorous test design
methodologies, and consistent adherence to our quality assurance standards. Blockchain Federation of India
planning to support the initiatives of National Operators of the programme in various parts of world. All
Blockchain Federation of India operations work closely with regional, national and local partners to develop

the global network of BFI Accredited Test Centers.
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BYLAWS OF THE BLOCKCHAIN FEDERATION OF INDIA

ARTICLE 1. NAME

The name of the Federation shall be the “Blockchain
Federation of India”, and it shall be incorporated as
a nonprofit corporation in Republic of India with a
Headquarter in New Delhi.

ARTICLE I1. PURPOSE

The purpose of the Federation shall be to promote
Blockchain education through faculty development
and to encourage that the teaching and learning \
related to blockchain implementation in various
upcoming field.

ARTICLE III. RESTRICTIONS ON ACTIVITIES

Section 1. No part of the earnings of the Federation
shall inure to its members, officers, or other private
persons, except that the Federation shall be authorized
and empowered to pay reasonab].e compﬁnsatlon for
services rendered in d1rect SUppOTty of its purpﬁ)se

Section 2. No part of thq actwmes of the Fedératton
shall be directed towards mﬂu.encmg legqslatl.on or
intervening in political campalgns " 0

A

)’ e

ARTICLE IV. MEMBERSHIP N0 N\ )

Section 1. The Board may establish and/or change
the membership classes. The Board of Directors shall
set the dues amount and the criteria for each class of
membership.

Section 2. All individuals who are membef§yin.good ‘;QQ
standing shall have the right to vote, hold office, an Q

serve on committees. To be in good stafidingha mem

must not be more than six ménths 1 argears iChis/
her dues and financial obligations, toythe Fi ationy
Individuals more than six menths‘in ar in their

dues will be declared"inaetive,nbut r sﬁined Qf*the
membership rolls for an additional S1Qn0nths Ihactive
members can reinstate their good sﬁndmg By paymell(\

of current and all past dues. W i

’ .\'
Section 3. Individuals whose dues.are more t/l)gn gpe
year in arrears shall be dropped from the mémbershlp

rolls.

ARTICLE V. OFFICERS

Section 1. The Officers of the Federation shall be the
President, President-Elect, Secretary, Treasurer, and
the Immediate Past-President. The election procedure
is as described in Article VII.

Section 2. President & Secretary. The President and
Secretary of BFI is the highest ranking officer of
the Federation and are directly accountable to the
membership and the Board. The President leads the
Board of Directors as a chairperson and Secretary

|

will be the Convener in development of the strategic
goals and objectives of the organization and provides
direction and leadership. The President serves as the
Chair of the Board of Directors, Executive Committee
and Annual General Meetings. A detailed position
description, approved by the Board, shall be maintained
on the Federation’s website.

Section 3. Tmmediate Past-President. In those years
when a new President is elected, the current President
assumes the office of Immediate Past-President. The
Immediate Past-President remains in office until a
new Immediate Past-President assumes the office.
A vacancy in the office of Immediate Past-President
cannot be filled by appointment. A detailed position
description, approved by the Board, shall be maintained
on the Federation’s website.

Section 4. President-Elect. The President-Elect is the
third highest ranking officer of the Federation and
shall support the President and secretary to advance
the work of(the“Federation., At the end of the term,
the President-Fleet shall @Sne the office as Pgesident
of the Pederation! In,N¢ event that thedPresjdent
is temporarily, una r% fulfill her/hignduties’to the
Federation, “the R¥esident-Elect ma¥~besappointed
Acting Presidégé by the Board,of Disectors. If the
President r@ s or is unable t@>fulfili their duties for
an ext period the PresidentsElect shall become
the ident.dfd a new Pegsideit-Elect shall be elected
by a ajorlty vote in aépecial election of the Board of
Qrects within 30 days. A.détailed position description,
approved by the‘Board, shall b@ maintained on the

Federation’s website. \’ “uf

Section 293 Seeretary: @e Secretary oversees the
recording of proceedugfs'of meetings of the Federation
ang: the«Board of (,'Dlrectors and is responsible for
the Federation s\zorrespondence A detailed position
desetiption »qpproved by the Board, shall be maintained
oh the Fedg‘fatlon s website.

Secm;m ‘6. Treasurer: The Treasurer oversees the
ﬁa;;ﬂ'haal records of the Federation according to
Standard accounting practices, and, whether performed
personally or through the Federation’s administrative
office, is responsible for safeguarding the Federation’s
funds. The Treasurer presents periodic reports on
the financial status of the Federation to the Board
of Directors and a full report to the membership at
the Annual Federation Meeting. A detailed position
description, approved by the Board, shall be maintained
on the Federation’s website.

ARTICLE VI. BOARD OF DIRECTORS

Section 1. The Board of Directors shall be the principal
governing body of the Federation. The Board of
Directors shall consist of eleven (11) Directors plus
four (4) Officers plus the Immediate Past-President,
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if the Immediate Past-President is not an elected
Director. When the Immediate Past-President is not an
elected Director, the Immediate Past-President would
be an ex-officio member of the Board of Directors
and the Executive Committee until a new Immediate
past President assumes the office. In that capacity, the
Immediate Past-President has a vote only to prevent
a tie (so when an even number of Directors and/or
Officers is present).

Section 2. Directors shall be elected for a three (3) year
term. The terms shall be staggered and at least three
(3) seats will be elected annually. Directors may not be
elected to serve consecutive terms but may be reelected
after an absence of one year. The election procedure
for Directors is described in Article VII.

Section 3. The Board shall meet quarterly, or more
often if the need arises, at the call of the President or
at least three members of the Board. Board meetings
may be held in person, by~teleconference, or other
electronic means. A proposed agendd and supporting
materials shall be made dvailable to" Boérd'”fme;rﬁlge'rs
prior to a Board meeting. X N {8a/0%

4 SEYS
Section 4. A quorum shall o.onsi'st of one. more than
half the current number ofy Boaud ;membcrs and
must include at least two membg:rs:bf: “the Exeentive
Committee. N /

Section 5. In the event a vacancy occurs on the Board
in a Director position, the President shall, with the

approval of the Board, appoint a member to fillithe |

vacancy. These appointed members shall segyesout

Federation

ARTICLE VII. NOMINATIONS AND ELECTIONS

*  Section 1. Nominations. The Nominating Committee
shall on or before January 25th submit to the
Federation Manager a list of candidates for each
position subject to election in that year. The names of
these individuals, and other such supportive materials
as deemed appropriate by the Nominating Committee,
shall be posted to the Federation’s website on or before
February 1. The Federation’s administrative office
shall mail or fax a copy of these materials to those BFT
members who have previously indicated they do not
have Internet access. Between February 1 and February
15, members may petition for additional candidates to
be added to the ballot. Such nomination petitions may
consist of either a single document or separate letters.
To be nominated by petition, each candidate must
have the support of at least 15 BFI members in good
standing. All petitions and letters must be addressed to
and received by the,Federation Manager on or before
midnight (IST),of Ecbruary 15.

Section.2yElections. On 1\@‘% 1, a secured, elecfronic
ballot shall'be activa @Q}n the Federation®s” website,
alongwithinstructi &or electronic votjtg. Adl'ballots
must be electro‘ﬁiy submitted to the website on or
befere midnig ST) March 15 te.be caimated. Results
shall be po&@ to the Federatiofy’s wélssite by April 1.
A plur, '@‘of the votes casf-j8 ngéded for election. In
the of adue, the election ghdll be decided prior to

April”1 bycgr hajority« vote ©f the current number of
éﬁgrd miembers.

2 &
the term of the individuals they replace on the Board. Q@ Sectiopn 3. Newly elécted Djregg;'t‘Srs will assume their
The new Director shall complete thedterm. ‘of, the & office at the, Camclusion Q\fy}\t‘he Federation’s annual
former Director and shall be eligible fox reelection#b teeting, /2 6,}
s

the remaining term is less thagggugy QD Indi.vi Section 4.<¥he Ofﬁge?r% (of the Federation President,

joining the Board of Directors by, appoitit as g« 4

Director shall not serve, moreythan‘three Génsecutive
years in that office as ‘@wDirector in a$é}ion ta, the
partial term they served as replace > In theévevent

. .,
a vacancy occurs in an Officer p@sition, the Board\\\;

will immediately elect a new officer ta that positi:o‘fi
in accordance with Article VII. Thesélected memiber
takes office immediately, shall seeve out the fetmzor
the individual she or he replacesas an Officer asid will
still be eligible for one complete term.(of . two years)
in that same Officer position in addition (o the partial
term she or he served as a replacenent.

Section 6. With the approval of the Executive
Committee, the President may recornmiend that
any Board member be removed from office by the
following procedure: 1) reasons for the proposed
action must be provided in writing to the member, 2)
the member shall have 60 days in which to represent
themselves at a meeting of the Board, 3) a two-thirds
vote of the current number of Board members shall
then decide.

President-Elect, ,§'éc'retary and Treasurer) shall be
elected by a n;réj\ority vote of the Board of Directors
by electrogié\v'ote before December 15th, and assume
their dutgs on January 1st. If the elected Officer is a
curreizits\Director, the newly elected Officer must resign
as’gﬁ)irector before assuming the role as an Officer.
Officers serve a two-year term of office, and may
not serve consecutive terms. However, they may be
reelected to the same office after an absence of one year.
An Officer may be elected to a different position on the
Executive Committee immediately following his/her
current term. There is no limit on the number of times
an individual may serve as an Officer. The President-
Elect, Treasure, and Secretary shall be elected by the
Board of Directors as described in Section 5 below.
Officers may be removed by a two-thirds vote of the
entire membership of the Board of Directors.

Section 5. Nominations for Officers. In the year the
Officers are to be elected, a special Officer Nominating
Committee will be formed, composed of the Immediate
Past-President, President-Elect, two members from
the BFI Nominating Committee (elected by the
Nomination Committee) and one current Director
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(elected by the Board of Directors). No committee responsible for recommending the overall scientific
member can be a concurrent candidate for an Officer and educational programs of the Federation to
position. The special Officer Nominating Committee the Board. Membership will include the current
shall on or before November 1st submit to the BFI President, President-Elect and Chairs of the
Federation Manager a list of candidates for each Publications Committee and of other Committees
Officer position. Candidates must be BFI members with missions relevant to professional development
in good standing. The names of these individuals, activities, as determined by the Board.

and other such supportive materials as deemed
appropriate by the Nominating Committee, shall be
posted to the password protected Board website on or
before November 7th.

«  Section 5. Publications Committee. The Publications
Committee shall be responsible for oversight and
management of all publications of the Federation.
They will work in concert with the Editorial Board of

*  Section 6. If a conflict arises concerning elections of the Federation’s journal.

Directors or Officers, the current Chair of the BFI
Nominating Committee and 2 recent Past Presidents
will be appointed to resolve any conflicts.

*  Section 6. Membership Committee. The Membership
Committee shall be responsible for evaluating
the needs of the membership and recommending
appropriate ways to meet those needs. The committee

ARTICLE VIII. STANDING will develop methods and programs for active

COMMITTEES PO A membership recruitment afd retention.

*  Section 1. Membership and Term 0f~Serv1ce Standmg *  Section 7. Financeiand Organizational Development
Committees are deﬁne(i n these Bylavvs of BFI.and Committee. The Fina&& and Organizational
can only be removed or redeﬁned by majorifyA vO'te of Development Comryj L2 shall assist the Freasyrer,
the membership. Other commlttees may be Created who_shall'setve a mittee Chair, idymaintaining
by the Board to serve spec1ﬁc dut1es 1mportant to the the, financial ‘@h of the Federation,including
organization ¢ NN\ preparation § the annual budget.{¥t will also
e Chairs of Standing Comm’itteé@,. ’excep't the ke respo e for pursuingSapgfgpriate federal,

Executive Committee, are nominated by _the 4 foundg@ ; coggorate, andg@lvagefunding to support
President and approved by the Board. They serve | ey ththe Federagph. gt Committee shall be
three-year terms until the close of the next Amnual | ed byytHe Treasyfer.

Business Meeting and may be reappointed: & }

* Members of Standing Committees,h, except TIELE IX, MEMBERSH PMEETINGS
the Executive Committee, the ) Profession Q Section _ . “Anxinal Gene&ﬁ Meeting Time, Place,
Development Committee and{the, Neminat and Pufpose. The Arfm{al General Meeting of the

Committee, are appointed “by < the cqnz&tee ; Fedézation'shall be, b,é'd at such time and place as may
Chair, who will notify the:Board'ef all cgéhmlttee ' berseleéted by t}ae' “Board of Directors and stated in
membership changess, All appomt\ﬁf’ membgers the:Notice of M‘eetmg The Annual General Meeting
shall serve one-year termns gl{s e clese of ‘ shall 1nclud§’fhe transaction of such other business as
the next Annual Business Megling and>may be ¢ may pro,perly be brought before the membership.
reappoinicd. p f‘,\\\ oo Se(@on 2. Notice of Meetings. The Federation
* Section 2. Executive Committee.s.The Exgé?iﬁve nager shall give notice of all Federation meetings
Committee, which consists of the Ofﬁcers,’sl@i make stating the place, day, and hour of the meeting and,
decisions and take actions om-behalf of the Board in in case of a Special Meeting, the purpose for which
between Board meetings, {The President shall call.<) the meeting is called. Such notice of special meetings
meetings of the Executive Committee. shall be not less than ten or more than fifty days before

the date of the meeting. Notice of the Annual General
Meeting is to be given no later than the prior Annual
General Meeting.

*  Section 3. Nominating Committee.. The Nomifiating
Committee shall be responsible” for determining
a suitable group of candidates for eleétion to the
Board of Directors. It shall consist of five members + Section 3. Quorum. A quorum for transaction of
who are neither current members of the Board nor business shall be not less than 10% of the total
current Committee Chairs. They may not be current membership in good standing.
candidates for the BFI Board. The President shall
appoint a Chair plus two members with the approval
of the Board of Directors. Two members shall be
nominated and elected by the membership at the
Annual General Meeting.

»  Section 4. Voting and Representation. Each member
who is present shall be entitled to one vote at all
BFT meetings. A membership roll showing the list
of members as of the record date, certified by BFI’s
Secretary, shall be produced at any meeting of the

e Section 4. Professional Development Committee. members upon request. All persons appearing on
The Professional Development Committee shall be such membership roll shall be entitled to vote
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ARTICLE X. AMENDMENTS ARTICLE XI. INDEMNIFICATION

+ Section 1. Amendments of the bylaws may be The Federation shall defend and indemnify any
proposed by a majority of the Board of Directors qualified person against any threatened, pending, or
or by a petition, sent to the Secretary, bearing the completed legal action resulting from actions taken in good
signatures of at least 15 members in good standing. faith on behalf of the Federation. Qualified persons shall

be present and former officers, employees, and officially

elected or appointed members of boards, councils,
committees, and other components of the Federation.

*  Section 2. Notice of proposed amendments, shall
be posted to the Federation’s website on or before
March 1. The Federation’s administrative office shall
mail or fax a copy of these materials and the slate of

nominees, described in Article VII, Section 1, to those Indemnification will not be provided to any person
BFI members who have previously indicated they who shall be adjudged in a legal action to be liable for
do not have Internet access. On April 1, a secured, negligence or willful misconduct in the performance of
electronic ballot shall be activated on the Federation’s duty, or when such person did not reasonably believe that
website, along with instructions for electronic voting. the action was within the law and in the best interests of

The Federation’s administrative office will mail or fax the Federation.
a ballot containing the proposed changes and the slate
of candidates, described in Article VII, Section 2, to
those BFI members who have previously indicated
they do not have Interne aécess AH ballots must be
electronically submitted to the Webslte o;r&zrecelved
in the post by the Secrf,tary on, fo\r beﬁ‘are rmd);;lght
(IST) of April 30 to be éounted The chrét,any.;sha]l
tally the votes and send thc res’uIts 19, the Fgcfefaﬂon

Indemnification shall cover cost of defense and any
judgments, fines, and amounts paid in settlement actually
and reasonably incurfed, byna’ qualified person, up to a
limit of one-million dellars in any single case except in
circumstandes expressly prohi@ng such limitatign*under
the law. Suclhi indemnificagiop shall be in accordancewith
the established policy f%e Federation.

Manager for posting on the Federatlons ‘web51te by 2
May 15. e O\ Y
| DR e ARTICI'E XI'OTHER PROVISTONS
* Section 3. In the event of an urge:git"requ1rement ,\

for an amendment, the Board of Directors, by a o \Secti @ Thefiscal year, 6f the Federation shall be
two-thirds vote, may authorize posting a proposed alendaryear basis®1stApril to 31st March).
amendment to the members at any time. Netice
of proposed amendments shall be posted on “the
Federation website for a 30-day periods priogmto QQ
balloting. At the end of the posting pexiod, a securedé
electronic ballot shall be activated on.thelEederati &}
website, along with instructigns fortelectronic v [?g | 3’

The Federation’s administrative officenshall® 2% orsy” ARTICLE:XIII. D,I‘SSOLUTION OF THE
fax appropriate informationiand a ballot.tq;%ose B FEDERAT]ON $

| &s‘ctlon 2>'The Fed¢ratign’shall be governed Income
tax rules of Ordér, agieurrentlygevised. In case of a
conftict betweert Rales of O;Q ¢1'and these bylaws, the
Bylaws shalbtake preceden\cé

/

members who have previously indica ey do, Mot %
have Internet access. All ballots mqu} electfditically Ifv the eve@ [ the dissolution of the Federation, the
submitted to the website ot recen@d \n the 05t by thg v Board shall»grve all its assets to one or more nonprofit,

Secretary within 30 days of the opening of ballou@ (Stax-exe “organizations. If the Board cannot decide,
The Secretary shall tally the votes and 569&' thes | the dé(;}swn shall be made by the applicable Court in the
results to the Federation Manager for postn{»gon thie  Union territory of Delhi, India

Federation’s website. &

*  Section 4. All amendments of the bylawsréquire an
affirmative vote of two-thirds of the'members in goad
standing who submit valid ballots.

ARTICLE XIII: MODE OF OPERATION
& SIGNING AUTHORITY

Founder President and Secretary will be the whole
time signing authority and operates banking transaction
physically & virtually jointly

Yy
¥ L

- = -...‘: L!: LT

Col. Inderjit Singh Barara Dr. Subodh Keéharwani

President Secretary
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Prospective Contributors & Researchers
Global Journal of Enterprise Information System
Peer Reviewed/Refereed/ Quarterly

Dear Mam/ Sir,
2019 is really a benchmark for the ring the researcher
and facilitates learning by an g April, July, and
October). Accordingly, 40 issues have been | S isan journal that
focuses on articles about mi e&n;g‘&igds«ngeam. 1formation &, SY: is also an
international and m scipinary J¢ ‘ I\that pub n AWQ YaLiows Cdteg logical/
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1. Empirical Research Pap}\@%e?oﬁh compléted E1SGesearch \complies with @gdrous’scientific
standards. ERP present origina Sults of completed rescateh S'[L@%S with the aim ofy\obtaining feedback
from fellow researchers. [Limit 16 Pages] \
%
2. Theme Based Papers (TBP) are short papets,that pres@&he design and pgelimdnary results of ongoing
EIS research studies with an endeavor ofyebtaining feedpatk and furthexgtidance Om experts and
peers. TBP will be evaluated usingtheysame ac Q@mc stafxdards ascpegular researqgff;épers (except for
completeness requirements). [Limig, 12 Page%{é 4 {,;,\\\%'
Y &<
3. Case Study Based Papersi(CSBP) descf@s%eal-ﬁfe experigaces with EIS r{h& authors wish to share with
fellow practitioness and EIS reseam‘ - They ¥ocus on, problqms and S,QLﬁtfons in specific contexts. Their
aim may be to help other practité}lers facitig similagprobféms or}i@"éolicit help and possible solutions
from other practitionersi(or eseaschers). [Lipt 1Nages] ',}?"
o 5 5

4. Review of Literature (RoL) aing“is to rpxi?;‘%l ofthe suiz,a{ﬂt% “literature” (books, journals, magazines,
URLs, Videos) discussing thegdpic one,@a’nt to investigate{ It discusses modus operandi and mechanism
that are apposite for investigating th;gis{%ject matter just a simple summary of the sources, but it usually
has an organizational.pattern am:dtmcombines both-summary and synthesis with intent to explore gap.
Objective behind creaiing thigtype.of phenomenon in GJEILS is to give grassroots researcher a roof to
synthesize and weigh up the guiding notiondf research questions. [Limit 8 Pages]

5. View Point (VP) is a situation for which something is pragmatic or considered as a point of view. The
purpose of VP is to share different views about the IT related products and what individual think about
that. [Limit 6 Pages]

6. Research Thought (RT) can refer to the opinion or arrangement of research ideas that effect from thinking,
the act of producing thoughts on diverse interdisciplinary collaborative research areas or tools with which
researcher can formulate it’s research paper, choose a method for undertaking a study, write up for findings
and discuss the outcomes in a discussion section. In this head author can throw a light on various research
tools which can be helpful in formulating a research paper. [Limit 5 Pages]
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7. Student Research Initiatives (SRI) is a research initiative by a grass-root researcher and technocrats. This
head facilitate students/learners to pursue independent academic and imaginative effort and engage in
research under the supervision of a faculty mentor with an intention to heighten student research as a
means of collaborative learning, critical thinking and the establishment of knowledge. [Limit 12 Pages]

8. Dissertation Snapshot (DS) is an excerpt from a researcher’s own thesis or dissertation which had been
previously published or submitted in the form of research project or its own doctoral work. The rationale
is to raise the curtain on an application and thought used by researcher in a brief manner with an intention
to promote the future researchers to sequel their thoughts. [Limit 10 Pages]

9. Questionnaire Format (QF) A new philosophy called “Questionnaire Format” had been introduced, in
which we are going to publish distinguish questionnaires that navigates the usefulness of it in building
research and how to communicate with the respondents. The rationale behind introducing this QF is to
give a glimpse about the structure and the pedagogy. QF on the other hand provides a niche to grass-root
researcher about theirgvarious thoughts related to preliminary research and facilitates them in linking
with a respective re?é“m pe SWgichithe researcher had visualize or goifag ¥@yplan in a coming future.

This is a new inv. lﬁvene JEIS Academic Social Responsibility (GéSR) and would be
complimentary/chafitable natu Lh}kiPages] &0

NEAUANLT ™\ ’
10. Book Review (BR) 1\M1;erarycn\&§\ in which a book is afialyzed bas @ content, style, afid merit.
BR can be a primary s’ourge.dplmon/pleqe summary, review of,scholay view. Books canfe reyiewed
for printed periodicals, hﬁ@ga{z“;{éfwnd‘n spapersgas Schoel work o&br book websitespn th$internet.
A book review’s length maMx&P(om <4 smgle paragraphite 2 su tial essay. Such @BRamay evaluate
the book on the basis of personal taste. Reviewerstmay tse’th asiopdf a book geviewkfor a display of

learning or to promulgate their own ideas on ghetepic of a @ion orpon-fictiopwork>{Limit 3 Pages)]

11. Biographical Note of the Luminary in an Areaof I % as DET our cultufe acknowledg@\;m every issue a
great leader, Entrepreneur, Tecanoctats, Acaderm{% etc.4 WO contnbute gtot to a,@éfety in an area of

IS. [Limit 2 Pages] tx‘} \\\'3'

\\

12. Great Enterprise Contfibution to Societ{(&nformatlon System Perspectwgs*?'eals with those enterprises
contributing a lot to the*societypand siderfag’ themselves aywizard in ébe field of Information System,
we publish theif profiley with' t ention~that theip{ereation/ contrgautlon would be viewed and duly
appreciated by the'corporate ?n cadesdics, all-areind¢Re globe. @16 purpose behind this is to broadcast
the most visually powerful, én ersiyeand engl\gmg rich med;\ a:pphcauons on the Web. [Limit 2 Pages]

,.w

4 &

13. Award is something given tod>person. g&a group of peoHle to identify their fineness in a definite field
especially in an area of ERGIt is rathetoa' certlflcate ofiexcellence for their contribution in academia or in
a corporate world. This start throw’sa light on an entity or a gamut of researcher who had been honored

for their extra ordinaxy mput [L1m1t F/Pages]

14. Homage means great respect afid tribute,Or something done to honor a person. We in GJEIS pay homage
to our ancestor’s and say prayers in admiration to their memory which includes academicians, technocrats
and great thinkers. The special fespect would be shown publicly by sharing their achievements and
contributions in writing which includes images, excerpts, testimonials, write-up, etc. [Limit 2 Pages]
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1.
2.

Paper will be strictly submitted online at : www. gjeis.com

Priority would be given to pure empirical article which revolves around first hand information and backed
merely by primary data collection will be accepted promptly as these article uses data based on actual
observation or experimentation during formulation.

It is mandatory for Indian authors to submit research article along with a foreign co-author as a first author
or corresponding authors due to journal global in nature characteristics and its wide international presence
and listing in various directories across the globe. The submission by the foreign authors will fulfill the global
mandate of journal and facilitate in listing and enhanced impact factor in future course of action. Though the
journal have been listed in various directories and had a good impact factor but we expect in 2019 to be listed
in few leading indexing.

There will be a waiting time of minimum 12 months from the date of submission i.e. April 2019, as paper
require rigorous review by 3 internal reviews from India and 3 blind reviews from outside India based on the
subject expertise and themes.

From April 2019 we 3 uiting a R£v1ewer comment in a Paper undes Category Called: Anonymous
Reviewer-1, Anonymous. Rev1ewé£>g2 éndsAponymous Reviewer-3. Thoughitraeking record from Submission
to online first would dépmt Wltl‘?&arlo?sd'a@s’;‘ a paper. Visit sample article'and r nce style. Journgt also

publishes a similarity 11§dqx detaﬁ})f 1&?@1&;& plagiarism report atthe end'of ticle.

Paper Code (DOI): §$$$$ Orxgmhh‘ Test Ratio: (@ (@%; Submission ﬁne DD-MM-¥YY ¥%
Manuscript Acknowledged',‘fQD MM Y YYY; Originality Check (§ @%ntlcate) DD-MM-Y¥YY; Peer
Reviewers Comment: DDAV ’{YYY‘} DoubleBlind Reviewe emark DD-MMN>Y Y¥Y; Author
Revert: DD-MM-YYYY; bmfa-Ready Copy: DD-MM- Y lé Editorial Board Cigation: DD-
MM-YYYY; Published Online First: DD-MM>Y Y Y% Q

10.

11.

©
Corporate/Institution who take the GJEIS annual subscrlgﬁon wilbiget a 4 complimentary publication in a

year of their employees and faculty 9
Certificates for Article Publication@ndReviewers e would'be endorsed and acknowlédged with a separate
certificate and exclusively send by thelRésearc ademic Management Soc1ety@nd Scholastic Seed Inc.

Form will be submitted withhaiew link u&g&ooglc form linkavaifable on ag»@JEIS portal.

One indicator of GJEIS’s kudosis th act fagtor of 2.219 which is co,n}rhg up gradually due to peer review
procedure followed bygournal, GJ ? an inaugural imgfact, factor of &I 9. Regarding the topics examined in
these editorials, the reflections arg ut diyerse issues’: research quﬁs\hons perspectives, training, data analysis,
paradigms, integration, and chﬁlenges for mlxed@nethods resegteh, among others. Moreover, some editorials
examine the same topic. Thank you'for the {¢ir nateworthy,g#ars of tenderness, acquaintance, and hold up.
We enormously couldn’t have made it Wlpk@m you, nor can we catch the next steps without your backing. I
hope you’ll keep holding us to-high standards and telling us when we’ve congregates your expectations and
when we’ve let you alongside. Y 4

Fast Track Publication (FTP) will be'enabled far Indian Author with a complimentary subscription of one
year either by the Research Instituter Reviewers and other compliance will be managed by the editorial office
on a priority basis and paper published in'a same quarter if fulfill the eligibility and able to adapt suggestion
by a blind reviewers.

FTP consist of a features like “Online First” in which article published in a fast track basis and uploaded
online without the Volume and Issue date and automatically transfer to the routine forthcoming issue. www.
gjeis.com

Subodh K. Kesharwani

Editor-In-Chief
Notified Tenure 2018-2020
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Fast track journals are crucial for research articles that are amazingly noteworthy and necessitate
essential propagation, or where there is a funding policy raison d’étre for urgent publication. Fast-
track peer review prioritizes a manuscript and decreases its publication time. GJEIS offers this
opportunity by fast tracking as just speedy review and quick publishing. When a paper is marked
for fast track during submission line www.gjeis.com it is recurrently reviewed and a publication
decision is made swiftly“Fast tracking might also shrink the amount of time allocated for peer
review and editing 2§ )&w& &1&191 send to blind and peer reviewer/dandieonstantly dedicated

publishing team w \Qbe Itaneously It typically cugs,the,overall Eubhcatlon time
by at least one-thir j®

X } ,g\ \ 3 8/ @ Y Qﬂ\
GJEIS have develope&{ast tr@:k p\E) review options to resttain some e needless instance tifat
lapses between a manu r1p{b‘em itted andits periodieal. IS Fast TracksPubli¢gtion
service which better knowﬁ\as‘\EZ%Sis an “optionalisexviee’’ ch provides aytiier aplatform
to publish their papers in just 9 weeks, usuallysa joueney @ie fromysubmission tgipublication

takes 12 Months. The purpose of creating ELP8)is'to facRgate thexauthor in‘publication of their
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